DAFTAR PUSTAKA

Abid, Muhammad. M. F., & Purbawati, D. (2019). Pengaruh E-Securitydan E-
Service Quality Terhadap E-Repurchase Intention Dengan E-Satisfaction
Sebagai Variabel Intervening Pada Konsumen E-Commerce Lazada di Fisip
Undip. DIPONEGORO JOURNAL OF SOCIAL AND POLITIC.

Albari. (2012). Peran Dimensi Komitmen sebagai Faktor Pengaruh dalam
Membangun Loyalitas. Jurnal Aplikasi Manajemen , 10.

Al-Bourini, F. A., Aljawarneh, N. M., Almaaitah, M. F., Altahat, S., Alomari, Z.
S., & Sokiyna, M. Y. (2021). The Role of E-Word of Mouth in the
Relationship between Online Destination Image, E-satisfaction, E-Trust & E-
Service Quality for International Tourists Perception. Journal of Information
Technology Management, 13(Special Issue: Big Data

Analytics and Management in Internet of Things), 92-110.

Anderson, R. E., & Srinivasan, S. S. (2003). E-Satisfaction and E-Loyalty: A
Contingency Framework. Psychology and Marketing, 20(2), 123-138.
https://doi.org/10.1002/MAR.10063

Anggraini, N. P. N., Jodi, . W. G. A. S., & Putra, D. P. (2020). The Influence of
Experiential Marketing and E-Service Quality on E-Satisfaction and
Repurchase Intention. Journal of International Conference Proceedings
(JICP), 3(2), 50-58. https://doi.org/10.32535/JICP.V010.904

Azarine, S., & Yolanda, M. (2022). Effect of E-Service Quality and E-Trust on
Customer E-Repurchase Intention and Customer E-Satisfaction as
Intervening Variable (Case Study: Shopee Users). Journal of Small and
Medium Enterprises, 1(1). https://doi.org/10.24036/jKmb.XXXXXXXX

Bhatta, K. R., & Durgapal, B. P. (2016). Service Quality Perceptions and
Customer Satisfaction in Nepalese Banking Sector. Indian Journal of
Commerce & Management Studies., 7(1).

Cao, Y., Ajjan, H., & Hong, P. (2018). Post-purchase shipping and customer
service experiences in online shopping and their impact on customer
satisfaction: An empirical study with comparison. Asia Pacific Journal of
Marketing and Logistics, 30(2), 400-416. https://doi.org/10.1108/APJML-
04-2017-0071

Chairy & Yantini. (2011). Pengaruh Harga dan Kualitas Produk terhadap
Kepuasan dan Loyalitas Mahasiswa Fakultas Ekonomi Universitas
Tarumanagara. Jurnal Manajemen, VVol. XV, No. 02, Juni, hal 142-150.

158


https://doi.org/10.1108/APJML-04-2017-0071
https://doi.org/10.1108/APJML-04-2017-0071

Elsharnouby, T.H. and Mahrous, A.A. (2015), “Customer participation in online
co-creation experience: the role of e-service quality”, Journal of Research in
Interactive Marketing, VVol. 9 No. 4, pp. 313-336, available at:
https://doi.org/10.1108/JRIM-06-2014-0038

Engel, F. J., Blackwell D. Roger, & Miniard W. Paul. (2010). Perilaku Konsumen
(Budiyanto, Ed.; Vol. 1). Binarupa Aksara.

Ferdinand A. (2002). Structural Equation Modelling Dalam Penelitian
Manajemen. (2nd ed.).

Garson, G. D. (2016). PARTIAL LEAST SQUARES (PLS-SEM) 2016 Edition.
Satistical Asssociates Publishing. www.statisticalassociates.com

Ghozali, 1. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25
(9th ed.). Badan Penerbit Universitas Diponegoro.

Ghozali, 1., & Latan, H. (2015). Partial Least Squares, konsep, teknik dan aplikasi
menggunakan program Smartpls 3.0 untuk penelitian empiris. Badan
Penerbit Undip.

Gultom, D. K., Arif, M., & Fahmi, M. (2020). Determinasi Kepuasan Pelanggan
Terhadap Loyalitas Pelanggan Melalui Kepercayaan. Jurnal limiah Magister
Manajemen, 3(2). https://doi.org/10.30596/maneggio.v3i2.5290

Hair, J. F., Hult, T. M., Ringle, C. M., Marko Sarstedt, Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM)
Using R. SpringerLink. https://doi.org/10.1007-978-3-030-80519-7

Hamid R.S, & Anwar S.M. (2019). STRUCTURAL EQUATION MODELING

(SEM) BERBASIS VARIAN: Konsep Dasar dan Aplikasi dengan Program

SmartPLS 3.2.8 dalam Riset Bisnis. PT Inkubator Penulis Indonesia.

www.institutpenulis.id

Hasan Ali. (2013). Marketing dan Kasus-Kasus Pilihan. Center For Academic
Publishing Service

Hashemi, J. and Abbasi, F. (2017), “The impact of e-service quality on customer
satisfaction”, Arabian Journal of Business and Management Review, Vol. 6
No. 9, pp. 10-16.

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 43(1), 115-135.
https://doi.org/10.1007/s11747-014-0403-8

159


https://doi.org/10.1007-978-3-030-80519-7

Hikmah, A., & Riptiono, S. (2020). PENGARUH CUSTOMER ENGAGEMENT
DAN E-SERVICE QUALITY TERHADAP ONLINE REPURCHASE
INTENTION DENGAN CUSTOMER SATISFACTION SEBAGAI
VARIABEL INTERVENING PADA MARKETPLACE SHOPEE. Jurnal
IImiah Mahasiswa Manajemen, Bisnis Dan Akuntansi (JIMMBA), 2(1), 89—
100.

Hox, J. J., & Bechger, T. M. (1999). An Introduction to Structural Equation
Modeling. Family Science Review, 354-373.

Indrasari Meithiana. (2019). PEMASARAN DAN KEPUASAN PELANGGAN.
Unitomo Pass.

Javed, M. K., & Wu, M. (2020). Effects of online retailer after delivery services
on repurchase intention: An empirical analysis of customers’ past experience
and future confidence with the retailer. Journal of Retailing and Consumer
Services, 54. https://doi.org/10.1016/j.jretconser.2019.101942

Jin, B., & Park, J. Y. (2006). The moderating effect of online purchase experience
on the evaluation of online store attributes and the subsequent impact on
market response outcomes. Advances in Consumer Research.

Khan, M. A., Zubair, S. S., & Malik, M. (2019). An assessment of e-service
quality, e-satisfaction and e-loyalty: Case of online shopping in Pakistan.
South Asian Journal of Business Studies, 8(3), 283-302.
https://doi.org/10.1108/SAJBS-01-2019-0016/FULL/PDF

Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson
education.

Latan H, & Tamalagi S. (2013). Analisis multivariate teknik dan aplikasi :
menggunakan program IBM SPSS 20.0 (1st ed.). Alfabeta.

Nasution, H., Fauzi, A., & Rini, E. S. (2019). THE EFFECT OF E-SERVICE
QUALITY ON E-LOYALTY THROUGH E-SATISFACTION ON
STUDENTS OF OVO APPLICATION USERS AT THE FACULTY OF
ECONOMICS AND BUSINESS, UNIVERSITY OF NORTH SUMATRA,
INDONESIA THE EFFECT OF E-SERVICE QUALITY ON E-LOYALTY
THROUGH E-SATISFACTION ON STUDENTS OF OVO APPLICATION
USERS AT THE FACULTY OF ECONOMICS AND BUSINESS,
UNIVERSITY OF NORTH SUMATRA, INDONESIA. European Journal
of Management and Marketing Studies, 4.
https://doi.org/10.5281/zenodo.3360880

Ngatno, & Ariyanti, A. E. (2021). Effect of E-Service Quality on E-Satisfaction
and E-Loyalty: Moderated by Purchase Frequency. Archives of Business
Research, 9(7), 153-161. https://doi.org/10.14738/ABR.97.10535

160


https://doi.org/10.1016/j.jretconser.2019.101942

Noviarni, E. (2018). ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI
KEPUASAN KONSUMEN ONLINE : B2C (BUSINESS TO CUSTOMER)
DI KOTA PEKANBARU. Jurnal Al-Igtishad, 23—-40.

Nurdin, 1., & Dra Sri Hartati, Ms. (2019). METODOLOGI PENELITIAN SOSIAL.

Oliver, R. L. (1999). Whence Consumer Loyalty? Journal of Marketing, 63,
33. doi:10.2307/1252099

Peburiyanti, D., & Sabran, S. (2020). Pengaruh Promosi Penjualan, Variasi
Produk Dan Kualitas Pelayanan Terhadap Minat Beli Ulang Pada Butik
Kanabini Di Tenggarong. Jurnal Ekonomi Dan Manajemen Indonesia, 20(1).
http://ejurnal.unikarta.ac.id/index.php/jemi/article/view/771

Pirouz, D. M. (2006). An Overview of Partial Least Squares. SSRN Electronic
Journal. https://doi.org/10.2139/ssrn.1631359

Purwanto, A. (2022). The Role of Digital Leadership, e-loyalty , e-service
Quality and e-satisfaction of Indonesian E-commerce Online Shop.
International Journal of Social and Management Studies, 3(5), 51-57.
https://doi.org/10.5555/IJOSMAS.V315.180

Rihaeni H, & Marwa N. (2018). Kualitas Pelayanan Terhadap Kepuasan
Pelanggan. Ecodemica, 2(2).

Rintho Rante Rerung. (2018). E-Commerce: Menciptakan Daya Saing Melalui
Teknologi Informasi. Deepublish.

Romindo, Muttaqgin, Didin Hadi Saputra, Deddy Wahyudin Purba, M. Iswahyudi,
Astri Rumondang Banjarnahor, Aditya Halim Perdana Kusuma, Faried
Effendy, Oris Krianto Sulaiman, & Janner Simarmata. (2019). E-Commerce:
Implementasi, Strategi dan Inovasinya.

Santika, I. W. , & Pramudana, K. A. S. (2018). Peran Mediasi E-Satisfaction pada
Pengaruh E-Service Quality terhadap E-Loyalty Situs Online Travel di Bali.
INOBIS: Jurnal Inovasi Bisnis Dan Manajemen Indonesia, 1(3), 278-289.

Setyawati S.M. (2019). Dampak Integrasi E-Service Quality dan E-Satisfaction
pada E-Repurchase Intention Konsumen Aplikasi GO-JEK Kategori GO-
RIDE. Performance: Jurnal Personalia, Financial, Operasional, Marketing
Dan Sistem Informasi, 26(2), 77-84.
https://doi.org/10.32424/1.JP.2019.26.2.1630

Sugiyono. (2016). Metode Penelitian Pendidikan : Pendekatan Kuantitatif,
Kualitatif, dan R&D. Alfabeta.

Sugiyono. (2017). Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif,
dan R&D. Alfabeta.

161



Sugiyono. (2018). Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif,
dan R&D. Alfabeta.

Sugiyono. (2019). Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif,
dan R&D. Alfabeta.

Sugiyono. (2020). Metode Penelitian Bisnis Pendekatan Kuantitatif, Kualitatif,
dan R&D. Alfabeta.

Sukendi, J., Harianto, N., Wansaga, S., Gunadi, W., & Management, B. (2021).
The Impact of E-Service Quality On Customer Engagement, Customer
Experience and Customer Loyalty in B2c E-Commerce. In Turkish Journal
of Computer and Mathematics Education (Vol. 12, Issue 3).

Szymanski, D. M., & Hise, R. T. (2000). E-satisfaction: an initial examination.
Journal of Retailing, 76(3), 309—-322. https://doi.org/10.1016/S0022-
4359(00)00035-X

Ting, O. S., Ariff, M. S. M., Zakuan, N., Sulaiman, Z., & Saman, M. Z. M.
(2016). E-Service Quality, E-Satisfaction and E-Loyalty of Online Shoppers
in Business to Consumer Market; Evidence form Malaysia. IOP Conference
Series: Materials Science and Engineering, 131(1), 012012.
https://doi.org/10.1088/1757-899X/131/1/012012

Tjiptono, F. (2014). Pemasaran Jasa. Gramedia Cawang.
Tjiptono, F. (2019). Pemasaran Jasa (Prinsip, Penerapan, dan Penelitian). Andi.

Tjiptono F, & Diana A. (2019). Kepuasan Pelanggan Konsep, Pengukuran, &
Strategi. CV. Andi Offset.

Widodo, A., Nadeak, M., Novitasari, D., Pramono, T., & Chidir, G. (2022).
Exploring E-Repurchase Intention of Online SMEs in Tangerang: How The
Role E-Satisfaction and E-service Quality? 8(1), 1-20. http://ojs.unm.ac.id/jo

162



