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FOREWORD 

Alhamdulillah, all praise be to the author for praying for the presence of Allah SWT 

because for the overflow of His Mercy, the author was able to complete the mini thesis with 

the title "THE EFFECT OF E-WOM ON PURCHASE INTENTION MEDIATED BY 

INFORMATION USEFULNESS AND INFORMATION ADOPTION (STUDY ON 

SKINTIFIC PRODUCT)". The purpose of writing this thesis is to meet one of the requirements 

for graduating from the Bachelor Degree International ICT Business Study Program, Faculty 

of Economics and Business, Telkom University, Bandung. 

In this study, the authors received a lot of guidance, criticism, suggestions, and 

motivation from various parties so that they could complete this research. Therefore, the author 
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1. Mr. Dr. Teguh Widodo, SE., ST., MM as the first supervisor for all the guidance, 

direction, advice, and support given to the author so that this thesis can be completed 

properly. 

2. Dr. Ir. Achmad Manshur Ali Suyanto, MBA. DBA as examiner I lecturers and Ir. 

Candiwan, M.ICT. as examiner II lecturers who have taken their time in providing 

constructive criticism and suggestions to the author to complete this final project. 

3. Mrs. Tri Widarmanti, S.M.B., M.M.. as a guardian lecturer who has assisted the author 

in following and completing studies in the S1 International ICT Business Telkom 

University Program Study. 

4. All lecturers of the S1 International ICT Business Program Study who have provided 

very useful knowledge and guidance while studying at Telkom University. 

5. The two author's parents who became the source of the author's motivation, Mrs. Imas 

Ajeng Kartini and Mr. Andi Hamzah Walinono. Thank you for your great affection, 

advice, care, support, and prayers and patience in every step of the author's life. The 

author hopes to be a child who is always filial and proud. 

6. To students with NIM 1104193085 who have joined the author on days that were not 

easy during the thesis work process. Which is always there and unrelenting in providing 

encouragement and support and assistance to the author. 

7. The author's closest friend. Putu Khrisna Mahadika, Shabrina Nabilah Putri, and 

Mawhibah Hasan Almas who always provide encouragement, prayers, advice, and help 

to the author. 
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8. Top Management HIMA MBTI 2022. Zaenal, Riri, Putu, Faiza, Syabatia, and Trianda 

who have worked together, encouraged, shared motivations, and became friends to 

share joys and sorrows during the preparation of this thesis. 

9. All mb-43-INT-2 class comrades-in-arms who have shared happiness and togetherness 

during the lecture period until the researcher conducted this research. 

10. All other parties who cannot be named are the only ones who have contributed to this 

study. 

The author realizes that still with limited knowledge, experience and writing ability, 

this thesis does not escape from mistakes and is not perfect, but the author hopes that this mini 

thesis can be useful for the author and for all parties who are willing to take advantage of it. 
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