DAFTAR PUSTAKA

Alamsyah, A., & Bernatapi, E. A. (2019, November 1). Evolving Customer
Experience Management in Internet Service Provider Company using Text
Analytics. https://doi.org/10.1109/iciss48059.2019.8969828.

Albugami, M. A. (2022). Success factors of customer e-loyalty for self-service
banking technologies using analytical hierarchical process: A study on
kingdom of Saudi Arabia. International Journal of ADVANCED AND
APPLIED SCIENCES, 9(12), 40-45.
https://doi.org/10.21833/ijaas.2022.12.005

APJIl.  (2022). Hasil Survei Profil Internet Indonesia 2022. [online]
https://apjii.or.id/content/read/39/559/Hasil-Survei-Profil-Internet-
Indonesia-2022 [17 September 2022]

Baba, Y. (2012), “Adopting a specific innovation type versus composition of
different innovation types case study of a Ghanaian Bank”, International
Journal of Bank Marketing, Vol. 30 No. 3, pp. 218-240.

Barbu, C. M., Florea, D. L., Dabija, D.-C., & Barbu, M. C. R. (2021). Customer
Experience in Fintech. Journal of Theoretical and Applied Electronic
Commerce Research, 16(5), 1415-1433.
https://doi.org/10.3390/jtaer16050080

Basuki, A. T., & Prawoto, N. (2017). Analisis Regresi Dalam Penelitian. Ekonomi
& Bisnis: Dilengkapi Aplikasi SPSS & EVIEWS. Jakarta: Rajawali Pers.
(Buku offline)

Bateman, T. S., & Konopaske, R. (2023). Management Leading & Collaborating in
a Competitive World. In Mc Graw Hill (Vol. 15).

Buta, P., & Nogalski, B. (2020). The Future of Management.

Candiwan, C., & Wibisono, C. (2021, February 1). Analysis of the Influence of

Website Quality to Customer’s Loyalty on E-Commerce. International

Journal of Electronic Commerce Studies; Academy of Taiwan Information
Systems Research. https://doi.org/10.7903/ijecs.1892.

Chahal, H. and Dutta, K. (2014), “Measurement and impact of customer experience

56


https://doi.org/10.21833/ijaas.2022.12.005
https://apjii.or.id/content/read/39/559/Hasil-Survei-Profil-Internet-Indonesia-2022
https://apjii.or.id/content/read/39/559/Hasil-Survei-Profil-Internet-Indonesia-2022
https://doi.org/10.3390/jtaer16050080

in banking sector”, Decision, Vol. 42 No. 1, pp. 57-70.

Chauhan, S., Akhtar, A., & Gupta, A. (2022). Customer experience in digital
banking: a review and future research directions. International Journal of
Quality and Service Sciences, 14(2), 311-348.
https://doi.org/10.1108/1JQSS-02-2021-0027

Chauhan, P. and Sarabhai, S. (2016), “Customer experience management: evolution
and the paradigm shift in marketing”, TAPMI School of Business, Manipal
University, Jaipur, Vol. 17 No. 1, pp. 18-30.

Consumer Preference Towards Banking and E-Wallet Apps | Populix. (2022, July
5). Populix | Platform Analisis Riset Pasar Dan Survei Online Berbayar.
https://info.populix.co/report/digital-banking-survey/

djpb.kemenkeu.go.id. (2022). Seri Keuangan Digital Part Ill: Digital Banking.
https://djpb.kemenkeu.go.id/direktorat/pkn/id/odading/2919-digital-
banking.html

Du Plessis, L. and de Vries, M. (2016), “Towards a holistic customer experience

management framework for enterprises”, South African Journal of Industrial
Engineering, Vol. 27 No. 3, pp. 23-36.

Faul, F., Erdfelder, E., Lang, A.-G., & Buchner, A. (2007). G*Power 3: A flexible
statistical power analysis program for the social, behavioral, and biomedical
sciences. Behavior Research Methods, 39, 175-191.

G. (2022, November 7). 10 Bank Digital Paling Banyak Digunakan Masyarakat
Indonesia - GoodStats. GoodStats. https://goodstats.id/infographic/10-bank-
digital-paling-banyak-digunakan-masyarakat-indonesia-YRmGt

Ghozali, Imam. (2016). Aplikasi Analisis Multivariate Dengan Program IBM SPSS
23 / H imam Ghozali.

Gomber, P., Kauffman, R. J., Parker, C., & Weber, B. W. (2018). On the Fintech
Revolution: Interpreting the Forces of Innovation, Disruption, and
Transformation in Financial Services. Journal of Management Information
Systems, 35(1), 220-265. https://doi.org/10.1080/07421222.2018.1440766

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi

Teknologi Komunikasi dan Informasi. Bandung: Refika Aditama.

57


https://doi.org/10.1108/IJQSS-02-2021-0027
https://djpb.kemenkeu.go.id/direktorat/pkn/id/odading/2919-digital-banking.html
https://djpb.kemenkeu.go.id/direktorat/pkn/id/odading/2919-digital-banking.html
https://doi.org/10.1080/07421222.2018.1440766

id.investing.com/analysis/bank-jago-dan-potensi-bank-digital-di-indonesia-
200229937.

Indonesia Digital Banking. (n.d.). Retrieved from https://www.trade.gov/market-
intelligence/indonesia-digital-banking.

investasi.kontan.co.id/news/jadi-aplikasi-bank-digital-terpopuler-ini-sederet-
keunggulan-bank-jago.

Islam, M.R. (2018), “Sample size and its role in Central limit theorem (CLT)”,
International Journal of Physics and Mathematics, doi: 10.31295/pm.
vinl.42.

Jago.com (2022). Tembus 3 Juta Nasabah, Struktur Dana Bank Jago Semakin

Membaik.  https://jago.com/id/media-center/press/tembus-3-juta-nasabah-

struktur-dana-bank-jago-semakin-membaik.

Kajetan, C. (2018), “Digital banking, customer experience and bank financial
performance: UK customers’ perceptions”, International Journal of Bank
Marketing, Vol. 36 No. 2, pp. 230-255.

Kavitha, S., & Haritha, P. (2018). A Study on Customer Experience and its
Relationship with Repurchase Intention among Telecom Subscribers in
Coimbatore District. International Journal of Management Studies, V(3(3)),
83. https://doi.org/10.18843/ijms/v5i3(3)/11.

Komulainen, H., & Saraniemi, S. (2019). Customer centricity in mobile banking: a

customer experience perspective. International Journal of Bank Marketing,
37(5), 1082-1102. https://doi.org/10.1108/1JBM-11-2017-0245.

Kotler, P., & Keller, K. L. (2022). Marketing Management. In Pearson Practice
Hall.

Kotler, P., Armstrong, G., Harris, L., & C. He, H. (2020). Principles of Marketing.

In Pearson education Itd (Nomor 17th Edition). www.pearson.com/uk.
Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0 : Technology for

Humanity. https://eur-lex.europa.eu/legal-
content/PT/TXT/PDF/?uri=CELEX:32016R0679&from=PT%0Ahttp://eur-
lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52012PC0011:pt:N
OoT.

58


https://jago.com/id/media-center/press/tembus-3-juta-nasabah-struktur-dana-bank-jago-semakin-membaik
https://jago.com/id/media-center/press/tembus-3-juta-nasabah-struktur-dana-bank-jago-semakin-membaik
https://doi.org/10.18843/ijms/v5i3(3)/11
https://doi.org/10.1108/IJBM-11-2017-0245
https://word-edit.officeapps.live.com/we/www.pearson.com/uk
https://eur-lex.europa.eu/legal-content/PT/TXT/PDF/?uri=CELEX:32016R0679&from=PT%0Ahttp://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52012PC0011:pt:NOT
https://eur-lex.europa.eu/legal-content/PT/TXT/PDF/?uri=CELEX:32016R0679&from=PT%0Ahttp://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52012PC0011:pt:NOT
https://eur-lex.europa.eu/legal-content/PT/TXT/PDF/?uri=CELEX:32016R0679&from=PT%0Ahttp://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52012PC0011:pt:NOT
https://eur-lex.europa.eu/legal-content/PT/TXT/PDF/?uri=CELEX:32016R0679&from=PT%0Ahttp://eur-lex.europa.eu/LexUriServ/LexUriServ.do?uri=CELEX:52012PC0011:pt:NOT

Kutner, M., Nachtsheim, C., Neter, J. and Li, W. (2004). “Applied Linear Statistical
Models”. 5th edition. McGraw-Hill/ Irwin.

Le, M. T. H. (2021). Examining factors that boost intention and loyalty to use
Fintech post-COVID-19 lockdown as a new normal behavior. Heliyon, 7(8),
e07821. https://doi.org/10.1016/j.heliyon.2021.e07821.

Lemeshow, S., Homer, D.W., Klar, J & Lwanga, S.K. (1997). Besar sampel dalam

penelitian kesehatan. Jogjakarta: Gajamada university press.

Lin, H.H., Wang, Y.S., 2006. An examination of the determinants of customer
loyalty in mobile commerce contexts. Inf. Manag. 43 (3), 271-282.

Makudza, F. (2020). Augmenting customer loyalty through customer experience
management in the banking industry. Journal of Asian Business and
Economic Studies, 28(3), 191-203. https://doi.org/10.1108/JABES-01-2020-
0007.

Manyanga, W., Makanyeza, C., & Muranda, Z. (2022). The effect of customer

experience, customer satisfaction and word of mouth intention on customer

loyalty: The moderating role of consumer demographics. Cogent Business

and Management, 9(1). https://doi.org/10.1080/23311975.2022.2082015.
Mbama, C. I., & Ezepue, P. O. (2018). Digital banking, customer experience and

bank financial performance: UK customers’ perceptions. International
Journal of Bank Marketing, 36(2), 230-255. https://doi.org/10.1108/IJBM-
11-2016-0181.

Musyaffi, A. M., Johari, R. J., Rosnidah, I., Respati, D. K., Wolor, C. W., & Yusuf,
M. (2022). Understanding Digital Banking Adoption During Post-
Coronavirus Pandemic: An Integration of Technology Readiness and
Technology Acceptance Model. TEM Journal, 11(2), 683-694.
https://doi.org/10.18421/TEM112-23.

Ngasuko, T. A. (2019). Internet Banking Users In Indonesia (2018 Susenas Case
Study). https://mpra.ub.uni-muenchen.de/98312/1/MPRA paper_98312.pdf.

Nurrahmah, A., Rismaningsih, F., Hernaeny, U., Pratiwi, L., Wahyudin, Rukyat,
A., Yati, F.,Lusiani, Riaddin, D., & Setiawan, J. (2021). Pengantar Statistika
1 (S.Haryanti, Ed.). Media Sains Indonesia.

59


https://doi.org/10.1016/j.heliyon.2021.e07821
https://doi.org/10.1108/JABES-01-2020-0007
https://doi.org/10.1108/JABES-01-2020-0007
https://doi.org/10.1080/23311975.2022.2082015
https://doi.org/10.1108/IJBM-11-2016-0181
https://doi.org/10.1108/IJBM-11-2016-0181
https://doi.org/10.18421/TEM112-23
https://mpra.ub.uni-muenchen.de/98312/1/MPRA_paper_98312.pdf

https://books.google.co.id/books?hl=id&Ir=&id=Vm1XEAAAQBAJ&oi=fn
d&pg=PA33&dg=populasi+sampel+adalah&ots=N_W=8cqp3Go&sig=Cluef
JFPzctOPtmUzLF42QLRozs&redir_esc=y#v=onepage&qg=populasi%20sam
pel%20adalah&f=false.

Priyanto, Duwi. 2013. Analisis Korelasi, Regresi dan Multivariate dengan SPSS.
Yogyakarta: Gava Media.

S. Shahid et al. (2022). Examining consumer experience in using m-banking apps:
A study of its antecedents and outcomes. Journal of Retailing and Consumer
Services. 65. 102870. https://doi.org/10.1016/]j.jretconser.2021.102870.

Samuel.co.id/uploads/ARTO_12052022_ID.pdf.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-building
Approach. www.wileypluslearningspace.com.

Sari, P. K., Alamsyah, A., & Wibowo, S. (2018, March 1). Measuring e-Commerce
service quality from online customer review using sentiment analysis. Journal
of Physics; IOP Publishing. https://doi.org/10.1088/1742-6596/971/1/012053

Shukla, S. (2018). Variables, Hypotheses and Stages of Research 1.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Sugiyono. (2020). Metode Penelitian Kuantitatif, Kualitatif dan Kombinasi (Mix

Method). Bandung: Alfabeta.
Sujarweni, V. W. (2021). Metodologi Penelitian. Yogyakarta: Pustaka Baru.

Verhoef, P.C., Lemonb, K.N., Parasuraman, A., Roggeveen, A., Tsiros, M. and
Schlesinger, L.A. (2009), “Customer experience creation: determinants,
dynamics and management strategies”, Journal of Retailing, Vol. 85 No. 1,
pp. 31-41.

“Why Does Indonesia’s Bank Jago Have Such a High Valuation?”— the Diplomat,
9 Aug. 2022, thediplomat.com/2022/08/why-does-indonesias-bank-jago-

have-such-a-high-valuation.

60


https://doi.org/10.1016/j.jretconser.2021.102870
http://www.wileypluslearningspace.com/

