THE IMPACT OF SOCIAL MEDIA MARKETING ON PURCHASE
INTENTION OF ERIGO PRODUCTS AMONG INDONESIAN YOUNG
ADULTS

MINI THESIS

Submitted as part of the requirement to complete the Bachelor's Degree from the

International ICT Business Program Study
Arranged by:
Rafif Achmad Dhuha

1401190564

Telkom

University

INTERNATIONAL ICT BUSINESS
SCHOOL OF ECONOMIC AND BUSINESS
TELKOM UNIVERSITY
BANDUNG

2023



