DAFTAR PUSTAKA

Bahri, S. (2018). Metodologi Penelitian Bisnis : Lengkap dengan Teknik Pengolahan
Data SPSS. Yogyakarta: Andi.

Fajrin, F. V., & Wibowo, S. (2018). PENGARUH EVENT MARKETING TERHADAP
BRAND IMAGE PADA PT PIKIRAN RAKYAT BANDUNG TAHUN 2018.
Jurnal Manajemen Pemasaran, 4 No.2(Agustus), 357-369.

Firdailla, N., & Haerani, H. (2021). Pengaruh Social Media dan Event Marketing terhadap
Minat  Beli  di Pyukanau  Official. Literatus,  3(2), 171-179.
https://doi.org/10.37010/lit.v3i2.387

Firmansyah, A. (2020). Komunikasi Pemasaran (Tim Qiara Media (ed.); 1st ed., Issue
July). CV. PENERBIT QIARA MEDIA.
https://www.researchgate.net/publication/342644678

Ghozali, 1. (2017). Analisis multivariat dan ekonometrika, Teori konsep dan aplikasi
dengan eviews 10 (A. Tejokusumo (ed.); 2nd ed.). Bahan Penerbit - Undip.

Hardani, Andriani, H., Ustiawaty, J., Utami, E. F., Istigomah, R. R., Fardani, R. A.,
Sukmana, D. J., & Auliya, N. H. (2020). Buku Metode Penelitian Kualitatif &
Kuantitatif. In H. Abadi (Ed.), Jurnal Multidisiplin Madani (MUDIMA) (1st ed., VVol.
1, Issue 1). CV. Pustaka lImu Group Yogyakarta.
https://www.researchgate.net/publication/340021548%0ABuku

Herman, L. E., & Athar, H. S. (2018). Pengembangan Model Social Media Marketing dan
Keputusan  Berkunjung: Sebuah Pendekatan Konseptual. J-lka, 5(2).
https://doi.org/10.31294/kom.v5i2.4688

Hutter, K., Hautz, J., Dennhardt, S., & Fller, J. (2013). The impact of user interactions
in social media on brand awareness and purchase intention: The case of MINI on
Facebook. Journal of Product and Brand Management, 22(5), 342-351.
https://doi.org/10.1108/JPBM-05-2013-0299

Kotler, P., & Keller, K. L. (2012). Marketing Management. In S. Yagan (Ed.), Essentials
of Management for Healthcare Professionals (14th ed.). Pearson Education, Inc.
https://doi.org/10.4324/9781315099200-17

Kotler, P., & Keller, K. L. (2016). A Framework for Marketing Management (S. Wall

(ed.); 6th ed.). Pearson Education Limited.
68



Ningsih, S., & Dukalang, H. H. (2019). Penerapan Metode Suksesif Interval pada Analsis
Regresi Linier Berganda. Jambura Journal of Mathematics, 1(1), 43-53.
https://doi.org/10.34312/jjom.v1i1.1742

Novantirani, A., Sabariah, M. K., & Effendy, V. (2015). Analisis Sentimen pada Twitter
untuk Mengenai Penggunaan Transportasi Umum Darat Dalam Kota dengan Metode
Support Vector Machine. E-Proceeeding of Engineering, 2(1), 1-7.

Oscario, A. (2013). Pentingnya Peran Logo dalam Membangun Brand. Humaniora, 4(1),
191. https://doi.org/10.21512/humaniora.v4il.3429

Prasetiawan, H. (2016). Cyber Counseling Assisted With Facebook To Reduce Online
Game Addiction. GUIDENA: Jurnal llmu Pendidikan, Psikologi, Bimbingan Dan
Konseling, 6(1), 28. https://doi.org/10.24127/gdn.v6i1.409

Puspitasari, D. A., & Yunani, A. (2022). YUME : Journal of Management Pengaruh Event
Marketing dan Kredibilitas Influencer Terhadap Loyalitas Merek Melalui Keputusan
Pembelian (Studi Kasus pada Erigo Store). YUME : Journal of Management, 5(2),
208-218. https://doi.org/10.37531/yume.vxix.3453

Rachmadhian, A. K., & Chaerudin, R. (2019). the Impact of Event Marketing on Building
Brand Awareness for Fashion Customers. ASEAN Marketing Journal, 11(1).
https://doi.org/10.21002/amj.v11i1.12097

Ramadhan, R. (2022). PENGARUH SOCIAL MEDIA MARKETING INSTAGRAM
TERHADAP BRAND AWARENESS INDODAX.

Rismadhi, F. I. (2020). Analisis Pengaruh Social Media Marketing Terhadap Brand
Awareness Bisnis Transportasi Gojek Pada Layanan Go-Ride (Studi Kasus Kota
Bandung). E-Proceeding of Management, 7(2), 5293-5301.

Rita, R., & Nabilla, S. F. (2022). Pengaruh Social Media Advertising dan Event Marketing
terhadap Brand Awareness dan Dampaknya pada Purchase Intention Produk Tenue
de Attire. Jesya (Jurnal Ekonomi & Ekonomi Syariah), 5(1), 426-437.
https://doi.org/10.36778/jesya.v5i1.606

Santoso, P. Y. (2018). Transformasi Integrated Marketing Communication Di Era Digital.
Jurnal Pustaka Komunikasi, 1(2), 313-326.

Sari, S., Syamsuddin, S., & Syahrul, S. (2021). Analisis Brand Awareness Dan
Pengaruhnya Terhadap Buying Decision Mobil Toyota Calya Di Makassar. Journal

69



of Business Administration (JBA), 1(1), 37. https://doi.org/10.31963/jba.v1i1.2678

Sinaga, B. A., & Sulistiono, S. (2020). Pengaruh Electronic Word Of Mouth Dan Promosi
Media Sosial Terhadap Minat Beli Pada Produk Fashion Eiger. Jurnal Ilmiah
Manajemen Kesatuan, 8(2), 79-94. https://doi.org/10.37641/jimkes.v8i2.329

Solis, B. (2011). ENGAGE! The Complte Guide For BRANDS and BUSINESSES to
Build, Cultivate, and Measure Succes in the New Web. In Suparyanto dan Rosad
(2015 (Vol. 5, Issue 3). John Wiley & Sons.

Virginia, A. (2017). Pergeseran Budaya Komunikasi pada Era Media Baru: Studi Kasus
Penggunaan Facebook oleh Digital Natives. Jurnal Komunikasi Indonesia, 1(2), 77—
85. https://doi.org/10.7454/jki.v1i2.7822

Yadav, M., & Rahman, Z. (2018). The influence of social media marketing activities on
customer loyalty: A study of e-commerce industry. Benchmarking, 25(9), 3882—
3905. https://doi.org/10.1108/B1J-05-2017-0092

Zarantonello, L., & Schmitt, B. H. (2013). The impact of event marketing on brand equity:
The mediating roles of brand experience and brand attitude. International Journal of
Advertising, 32(2), 255-280. https://doi.org/10.2501/1JA-32-2-255-280

70



