
 

 

75 

 

 

DAFTAR PUSTAKA 

 

(Daisy) Lyu, J., Krasonikolakis, I., & Vrontis, D. (2022). A systematic literature 

review of store atmosphere in alternative retail commerce channels. Journal of 

Business Research, 153(December 2021), 412–427. 

https://doi.org/10.1016/j.jbusres.2022.08.050 

Andreani, F., Taniaji, T. L., Natalia, R., & Puspitasari, M. (2012). The Impact of 

Brand Image, Customer Loyalty with Customer Satisfaction as A Mediator in 

Mcdonald’s. Jurnal Manajemen Petra 

Ashoba, M. A. S. (2020).  Pengaruh Brand Image dan Store Atmosphere terhadap 

Loyalitas Pelanggan pada Resto Ayam Penyet Cabe Jijau Medan Sunggal. 

Universitas Medan Area 

Bandeira, L., Barros, L., La, M. De, Petroll, M., & Knoppe, M. (2019). Store 

atmosphere and impulse : a cross-cultural study. Emerald, 47(8), 817–835. 

https://doi.org/10.1108/IJRDM-09-2018-0209 

Chen, A. H., & Wu, R. Y. (2022). Mediating Effect of Brand Image and Satisfaction 

on Loyalty through Experiential Marketing: A Case Study of a Sugar Heritage 

Destination. Sustainability (Switzerland), 14(12). 

https://doi.org/10.3390/su14127122 

Editors, A., & Board, E. R. (2020). International Journal of Asian Business and 

Information Management Call for Articles International Journal of Asian 

Business and Information Management (P. O. de Pablos (ed.); Vol. 11, Issue 1). 

Fauzi, A., Punia, I. N., & Kamajaya, G. (2017). Budaya Nongkrong Anak Muda di 

Kafe (Tinjauan Gaya Hidup Anak Muda di Kota Denpasar). Jurnal Ilmiah 

Sosiologi (SOROT), 3(5), 1–3. 

https://ojs.unud.ac.id/index.php/sorot/article/view/29665 

Ghifari, M. I., & Saefulloh, D. (2017). The Influence of Store Atmospheric Factors 

toward Customer Purchase Intention on Minimarket Industry in Bandung , 

Indonesia ( Alfamart and Circle K Comparison ). 675–683. 

Ghozali, I. (2018). Aplikasi Analisis Multivariate dengan IBM SPSS 25. Badan 

Penerbit Universitas Dipenogoro. 



 

 

76 

 

Valencia, E. (2020). Pengaruh Brand Image Dan Brand Trust Terhadap Loyalitas 

Pelanggan Sepatu Nike Pada Mahasiswa Kwik Kian Gie School Of Business. 

Institusional Repository Institut Business dan Informatika Kwik Kian Gie  

Leclercq-Machado, L., Alvarez-Risco, A., Esquerre-Botton, S., Almanza-Cruz, C., 

de las Mercedes Anderson-Seminario, M., Del-Aguila-Arcentales, S., & Yáñez, 

J. A. (2022). Effect of Corporate Social Responsibility on Consumer 

Satisfaction and Consumer Loyalty of Private Banking Companies in Peru. 

Sustainability (Switzerland), 14(15). https://doi.org/10.3390/su14159078 

Memon, M. A., Ting, H., Cheah, J.-H., Thurasamy, R., Chuah, F., & Cham, T. H. 

(2020). Sample Size for Survey Research: Review and Recommendations. 

Journal of Applied Structural Equation Modeling, 4(2), i–xx. 

https://doi.org/10.47263/jasem.4(2)01 

Naini, N. F., Sugeng Santoso, Andriani, T. S., Claudia, U. G., & Nurfadillah. (2022). 

The Effect of Product Quality, Service Quality, Customer Satisfaction on 

Customer Loyalty. Journal of Consumer Sciences, 7(1), 34–50. 

https://doi.org/10.29244/jcs.7.1.34-50 

Nizal Rozaq Sa’bana. (2020). The Effect Of Store Atmosphere at Giant Store Jalan 

MT Haryono Malang.. Jurnal Ilmiah Mahasiswa FEB Universitas Brawijaya, 

5(3), 248–253. 

Pratama, A., & Dwi Agusthera, D. (2020). Analysis Of The Effect Of Store 

Atmosphere And Store Image And Store Location On Customer Loyalty 

Through Purchase Decision Customer Matahari Department Store In 

Samarinda City. www.ijstr.org 

Pratisthita, D. A. A. P., Yudhistira, P. G. A., & Agustina, N. K. W. (2022). Effect of 

Brand Positioning, Brand Image, and Perceived Price on Consumer 

Repurchase Intention Low-Cost Carrier. Jurnal Manajemen Teori Dan Terapan | 

Journal of Theory and Applied Management, 15(2), 181–195. 

https://doi.org/10.20473/jmtt.v15i2.35715 

Purwadi, P., Devitasari, B., & Caisar Darma, D. (2020). Store Atmosphere, 

SERVQUAL and Consumer Loyalty. SEISENSE Journal of Management, 3(4), 

21–30. https://doi.org/10.33215/sjom.v3i4.385 

Putra, R., & Anggraeni, E. R. (n.d.). The Effect Store Atmosphere Dimension Toward 

Purchase Intention (Study on Warunk Upnormal Malang Consumer). Jurnal 



 

 

77 

 

Ilmiah FEB Universitas Brawiaya 

Rafika, N. A., & Yulhendri. (2020). The Effect of Store Atmosphere, Product 

Quality, Customer Satisfaction and Electronic Word of Mouth on Customer 

Loyalty in Gubuk Coffee Padang. 124(2019), 788–802. 

https://doi.org/10.2991/aebmr.k.200305.146 

Slamet, R. & Hatmawan. A. A. (2020). Metode Riset Penelitian Kuantitatif 

(Penelitian di Bidang Manajemen, Teknik, Pendidikan dan Eksperimen). 

Deepublish. 

Seduram, L., Mamun, A. Al, Salameh, A. A., Perumal, S., & Shaari, H. (2022). 

Predicting Smartphone Brand Loyalty Using Four-Stage Loyalty Model. SAGE 

Open, 12(2). https://doi.org/10.1177/21582440221099295 

Shah, S. M. M., Sohu, J. M., Dakhan, S. A., Ali, R. S., Junejo, I., & Chouhan, I. M. 

(2021). The Reinvesting Impact of Promotional Activity and Store Atmosphere 

on Impulse Buying Behavior: The Mediating Role of Payment Facility. TEM 

Journal, 10(1), 221–225. https://doi.org/10.18421/TEM101-28 

Simatupang, P., & Purba, F. (2020). The Brand Image and Its Effect on Consumer 

Loyalty and Satisfaction as a Variable Intervening of Aqua Mineral Water 

Product (Study on Undergraduate Student of Management Study Program, 

Universitas Simalungun). BIRCI Journal. 

https://doi.org/10.33258/birci.v3i3.1123 

Sindarto, J., & Ellitan, L. (2022). Peran Citra Merek dalam Membangun Kepuasan 

dan Loyalitas Konsumen : Sebuah Kajian Teoritis. : Jurnal Ilmiah Multidisiplin 

Sugiyono. (2017). Metode Penelitian Bisnis. Alfabeta Bandung. 

Susanto, R., Widjaja, N. O., & Kartono, R. (2021). Relationship of Service Quality 

and Brand Image on Customer Loyalty on Individual Internet Banking ( Klik 

BCA Individual ): Role of Customer Trust as Mediator. Netherland International 

Journal of Applied Engineering & Technology. 3(1), 13–22. 

Taufik, A., Santoso, S., Fahmi, M. I., Restuanto, F., & Yamin, S. (2022). The Role of 

Service and Product Quality on Customer Loyalty. Journal of Consumer 

Sciences, 7(1), 68–82. https://doi.org/10.29244/jcs.7.1.68-82 

Ubaidilah. (2020). Pengaruh Profitabilitas dan Good Corporate Governance 

Terhadap Nilai Perusahaan Dengan Corporate Social Responbility Sebagai 

Variabel Moderasi Pada Perusahaan Sektor Keuangan Sub Sektor Perbankan 



 

 

78 

 

Yang Terdaftar di Bursa Efek Indonesia. Hanya Jurnalku, 37. 

Widodo. (2017). Metode Penelitian Populer & Praktis. PT RajaGrafindo Persada. 

Xu, J. (Bill), Prayag, G., & Song, H. (2022). The effects of consumer brand 

authenticity, brand image, and age on brand loyalty in time-honored 

restaurants: Findings from SEM and fsQCA. International Journal of 

Hospitality Management, 107(September), 103340. 

https://doi.org/10.1016/j.ijhm.2022.103340 

Yulisetiarini, D., & Mawarni, T. D. (2021). The influence of service quality, brand 

image, and store atmosphere on customer loyalty through customer satisfaction 

at indomaret plus jember. Quality - Access to Success, 22(181), 101–104. 

  

 

 

 

 

 

 


