DAFTAR PUSTAKA

Agatha, O. (2021, August 1). Perjalanan tiket.com untuk Jadi Partner Perjalanan
Terbaikmu | tiket.com. Blog.Tiket.Com. https://blog.tiket.com/perjalanan-
tiket-com/

Alfanur, F., & Kadono, Y. (2019). Analysis on E-commerce Purchase Intention and
Decision in Java and Sumatra. 2019 International Conference on Information
Management and Technology, ICIMTech 2019, 635-640.
https://doi.org/10.1109/1CIMTech.2019.8843731

Bayu, D. (2022, June 6). Jumlah Hotel Bintang Turun Jadi 3.521 Unit pada 2021.
Datalndonesia.ld. https://dataindonesia.id/sektor-riil/detail/jumlah-hotel-
bintang-turun-jadi-3521-unit-pada-2021

Cheng, Y. H., Chuang, S. C., Pei-l Yu, A., & Lai, W. T. (2019). Change in your
wallet, change your choice: The effect of the change-matching heuristic on
choice. Journal of Retailing and Consumer Services, 49, 67-76.
https://doi.org/10.1016/J.JRETCONSER.2019.03.008

Cooper, D. R., & Schindler, P. S. (2014). Business Research Methods (12th ed.).
The McGraw-Hill Companies, Inc.

Cremer, S., & Loebbecke, C. (2021). Selling goods on e-commerce platforms: The
impact of scarcity messages. Electronic Commerce Research and
Applications, 47. https://doi.org/10.1016/j.elerap.2021.101039

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed
Method Approaches (4th ed.). SAGE Publications, Inc.

Dwi, P., Sari, R., Manggabarani, A. S., & Husniati, R. (2020). Pengaruh Brand
Image, Harga, dan Kualitas Layanan terhadap Minat Beli Produk Fashion
Secara Online di Jakarta (Studi pada Situs Belanja Online Zalora). BIEMA
(Business Management, Economic, and Accounting National Seminar), 727—
738.

Fahmi, A. N. (2022, September 20). Tiket.com Raih Top Brand Award untuk Situs
Online Reservasi Hotel 2022. Times Indonesia.

73



https://timesindonesia.co.id/news-commerce/429220/tiketcom-raih-top-
brand-award-untuk-situs-online-reservasi-hotel-2022

George, R. (2021). Marketing Tourism and Hospitality. In Marketing Tourism and
Hospitality. Springer International Publishing. https://doi.org/10.1007/978-3-
030-64111-5

Goetha, S. (2020). Analisis Pengaruh Scarcity Message Terhadap Pembelian
Impulsif dan Kaitannya dengan Kompetisi Konsumen Ritel di Kota Kupang.
Jurnal Inspirasi Ekonomi, 2(2), 33-47. https://doi.org/10.32938/jie.v2i2.585

Hair, J. F., Ortinau, D. J., & Harrison, D. E. (2020). Essentials of marketing
research (5th ed.). McGraw-Hill Education.

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F.,
Sukmana, D. J., & Istiqgomah, R. R. (2020). Metode Penelitian Kualitatif &
Kuantitatif (H. Abadi, Ed.). Cv. Pustaka lImu.
https://www.researchgate.net/publication/340021548

Herdiati, M. F., Iriawan, A., & Fitriyah, H. (2021). Keputusan Pembelian Produk
Limited Edition: Systematic Review. Jurnal Sains Pemasaran Indonesia,
XX(1), 73-87. https://doi.org/10.14710/jspi.v20i1.73-87

Huang, H., Liu, S. Q., Kandampully, J., & Bujisic, M. (2020). Consumer Responses
to Scarcity Appeals in Online Booking. Annals of Tourism Research, 80.
https://doi.org/10.1016/j.annals.2019.102800

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis : Konvergensi
Teknologi Komunikasi dan Informasi. Refika Aditama.

Komarudin. (2019). Milenial Jadi Target Utama Agen Travel Online tiket.com.
Liputan6.Com.  https://www.liputan6.com/lifestyle/read/4051604/milenial-
jadi-target-utama-agen-travel-online-tiketcom

Kotler, P., Kartajaya, H., & Setiawan, I. (2019). Marketing 4.0: Bergerak dari
Tradisional ke Digital. Gramedia Pustaka Utama.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education Limited.

Latan, H., & Noonan, R. (2017). Partial least squares path modeling: Basic

concepts, methodological issues and applications. In Partial Least Squares

74



Path Modeling: Basic Concepts, Methodological Issues and Applications.
Springer International Publishing. https://doi.org/10.1007/978-3-319-64069-3
Lodging Econometrics. (2022, June 13). Countries with the highest number of hotel
construction projects in the pipeline worldwide as of Q4 2021. Statista.
https://www.statista.com/statistics/926417/countries-with-the-highest-
number-of-projects-in-the-construction-pipeline-worldwide/

Martianti, C., Astuti, Y., & Millanyani, H. (2023). The Effect of Green Marketing
on Purchase Decision on the Body Shop Indonesia Products (Case Study on
the Body Shop Paris Van Java Bandung). Budapest International Research
and  Critics  Institute-Journal  (BIRCI-Journal), 6(1), 606-623.
https://doi.org/10.33258/birci.v6i1.7506

Milieu Insight. (2022, July 4). Leading accommodation options for overnight stays
in Indonesia as of June 2022. Statista.
https://www.statista.com/statistics/1318171/indonesia-overnight-stay-
options/

Mothersbaugh, D. L., Hawkins, D. I., & Kleiser, S. B. (2020). Consumer behavior :
building marketing strategy (14th ed.). McGraw-Hill Education.

Prastowo, B., Mahendratmo, J., & Ariyanti, M. (2019). Analysis of E-Marketing
Mix to Consumer Purchase Decisions Traveloka. Asian Journal of
Management Sciences & Education, 8(1), 72-82.

Pratiwi, F. (2023, April 4). Tiket.com: Ada Kenaikan Pemesanan Tiket Jelang
Lebaran 2023 | Republika Online.
https://ekonomi.republika.co.id/berita/rskgvg457/tiketcom-ada-kenaikan-
pemesanan-tiket-jelang-lebaran-2023

Rakuten Insight. (2021a, January 14). Most popular online travel agencies among
consumers in  Indonesia as of November 2020. Statista.
https://www.statista.com/statistics/1200620/indonesia-most-used-online-
travel-agencies/

Rakuten Insight. (2021b, August 10). Reasons for using online travel agencies for
purchasing tickets or services in Indonesia as of November 2020. Statista.

75



https://www.statista.com/statistics/1200603/indonesia-reasons-to-use-online-
agencies-for-travel-tickets/

Rakuten Insight. (2021c, August 19). Online travel agency usage in Indonesia as
of November 2020. Statista.
https://www.statista.com/statistics/1200578/indonesia-online-travel-agency-
usage/

Sayekti, I. M. S. (2023, May 23). Traveloka: Tren Perjalanan Internasional Kian
Meningkat Jelang Liburan Sekolah.
https://pressrelease.kontan.co.id/news/traveloka-tren-perjalanan-
internasional-kian-meningkat-jelang-liburan-sekolah

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (7th ed.). John
Wiley & Sons Ltd. www.wileypluslearningspace.com

Shi, X., Li, F., & Chumnumpan, P. (2020). The Use of Product Scarcity in
Marketing. European Journal of Marketing, 54(2), 380-418.
https://doi.org/10.1108/EJM-04-2018-0285

SimilarWeb. (2023a, June). tiket.com Market Share, Revenue and Traffic Analytics.
Similarweb. https://www.similarweb.com/website/tiket.com/#keywords

SimilarWeb. (2023b, July). traveloka.com vs tiket.com Traffic Comparison |
Similarweb.
https://www.similarweb.com/website/traveloka.com/vs/tiket.com/#geograph
y

Song, M., Choi, S., & Moon, J. (2021). Limited time or limited quantity? The
impact of other consumer existence and perceived competition on the scarcity
messaging - Purchase intention relation. Journal of Hospitality and Tourism
Management, 47, 167-175. https://doi.org/10.1016/j.jhtm.2021.03.012

Song, M., Noong, B. M., & Han, R. J. (2019). An examination of the role of booking
lead time in consumers’ reactions to online scarcity messages. International
Journal of Hospitality Management, 77, 483-491.
https://doi.org/10.1016/J.1JHM.2018.08.012

Statista. (2022, February 23). Which of these travel products have you booked

online (website or app) in the past 12 months? Statista.

76



https://www.statista.com/forecasts/823431/travel-products-booked-online-in-
indonesia

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif, Dan Tindakan. CV.
Alfabeta.

Tashandra, N. (2022). Survei: 44 Persen Orang Pakai Aplikasi Travel Online untuk
Rencanakan Liburan. Kompas.Com.
https://travel.kompas.com/read/2022/07/08/173300627/survei--44-persen-
orang-pakai-aplikasi-travel-online-untuk-rencanakan-liburan?page=all

Teubner, T., & Graul, A. (2020). Only one room left! How scarcity cues affect
booking intentions on hospitality platforms. Electronic Commerce Research
and Applications, 39. https://doi.org/10.1016/j.elerap.2019.100910

Wijoseno, J., Wr, J. W., & Ariyanti, M. (2017). Perceived Factors Influencing
Consumer Trust and Its Impact on Online Purchase Intention in Indonesia.
International Journal of Science and Research, 6(8), 961-968.
https://doi.org/10.21275/8081706

Wu, Y., Xin, L., Li, D., Yu, J., & Guo, J. (2021). How does scarcity promotion lead
to impulse purchase in the online market? A field experiment. Information and
Management, 58(1). https://doi.org/10.1016/j.im.2020.103283

Yanwardhana, E. (2021, August 23). Di Depan DPR, Mendag Lutfi Sebut Tiket.com
Unicorn Baru RI. CNBC Indonesia.
https://www.cnbcindonesia.com/tech/20210823163608-37-270552/di-depan-
dpr-mendag-lutfi-sebut-tiketcom-unicorn-baru-ri

Zaidan, A. F., & Sukresna, 1. M. (2021). Pengaruh Pesan Kelangkaan dan Informasi
Kebetulan terhadap Pembelian Impulsif Online pada Generasi Milenial di
Kota Malang. SEIKO : Journal of Management & Business, 4(2), 397-417.
https://doi.org/10.37531/sejaman.v4i2.1677

77



78

Halaman Ini Sengaja Dikosongka



