List of Figures

Figure 2.1 Analysis FrameworK..........ccccciiiiiiiiiiesicc e 31
Figure 3.1 Percentage 0N a continuumMl............cccccoevveiviiieseeniesieseese e 46
Figure 4.1 Characteristics of Respondents by Gender ...........cccccovniiinennnee. 53
Figure 4.2 Characteristics of Respondents by Gender ...........ccccconininnninne. 54
Figure 4.3 Characteristics of Respondents by Age ........cccccvevevievveiesiieiiennnns 54
Figure 4.4 Characteristics of Respondents by Domicile...........cccccoeviiveinennnns 55
Figure 4.5 Characteristics of Respondents by Occupation .............ccccccevvennine 56
Figure 4.6 Continuum Line Placement Visual Dimensions.............ccccccceveunen. 58
Figure 4.7 Auditory Dimensions/Script Placement Continuum Line ............ 59
Figure 4.8 Connection Plot Continuum LiNe.........ccccooveviiie v 61
Figure 4.9 Continuum Line Product Placement................ccccccocenirinininnnnnnn. 62
Figure 4.10 Top of The Mind Continuum Line..........cccccovevieveiieiicie e, 65
Figure 4.11 Brand Recognition DIMENSIONS ..........cccceceiieieeiesieseesesee s 66
Figure 4.12 Brand Recall Continuum LiNne..........cccccoeviiieiiiie i 67
Figure 4.12 Unaware of Brand Continuum Line ...........cccccvevvvvieviiic e, 69
Figure 4.13 Continuum Line Brand Awareness Variable.............c.ccccccoe... 70
Figure 4.14 One Sample Kolmogorov-SmirnoV TeSt........ccccevveriiininnieniennnn. 73
Figure 4.15 Heteroscedasticity TeSt RESUILS ...........cocvvviiiiieiiiiiiiisccen, 74
Figure 4.16 Correlation Coefficient Test ReSUltS..........ccccocevveveiieiiccecicnen, 75
Figure 4.17 Test Results for the Coefficient of Determination ..................... 76
Figure 4.18 Simple Linear Regression Test Results...........cccccvvniiiiiiicienn, 77

Figure 4.19 T. Results of Hypothesis TeSting ..........c.ccocvvvriiienencneninenee 78



	APPROVAL PAGE
	Figure 2.1 Analysis Framework 31
	Figure 3.1 Percentage on a continuum… 46
	Figure 4.1 Characteristics of Respondents by Gender 53
	Figure 4.2 Characteristics of Respondents by Gender 54
	Figure 4.3 Characteristics of Respondents by Age 54
	Figure 4.4 Characteristics of Respondents by Domicile 55
	Figure 4.5 Characteristics of Respondents by Occupation 56
	Figure 4.6 Continuum Line Placement Visual Dimensions 58
	Figure 4.7 Auditory Dimensions/Script Placement Continuum Line 59
	Figure 4.8 Connection Plot Continuum Line 61
	Figure 4.9 Continuum Line Product Placement… 62
	Figure 4.10 Top of The Mind Continuum Line 65
	Figure 4.11 Brand Recognition Dimensions 66
	Figure 4.12 Brand Recall Continuum Line 67
	Figure 4.12 Unaware of Brand Continuum Line 69
	Figure 4.13 Continuum Line Brand Awareness Variable 70
	Figure 4.14 One Sample Kolmogorov-Smirnov Test 73
	Figure 4.15 Heteroscedasticity Test Results 74
	Figure 4.16 Correlation Coefficient Test Results 75
	Figure 4.17 Test Results for the Coefficient of Determination 76
	Figure 4.18 Simple Linear Regression Test Results 77
	Figure 4.19 T. Results of Hypothesis Testing 78


