TABLE OF CONTENTS

APPROVAL PAGE ...ttt e e e e eeeees ii
STATEMENT PAGE ... et eaaans iii
PREFACE. ...t e et e et e et ae iv
AB ST R A T e et e Vi
AB ST RAK . e Vi
TABLE OF CONTENT S ...t e viii
TABLE OF FIGURES ...ttt Xi
LIST OF TABLE ... e e e et e e et e e e Xii
CHAPTER 1 INTRODUCTION ...uiiiiiiiii ittt et ea e e eaeans 1
O @ o TT=T o @ A =T AV 1= YA 1
1.2 BaCKGIOUNG .....ccooiiiieeiiee e 2
1.3 Problem Statements .........coooiiiiiiiiiieie e 6
1.4 ReSearch QUESHION .......cccuiiiiiiiieie e e e e e e e e e 7
1.5 Research ODJECHVES..........oociiiiiii e 7
1.6 Scope Of the StUAY ....ccooeeiiiee e 8
1.7 Significant of the StUdY ... 8
1.8  Systematic of WIItING ........oooviiiiiiii e 9
CHAPTER 2 THEORETICAL FRAMEWORK.......coiiiiiiiiie e, 1
2.1 THEOIY SUMMAIY ..uuiiiiiiiiieeeiee et e et s e e e e e e et e e e e e 1
211 MATKEHING.....coiiiiiiiii 1
21.2 Marketing CommMUNICATION ......ccoiviiiiiiiiie e 2
213 Electronic Word of MOULh ... 3
214 Information QUANILY ........ooimmiiiii e 4
2.15 Information QUANTILY ........oeeiiiiiieree e e 4
2.1.6 Information Credibility ...........ooooriiiiie 5
2.1.7 Brand IMage ... ..ooo oo 5
2.1.8 Halal ProduCt..........coooiiiiiiiii 6
2.1.9 Purchase INtENLION.........coooviiiiiiii e 6
2.1.10 PUurchase DECISION..........cccuuuiiiiiiiieiiie et 7

viii



2.2 PreVvioUS RESEAICK .....cv ettt et et e e e e e ennaeas 8

2.3 Theoretical FrameWOrK ............ccouviiiiiiiiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeee e 18
2.4  Research Hypothesis..........ccoiiiiiiiiiiece e 21
CHAPTER 3 RESEARCH METHODOLOGY ....cctuiiiiiiiiiieieiiieeeeii et 23
3.1  Research CharacteristiC ............ccuuiiiiiiiiiiiieieiiiiii e 23
3.2 Operational Variables ............ccoiiiiiiiiiiii e 24
3.21 Measurement SCale............coovvviiiiiiiiiii 28
3.3 RESEArCh Stages.......coouiiiiiiii e 29
3.4 Population and Sample...........uuuueeieiiiiiiiiiiiiii 29
3.4.1 POPUIALION ..eviieceeee e 29
34.2  SAMPIE 30
3.5 Data Collection and Data SOICES............eeeiiieiiiiiiiiiiiiiieeee e 31
3.5.1 Data COIECHION ........cceviiiiiiiiiii 31
3.5.2 Data SOUICES.......coiiiiieiiiii e 31
3.6  Validity and Reliability TeSt.........oomiiiiiiii e, 32
3.6.1  Validity TeSt. i 32
3.6.2 Reliability TSt .....cc e e 33
3.7  Data AnalysiS TECNNIQUE .......uuuuiiiiiiiiiiiiiiiiiiiiiiiiiiibebiiieieeeeeeeeeeeeeeeeeeeeees 34
3.7.1 Descriptive ANAIYSIS ....ouvuiiiiiiieiceecee e 34
3.7.2  SEM Analysis (Structural Equation Modelling) ...........cccooeveeeeeeennn. 36
3.8  HypOoteSiS TESHNG ...ccoiiiiiiie e e e e e eaaees 38
CHAPTER 4 RESULT AND DISCUSSION .....coouiiiiiiiiiiiecciii e 40
4.1 Respondent CharacCteriStiC.........uueeuuuuuiiii e e 40
4.2  ReSEarCh RESUI..........uiiiiiiiiiiiiiiii e 42
42.1 Descriptive ANalYSIS .......coovviiiiiiiiiiii 42
4.2.2  Validity Test and Realibility Test...........ccooiiiiiiiiiiii, 54
4.2.3  Convergent Validity ..........cccooviiiiiiiiii 55
4.2.4  Discriminant Validity ............coooiiooiiiii e 57
425 Reliability TeSt.....ccooiiiiiiiiii 59
4.3  Evaluation Analysis of Structural Model or Inner Model ....................... 59
4.3.1  Path Coefficient and T-Value.............ccooociiriiiiiiiiiiiiiieeee 60
4.3.2  Specific Indirect Effects .......ccooviieiiiiiiiiii e, 62
4.3.3  Analysis of R-Square..........cccccoviiiiiiiiiii 63



4.3.4  Hypothesis Testing RESUILS ...........coovviiiiiiiiieeeieecee e, 64

4.4 GOOANES OF Fit...uueueeiiiiiiiiiiiiiiiiiiiiieiiiiiieie e ebeeneeeennene 65
4.5 DISCUSSION. ...ttt 66
45.1 Discussion of Respondent Characteristic.............ceeeeeveeeriiiiiiiiiinneeens, 66
45.2 Discussion of Respondent RESPONS ..........cevvvvvviiiiiiiiiiiiiiiieiieeeeeeeeeee 66
CHAPTER 5 et e e et e a e a s 70
CONCLUSION AND SUGGESTION .. .cotiiiiiiiii ettt 70
5.1 CONCIUSION....iiiiiiiiiiiiiiieiieeee ettt 70
I S (¥ (o o 1= (o) PSR 71
BIBLIOGRAPHY ...ttt e et e et eeae s 74
APPENDICES ... et e 79



