DAFTAR ISI

HALAMAN PERSETUJIUAN ...ttt e e i
KATA PENGANTAR .ottt a e e e et e e e e e e e s e snnneees \
AB S T R A e aaaa e e Vil
AB ST RA T .. a e e e aa e e e e e viil
DAFTAR ISI .ot e e e e e a e e e e e e e et ra e e e eeeeesaans IX
DAFTAR GAMBAR ...ttt e e e ara e e e e e e e Xii
Dl I o Y 1 Xiil
DAFTAR LAMPIRAN ... ittt ssasssassnssssnnnssnnsnnnnnnnnes Xiv
o N N o 1 I A N 1
1.1 Latar BlaKaANG .......ccvieiiiiiiieiii et 1
1.1 Identifikasi Masalah..............cccoiiiiiiiiie i 17
1.3 TUJuAN PENEIITIAN ...t 17
1.4 Kegunaan Penelitian ..........ccccuveiiiieiiii e 17
1.5  Sistematika Penulisan Tugas AKNIr..........ccceoviie e 18
BAB 1]t ns 20
KAJIAN PUSTAKA .ttt sttt sne et e 20
2.1 RANGKUMAN TEOM ...vvieiviiieiiie e et ettt e ettt e e e s a e st e e s ae e e e e st e e annee e 20
2.1.1 KomuniKasi PEMASAIAN .........cooveiiieiiiiiie e 20
2.1.2 Brand (MEFEK) .......uvveiiiee ettt e e 22
2.1.3 Brand AmDAaSsSAdOr ..........coiiiiiieiiieiie e 22
2.1.4 Peran Brand AmDassador..........c.ooouveiiiiiiiiiie e 24
2.1.5 Dimensi Brand AmbDasador...........c.coiviieiiieiiie e 24
2.1.6 Branad AWAIENESS. .......uueiiieiieiieesieesiieesieessteesseeestessseessaeesseesssesssessseeas 25

2.2 Penelitian TerdahnuIU ...........ccooiiiiiiiiiie e 27
2.3 Kerangka PemiKiran ..........cccooiiieiiiic s 37
2.4 Hipotesis PENElItIan ..........cccvveiiiii i 37
2.5 Ruang Lingkup dan Batasan............ccccccueeeiiiieeiiiiee e 37
22 = 1 L PSR OPPPI 39
3.1 JENIS PENEILIAN. ...t 39
3.2 Operasionalisasi Variabel dan Skala Pengukuran..............cccccceeiiiiiniciinnnn. 40



3.2.1 Operasionalisasi Variabel .............cccooiiiiiiii e 40

3.2.2 SKala PENQUKUIAN ........coiiiiiiiiiee et 42
3.3 Populasi dan Sampel Penelitian ..o 43
3.3 L POPUIASI. ...t 43
3032 SAMPEH .. 43
3.4 Jenis dan SUMDEI DALa .........cciivereiiiiieeiiieesiieesiieesiea e niee e see e saeeesneeessneeee s 44
3. 4.1 Data PIIME ...ttt e e eeanneee s 44
3.4.2 Data SEKUNET .......vveeeiiie ettt 45
3.5 Teknik dan Pengumpulan Data...........cccooveiiiiiiiiiieiiiccee e 45
3.5.1 KUISIONEr (ANGKEL) ... .coiuiiiiieiii e 45
3.5.2 DOKUMENTAST ..vvveiviiieeiiieeiiee et e s iee e stee et e e ia e tae et e e sntaeenntaeeaneeeeas 45
3.6 Uji Validitas dan Reliabilitas...........cccceiiiiiiiiiiiicicce e 45
3.6.1 UJi VaAUILAS ..ovveevie ettt aa e 45
3.6.2 Uji RENADIIILAS ....cvveiveeieiiccie e 46
3.7.1 Analisis DesKIiptif.........ocoiiiiiiieece e 47
3.7.2 Uji Regresi Linier Sederhana..........ccccccvveiieeeiiire s ceeesieesieeesieeens 49
3.7.3 KOEFiSIEN DELErMINISASI.....ccuveiuieiiieiiieiiieesiie sttt 50
3.7.4 Uji ASUMSH KIASIK ... 50
BAB TV oottt ae e 53
HASIL PENELITIAN . ...coittet ettt 53
4.1  Karakteristik REeSPONUEN.........ccoiiieiiiie e 53
4.1.1 Karakteristik Responden Berdasarkan Usia ...........ccccceeviuveeiiieeniiec e, 53
4.2 Uji Validitas dan Reliabilitas ............ccooeiiiieiiii e 54
A R | TV £ 1 To [ PSSP 54
4.2.2 Uji Reliabilitas..........ccoovriiiiii st 55
4.3 ANalisis DeSKIIPLIT.........cciiiiiie e 56
4.3.1 Tanggapan Responden mengenai Brand Ambassador ....................... 56
4.3.2 Tanggapan Responden mengenai Brand Awareness...........c.cccccveene.. 58
4.4 ANALSIS DALA.......eeiiiiiiieiiiecie et 59
4.4.1 ASUMSE KIGSTK ..ot 59
4.4.2 Analisis Regresi Linier Sederhana ...........ccccceevviiiiieiiiiiiee e 61
4.4.3 KOoefiSien DEetermMINaAST ......c.ueeiiueieiiiieeiiie et 62



4.4.4 Pengujian HIPOLeSIS (UJI-T) .ocoveeieiiiieiiieiieiie e 63

4.5  Pembahasan Hasil Penelitian...........cccoooiiiiiiiiiiii e 64
4.5.1 Variabel (X) Brand AmDbassador...........c.ccoiveiiieiiiiiiesie e 64
4.5.2 Variabel (Y) Brand AWareness ..........ccuevveeiieiiienieeiee e 64

N 66
KESIMPULAN DAN SARAN ...ooiiiiiie ettt e e a e e e 66

5.1 KESIMPUIAN ..ot 66

5.2 Y. 11 o PP 66
5.2.1 SAraN TEOIIEIS ...vveieiieeiiieeeiiieeeiee st e se e s tee e ntee e e e e srae e e sneeeesneaeeaneeeeas 66
5.2.2 SAraN PrakLiS ......cccuvveiiiiie e 66

DAFTAR PUSTAKA ettt e e e e e ra e e e e e e e aans 68
N Y| 1 A 70

Xi



	DAFTAR ISI

