DAFTAR ISI

HALAMAN JUDUL ..ottt sttt sttt sbe b ene s i
HALAMAN PENGESAHAN.......ooti ittt ne e il
HALAMAN PERNYATAAN ORISINALITAS.....oo oo il
LEMBAR PERSEMBAHAN ..ottt et e e enaee s v
KATA PENGANTAR ..ottt st A%
ABSTRAK ..ottt ettt a ettt eae e vii
ABSTRACT ..ottt ettt ettt ettt ettt ebe s s ens viii
DAFTAR ISttt sttt ettt b et b ene e ix
DAFTAR TABEL ...ttt xii
DAFTAR GAMBAR ..ottt xiii
DAFTAR LAMPIRAN ...ttt ettt ettt ettt st ae st saeebeessestaensesnnans Xiv
BAB I PENDAHULUAN .....oooitiiiiiieieetesttete ettt ettt ssaesseessessaesseensesseessens 1
1.1 Latar Belakang Penelitian ............ccceecuieriiiiiieiieciieie et 1
1.2 Tdentifikasi Masalah..........ccocoiiiiiiiiiiiiiiiiee e 10
1.3 Tujuan Penelitian .........cccooeieiiiiiiieiieiie ettt ettt et e e 10
1.4 Kegunaan Penelitian ............cccoviieiiiiiiiiiiieiie ettt 11
1.4.1 Kegunaan TEOTILIS .....c.eerieeiiieriieeiieiie et esiteeteesiteeteeseteeteessaeenteesaaeenseessaeenseesnsaenne 11
1.4.2 Kegunaan Praktis .........cccceeiiiiiiiiiieiie ettt ettt e 11
1.5 Waktu dan Periode Penelitian ............ccceevuieiiiiiiieniieiiecie et 11
1.6 Sistematika PenuliSan ...........ccoociiiiiiiiiiiiiiiiiieiiee e 12
BAB IT TINJAUAN PUSTAKA ... .ottt ettt ettt ettt ae s sse e 14
2.1 RaN@KUMAN T@OTT...cuuieiiiiiiiiiieiiieiieete ettt ettt sttt e st e e st e esbeessaeeseesnae e 14
2.1.1 Komunikasi Pemasaran .............cccceevuieriieiiieniieeieeieeeie et 14
2.0.2 WOEA Of MOULT ...ttt ettt 15
2.1.3 Electronic Word Of MOULH ..............cccoevueecieeieeiieeieeieeeite et 17
2.1.4 Media SOSIAL ...ccviieiieiieeie ettt et st enne 19
2.1.5 BIANA AWAFEIESS .........eoeeeeeieeieeieeee e eeeeiee ettt essveeteesabeesseesssesseesnseanne 20
2.2 Penelitian Terdahult .........coooiiiiiiiiiiiie e e 22
2.3 Kerangka Penelitian ..........c.cocveeiieiiiiiiieiieeie ettt ettt 27
2.4 Hipotesis Penelitian..........ccoevieiiiiiiiiiiieieeie ettt 29
2.5 Ruang Lingkup Penelitian..........ccoooieriiiiieiiieiiecieeeeee et 29
BAB III METODE PENELITIAN ... ..ottt 30



31 JENIS PONEIIAI ..o e e e e e e e e e e e e e e eeeeeeeeeeeeeeeeeeeaaaananns 30

3.2 Operasionalisasi Variabel dan Skala Pengukuran...........ccccooceveviiniininiinenncnnene. 30
3.2.1 Operasionalisasi Variabel ...........c.cccceeiiiiiiiiiiiiniiiciiee e 30
3.2.2 Skala PengUKUIAN ........occviiiiiiiiieiiecie ettt e 37
3.3 Populasi dan SampPel.........c.cccuiiiiiiiiiiiiiiiiee e 37
3.3.1 POPULAST oottt et st eneeennas 37
3.3.2 SAMPEL e ettt b ennas 38
3.4 Teknik Pengumpulan Data...........cccoeeiiiiiieiiiiiiieieeieee e 39
3.4.1 Data PIIMET ..eevviiiiiiiiiieieeieei ettt ettt sttt st st sbe et s nes 39
3.4.2 Data SEKUNAET.....c..coouiiiiiiiieiieteeteet ettt et et 40
3.5 Uji Validitas dan Relabilitas ...........cccueeviieriieiiienieeiieie e 40
3.5.1 UJi VAIIAILAS ..ottt ettt ettt et e te bt e st e e s e snaeenseesnnas 40
3.5.2 Uji REHADIILAS ..ottt ettt st 43
3.6 Teknik Analisis Data........cccccieiiiieiiieiiieiieie ettt et et 44
3.6.1 Analisis DesKIiptif.......ccouiiiiiiiiiiiieie e e 44
3.6.2 Method of SUCCESTVE INLETVAL.............cccuoeeeieiieiiieiieeie et 46
3.6.3 Uji ASUMST KIASTK....c.veiiiiiiiiiiiieiieeie ettt e 47
3.6.3.1 Uji NOTMAIILAS ...veeiiieiieeiieeie ettt ettt ettt st et e et e e s e snaeenseesnnes 47
3.6.3.2 Uji HeteroSKedastiSItas .......cccuievierieeiieeiie ettt ettt sve e snae s e 48
3.6.4 ANalisis KOT@IaSI.....ccueriiriiiiiiiiiieieit et 48
3.6.5 Koefisien DetermMiNasi ......cccvereerueerierieniieieniieieeie sttt sttt st s 49
3.6.6 Analisis Regresi Linier Sederhana..............ccccoeiiieiiieniiiiiienieeieceeceeee e 50
3.6.7 UJL HIPOLESIS .ouvieiiieiieeiieetieeiie ettt ettt ettt e st e et e siaeesteesnbeeaeesnbeeseesnseenseennnas 50
BAB IV HASIL DAN PEMBAHASAN ...ttt 52
4.1 Pengumpulan Data..........ccceeviiiiiiiiiiiiiieieecie ettt sttt 52
4.2 Karakteristik RESPONAen .........ccccuieiiiiiiiiiieiiieieee e 52
4.3 Hasil Penelitian .........cocueviiiiiiiiiieiiieeieeeee e 56
4.3.1 Hasil Analisis Deskriptif Variabel X (Electronic Word of Mouth)........................ 56
4.3.2 Hasil Analisis Deskriptif Variabel Y (Brand Awareness)............cccoeeeecevevveenennne. 69
4.3.3 Method Successive Interval (IMSI)........c.ooouiiiiiiieiieeeceeeeeeee e 81
4.3.4 Uji Asumsi KIaSIK.....cc.ooiiiiiiiiiieieieeeee et 81
4.3.4.1 UjJi NOTMAIIEAS ...c.vvieniiiiiiiiieeie ettt ettt e s e et esabe et e ssaeeseesnae e 81
4.3.4.2 Uji HeteroSKedastiSItas ........eecvieruieriieriieiiieiieeie ettt sttt siee e ene 82
4.3.4.3 ANalisis KOTEIAST ..ccuveruiiiieiiiiieiieieiteie et 83



4.3.4.4 KOefiS1€N DEtermINaST....cceeeeeeeeeeeeeeeee e, 84

4.3.4.5 Analisis Regresi Linier Sederhana .............ccccoooieiiiniiiininiiieniecieeeece e 85
4.3.4.60 UJiL HIPOLESIS.cuvieeiieiieeiiieiieeieeitte et e st et tesaeeteesateenbeessaeenseesasaesseesssesnseesnseenne 86
4.4 Pembahasan Penelitian...........ccoecieiuiiiiiiiiiieiiieiiece et 88
4.4.1 Electronic Word Of MOULH ..............cccoeveeeeieeieeiieeieeieeeeee et 89
A.4.2 BPANA AWAFEIESS ........eeeeeeeiieeiieieeeiieeeieeeieeteesteesteeseteeseessseeseesaseesseessseeseesaseenne 92
4.4.3 Pengaruh Electronic Word of Mouth terhadap Brand Awareness Grace and Glow

Hair Mist pada Media Sosial TikTOK ........ccccceeriiiiiieniiiiieieceeeceee e 96
BAB V PENUTUP ...ttt 100
5.1 KESIMPUIAN ...ttt ettt ettt e s iae e b e saseenbeesnneenseens 100
5.2 SATAN...ceiiuiiiiitie ettt ettt ettt e et e et e et e e e bte e e bt e e s bt e e nabeeenabeeeeaneeen 100
5.2.1 SArAN TEOTIIS ..uvveeuiieiieeiieiie ettt e et ete et et e et e sateebeesabeesbeessaeenseessseanseassseeseens 100
5.2.2 SAraNn Praktis ......coocuieiiieiieie ettt ettt ettt et aa e e e e e s 101
DAFTAR PUSTAKA ...ttt 102
LAMPIRAN ..ottt ettt b ettt et e b et e nbe s b eneeneene e 105

xi



