DAFTAR GAMBAR

Gambar I1. 1 Logo 0pensource OU00 ........cccooeierieriiirinieieieiesee e 13
Gambar I1. 2 Integrasi modul Production pada Od0o0...........cccceeerireneninennnn. 17
Gambar 1. 3 Tahapan metodologi ASAP ... 17
Gambar 111. 1 Model konseptual HEVNEr ..........c.ccoveiiiieiieieee e 24
Gambar I11. 2 Sistematika penelitian ... 25
Gambar I11. 3 Lanjutan sistem penelitian............ccccooiiiiiiiiiiciencc 26
Gambar 1V. 1 Logo Nature Beauty COffe€........cccvveiiiiiiieiecc e 30
Gambar 1V. 2 Produk Nature Beauty Coffee ..........ccceveiieieiie i 30
Gambar IV. 3 Struktur organisasi Natbe Coffee saat ini (existing).................... 33
Gambar IV. 4 Core and SUPPOIt PrOCESS .......ccverververreriiriesireeeeseesreseessesieseesneens 35
Gambar 1V. 5 Model ProCess groUp.......c.ccveveeieieeieeieeseeseesie e sieeseeseesreeaes 36
Gambar IV. 6 Proses bisnis grand design saat ini (existing) ..........cccoceevveieenne 37
Gambar IV. 7 Proses bisnis production saat ini (eXiSting)........ccccceeverervrennnn 39
Gambar IV. 8 Struktur organisasi Nature Beauty Coffee usulan (targeting)..... 41
Gambar 1V. 9 Proses bisnis grand design usulan (targeting) .........c.cccceeveveennnne 43
Gambar 1V. 10 pada proses bisnis production usulan (targeting) .........c.c.c....... 46
Gambar IV. 11 Proses bisnis manufacturing produk...........ccccceoceiiieniiinnnnne 47
Gambar IV. 12 Lanjutan proses bisnis manufacturing produk...............cc.c....... 48
Gambar 1V. 13 Proses bisnis penyediaan raw material..............ccccccoeiieieennnn 49
Gambar 1V. 14 Proses bisnis ketersediaan barang...........cccccceeeiveevveveiiieieennnn 51
Gambar V. 15 Proses bisnis SNIPPING .......ccovrviiiiiriiiniieeee e 52
Gambar V. 16 Proses bisnis quality control ............c.ccooviiiiiieiii 53
Gambar 1V. 17 Fishbond ANalySi..........cccccveiiiiiiiiieccececce e 54
Gambar 1V. 18 Use case diagram..........ccccvvevueiieiieieeiee e e e se e sree e 71
Gambar IV. 19 Activity Diagram : Mendefinisikan proses production............. 78
Gambar IV. 20 Activity Diagram : Mendefinisikan proses quality control....... 79
Gambar IV. 21 User Interface : LOgIN.......ccccevieiiiieiie e 81
Gambar 1V. 22 User Interface : Home interface .........cccoooevvviiiiniiiienieiee 82
Gambar IV. 23 User Interface : Inventory interface..........ccccoceveviienininnnnnn. 83
Gambar IV. 24 User Interface : General information interface ..............cc.cc...... 83
Gambar 1V. 25 User Interface : Attributes & variants interface ............ccc.co...... 84

Xii


file:///D:/DATA%20EZA/1.%20STUDY%20CENTER/1.%20TELKOM%20UNIVERSITY/2.%20MATA%20KULIAH/S1/SEMESTER%207%20-%20S1/%23TA/FINAL%20TA/FINALISASI/Yumna%20Zahran%20Ramadhan_BAB%20VI.docx%23_Toc127324448
file:///D:/DATA%20EZA/1.%20STUDY%20CENTER/1.%20TELKOM%20UNIVERSITY/2.%20MATA%20KULIAH/S1/SEMESTER%207%20-%20S1/%23TA/FINAL%20TA/FINALISASI/Yumna%20Zahran%20Ramadhan_BAB%20VI.docx%23_Toc127324454
file:///D:/DATA%20EZA/1.%20STUDY%20CENTER/1.%20TELKOM%20UNIVERSITY/2.%20MATA%20KULIAH/S1/SEMESTER%207%20-%20S1/%23TA/FINAL%20TA/FINALISASI/Yumna%20Zahran%20Ramadhan_BAB%20VI.docx%23_Toc127324498

Gambar 1V. 26 User Interface : Inventory interface............cccecevvvevvevciieinennns 84

Gambar I1V. 27 User Interface : Reordering rules interface...........ccccccoovevvennnne 85
Gambar 1V. 28 User Interface :Bill of materials interface.........cccccoocvvvviennnne 85
Gambar IV. 29 User Interface : Components interface..........cccooeeevencnvnennnn 86
Gambar 1V. 30 User Interface :Manufacturing orders..........ccccoeevvveveiieeieennns 86
Gambar 1V. 31 User Interface : Quality control............cccceoveviiviii i 87
Gambar 1V. 32 User Interface : Quality control points..........ccccccevcveviiiinennne 87
Gambar 1V. 33 Integrasi Antara Bagian Sales dan CRM dengan Production... 92
Gambar 1V. 34 Proses bisnis integrasi antar modul.............cccccoevevveieiiieieennn 93
Gambar V. 1 Struktur organisasi usulan .............cccoeevveveiieviecc e 100
Gambar V. 2 Proses bisnis production yang sudah sesuai...........c.cccccecvrvrienne. 101
Gambar V. 3 Perbaikan quality control ... 102
Gambar V. 4 BMC UMKM Natbe COffee .........ccocvvviiiiiiniieese e 103

Xiii



