DAFTAR ISl

HALAMAN PERSETUJUAN ....ooiiiiiii ettt ii
HALAMAN PERNYATAAN ORISINALITAS ... \Y;
KATA PENGANTAR ...ttt Y
ABSTRAK et vii
ABSTRACT ettt e et e e anees viii
DAFTAR IST ..ttt et e et e e e anees 9
DAFTAR TABEL ... 13
DAFTAR GAMBAR. ...ttt e e anbaeea e 14
DAFTAR LAMPIRAN ..ottt e e 15
BAB | PENDAHULUAN ..o 16
1.1  Gambaran Umum Objek Penelitian...........cccccovvveiiireiiiie e 16
1.1.1  Profil Perusahaan...........cccocoiiiiiiiiiiicec e 16
1.1.2  Visi dan Misi Perusahaan............ccccooviiiiiiiiinieiie e 16
1.1.3  LOQO Perusanaan ...........cccuveeiueeeiiiieesiiireastieessiieeessenessnneessnnneessneesnneas 17
1.1.4  Skala Usaha SOMELNINC..........cooiiiiiiiiiiiiieiece e 17
1.1.5  Produk SOMELNINC.........cciiiiiiiiieiiee e 19

1.2 Latar Belakang Penelitian ...........ccccoeoiiiieiiiii i 22
1.3 RUMUSAN MaSalah..........cocoiiiiiiiii e 40
1.4 Tujuan Penelitian ..........ccooviiiiiie e 40
1.5  Kegunaan Penelitian ............cccoveiiiiiiiiie e 40
151  Kegunaan TeOMIS......cuueiiueeecieeesitie et et e st e rae e 41
1.5.2  Kegunaan PraktiS...........cciiieiiieeiiieesiiis e 41

1.6 Waktu dan Periode Penelitian ............ccccooeiiiiiiniiiic 41
1.7 Sistematika PENUIISAN ........c.coiiiiiiiiiiei e 41
BAB I TINJAUAN PUSTAKA L.t 43



2.1 RANGKUMAN TEOM ..eeiuiiiiiieiit ettt 43

2.1.1  Komunikasi PEMASAIaN..........cccviiiiiiieiiieiie et 43
2.1.2  Brand AmDasSador .........coooieiiiiiieiiiee e 44
21,3 MINAL Beli.cc.ueiiiiiiice 46
2.1.4  Sikap Pada IKIan ..........ccooiiiiiiiii e 49
2.1.5 Hubungan Antar Variabel ............cccooiiiiiii 50
2.2 Penelitian Terdahulu ..........coooiiiiiii 51
2.3 Kerangka Pemikiran ..........c.ccooiiiiiiiiiiiie e 62
2.4 Hipotesis PENElLIan ..........ccooviiiiiiiieiie s 63
2.5 Ruang LingKup Penelitian...........cocoiiiiiiiiiiie e 64
2.5.1  Variabel dan Sub Variabel ............cccooiiiiiiii e, 64
2.5.2  Subjek Penelitian ..........cccociiiiiiie i 64
BAB Il METODE PENELITIAN ... 66
3.1 JeniS PENEIEIAN ..o 66
3.2 Operasionalisasi Variabel dan Skala Pengukuran ...........ccccccccveviveeiinnenne, 67
3.2.1  Operasionalisasi Variabel .............cccccoviiiiiiiiii e, 67
3.2.2  SKala PENQUKUIAN ......cccviieiiie e 70
3.3 Populasi Dan SAmMPel.........ccviiiiii i 71
3.3.1  POPUIASE ..ot 71
3.3.2  SAMPEL..cci e 72
3.4 Teknik Pengumpulan Data............cccvveiiiieeiiiiee e 74
341 Data PriMEN ..ottt 74
3.4.2  Data SEKUNUET ........oiiiiiiiiiiie e 74
3.5  Uji Validitas Dan Reliabilitas.............ccccovveiiiieiiiec e 75
351 UJIiValiditas ...c..oeeiiieeiiie e 75
3.5.2  UJi RelADItaS.....cccciviiiieiiiiiie e 77
3.6 Teknik ANalisisS DAt .........cccvviiiiiiieiiieiie e 78



3.6.1  Teknik Analisis Data Deskriptif...........cccccoiiiiiiiiiiiiiiiiceeec 78

3.6.2  Analisis Model Pengukuran (Outer Model) ..........cocooveiiiiieiiineninnnne, 80
3.6.3  Analisis Model Struktural (Inner Model) .........ccccoeeiiiiiiniiiiiie, 81
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........cocoiiiiiiiiee e 83
4.1 Pengumpulan Data..........ccoeeiiiiiiiiniieiiiesie e 83
4.2  Karakteristik RESPONAEN .........ooiiiiiiiiiieicee e 83
4.2.1  Karakteristik Responden Berdasarkan Jenis Kelamin...............c..c...... 83
4.2.2  Karakteristik Responden Berdasarkan USia...........ccccoovveviiiiiiennneninnn 84
4.2.3  Karakteristik Responden Berdasarkan Pendapatan Per Bulan............. 84

4.2.4  Karakteristik Responden Berdasarkan Pengeluaran Belanja Skincare Per

BUIAN. . oo s 85

4.3 HaSil Penelitian...... ..o 85
4.3.1  Analisis Deskriptif Brand Ambassador ............cccccceevivveeiiieeiiieeiiinnnns 85
4.3.2  Analisis Deskriptif Minat Beli .........cccccoooveiiiiiiiiie e, 89
4.3.3  Analisis Deskriptif Sikap Pada IKlan.............c..cccooeiviiiiiiiccci, 92
4.3.4  Validitas KONVEIGEN .......oveiiiiiceiie e 94
4.3.5  Validitas DisKriminan ...........ccocovviiiiiiiiiiiieeeee e 96
4.3.6  Reliabilitas KOMPOSIE .......ccoiviieiiiieiiie e 97
e A = oo 1TV £= X (2 TR 98
4.3.8  ANALISIS JAIUN ...c.oiiiiiii 98

4.4 Pembahasan Hasil Penelitian............cccoooiiiiiiiiiiiee e 100
BAB V KESIMPULAN DAN SARAN ..ottt 106
5.1 KeSIMPUIAN.......oiiiiie e 106
D2 SAFAN i 107
5.2.1  Saran Bagi Perusahaan.............cccccoovvveiiiiiiiiec s 107
5.2.2  Saran Bagi Peneliti Selanjutnya ...........cccccoeeviiiiie i, 108
DAFTAR PUSTAKA ettt 109



LAMPIRAN

12



	DAFTAR ISI

