DAFTAR TABEL

Tabel 1.1 Hasil Pra-Kuesioner Konten Marketing ..........cccoceveveneniiescsenesesesienen, 22
Tabel 1.2 Hasil Pra- Kuesioner Keputusan Pembelian.........c.cccocociiiiiiiiiiiiiciens 23
Tabel 2.1 Refrensi Penelitian Terdahulu.............ccocooviiieiiieneiiece e 30
Tabel 2.2 Ulasan Jurnal NaSional...........cccccovverriieiniieieiseee e 34
Tabel 2.3 Ulasan Jurnal INnternasional ... 39
Tabel 3.1 Operasional Variabel Konten Marketing Dan Keputusan Pembelian........ 47
Tabel 3.2 Instrumen SKala LIKert ...........coeiiiiiiiiieeeesee s 49
Tabel 3.3 Hasil Uji Validitas Konten Marketing .........cccccovovvevenennneienenesesesieen, 53
Tabel 3.4 Hasil Uji Validitas Keputusan Pembelian............ccocooeivviiiiennininncnee, 53
Tabel 3.5 Hasil Uji Reliabilitas Konten Marketing.........ccocoovovveienninieneiisenseseenes 55
Tabel 3.6 Hasil Uji Reliabilitas Keputusan Pembelian...........ccococviiiiiiiiininiiennns 55
Tabel 3.7 Kriteria INterpretasi SKOF........ccviiiiiieiineie e 56
Tabel 4.1 Rincian Kuesioner Penelitian...........cccvvvivieneiineneienenise e 62
Tabel 4.2 Tanggapan Responden Terhadap Variabel Konten Marketing .................. 66
Tabel 4.3 Tanggapan Responden Terhadap Variabel Keputusan Pembelian............. 70
Tabel 4.4 Kolmogorov-SmIrNOV TESE.......ccveiiriiireiinie e s 76
Tabel 4.5 Analisis Regresi Linier SEderhana ...........cococeovveriineineienneenseeseseeen, 78
Tabel 4.6 Hasil Uji SIMUItAN (F) ...ooooiiic e 79
Tabel 4.7 Uji Parsial (T) ...oocoeeieeeseseeeeee et 80
Tabel 4.8 KOefiSien DetermiNasi.........cccueireireniniine e 81

Xiii



