DAFTAR PUSTAKA

Balig1 Yetistiriciligi Yapan Isletmelerde Rekabet Algis1 View project Miige Arslan,
D. F.,, Kara, A., & Miige, F. (2017). Positioning of Fashion Denim Brands
According to Consumers’ Perceptions: A Comparison Based on Attribute Based
and  Similarity = Based  Approaches to  Perceptual Mapping.
https://www.researchgate.net/publication/334560050

Banerjee, S., & Banerjee, T. (2019). An Analytical Study on the Men’s Denim Wear
Market in India-ldentification of the Key Factors Influencing the Consumer
Buying Behavior in the Economy Segment. In Amity Journal of Marketing AJM
Amity Journal of Marketing (Vol. 4, Issue 1).

Basset, M. A., Mohamed, M., Sangaiah, A. K., & Jain, V. (2018). An integrated
neutrosophic AHP and SWOT method for strategic planning methodology
selection. Benchmarking, 25(7). https://doi.org/10.1108/B1J-08-2017-0232

Belch Georg E., & Michael A. Belch Michael A. (2018). Advertising and Promotion
An Integrated Marketing Communications Perspective, Sixth Edition. Sereal
Untuk, 51(1).

Boufous, S., Hudson, D., & Carpio, C. (2023). Consumer willingness to pay for
production attributes of cotton apparel. Agribusiness.
https://doi.org/10.1002/agr.21802

Chandrasekar, K. (2011). Workplace Environment and Its Impact on Organisational
Performance in Public Sector. International Journal of Enterprise Computing

and Business Systems, 1(1).

Clouse, M., Hall, K., & Williamms, A. (2020). Predicting U.S. Adolescents’
purchasing of Denim Jeans using quality attributes, behavioral characteristics,
and sociodemographics. Journal of Textile and Apparel, Technology and
Management, 11(3).

71



Clow, K., & Baack, D. (2022). Integrated Advertising, Promotion, and Marketing
Communications: Global Edition. In Pearson Education Limited.

Dewi, W. N., Sevtiana, A., Suwandi, S., & Julaeha, T. S. (2022). Perancangan Brand
Identity Dan Banner Sebagai Media Promosi Bunabee Fashion Untuk
Meningkatkan Brand Awareness. Jurnal Digit, 12(1).
https://doi.org/10.51920/jd.v12i1.217

Fill, C. (2009). Chapter 10 Marketing communications: Interactivity, Communities
and Content. In Marketing communications: Interactivity, Communities and

Content.

Gigauri, 1. (2019). Perceptual Mapping as a Marketing Research Tool for Brand
Positioning. International Journal of Economics and Management Studies, 6(4).
https://doi.org/10.14445/23939125/ijems-v6i4p110

Greenacre, M. (2017). Correspondence analysis in practice, third edition. In
Correspondence Analysis in Practice, Third Edition.
https://doi.org/10.1201/9781315369983

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data
Analysis. In Vectors. https://doi.org/10.1016/j.ijpharm.2011.02.019

Harridge-March, S., & Quinton, S. (2009). Virtual snakes and ladders: Social
Networks and The Relationship Marketing Loyalty Ladder. The Marketing
Review, 9(2). https://doi.org/10.1362/146934709x442692

Haws, K. (2022). Apparel Students’ Perception of Denim Quality in Relation to Price
and Brand. https://scholarworks.uark.edu/ampduht/20

Kotler & Keller. (2016). Marketing Management 15th Edition by Philip Kotler.
Marketing Management.

Kotler, P., & Armstrong, G. (2017). Principles of Marketing, Seventeenth Edition. In

Pearson.

72



Malhotra, N. K. (2020). Marketing Research An Applied Prientation Seventh Edition.
Pearson Education.

Malhotra, N. K., Nunan, D., & Birks, D. F. (2017). Marketing Research: An applied

approach, 5th Edition. In Pearson Education Limited.

Niculescu, M. (2006). Strategic positioning in Romanian higher education. Journal
of Organizational Change Management, 19(6).
https://doi.org/10.1108/09534810610708378

Octalitando, D. (2018). Pengaruh Atribut Produk, Citra Merek, Persepsi Harga

Terhadap Minat Beli Celana Jeans.

Pooja, L. (2020). An Empirical Research On Consumer Buying Behavior With
Reference To Jeans In Patna.

https://www.researchgate.net/publication/353307271

Prihartono, & Ali, H. (2020). The Promises Ethics and Marketing Concept Strategy
as A Competitive Advantage on Private Higher Education (A Survey on
Perception of Product Attributes and Promotion Mix in Indonesia). Talent
Development & Excellence, 12(3).

Rangkuti. (2017). Analisis Swot-Teknik Membedah Kasus Bisnis. Cara Perhitungan
Bobot, Rating, dan OCALI. In Penerbit PT. Gramedia Pustaka Utama.

Singh, V. P. (2009). System Modelling and Simulation.

Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung: Alfabeta.
Metrologia, 53(5).

Sugiyono. (2018a). Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif,
dan R&D. Alfabeta. Bandung. E-Jurnal Ekonomi DanBisnis Universitas

Udayana, 11.

Sugiyono. (2018b). Sugiyono. 2013.Statistika Untuk Penelitian. Bandung: Alfabeta.
In Bandung; Alfabeta.

73



Takamura, J. H. (2010). Concept naming: Exploratory methods in the development of
product design and brand DNA. In Handbook of Research on Trends in Product
Design and Development: Technological and Organizational Perspectives.
https://doi.org/10.4018/978-1-61520-617-9.ch012

Tamer TOKLU, 1. (2018). Geng Tiiketiciler Icin Kot Pantolon Niteliklerinin Onemi.
Journal of Turkish Studies, 13(Volume 13 Issue 30), 459-476.
https://doi.org/10.7827/turkishstudies.14324

Tjiptono, F., & Chandra, Gregory. (2004). Tjiptono, Fandi. & Chandra, Gregory.
(2004). Service, Quality dan Satisfaction. Yogyakarta; Andi. Jurnal of Business
and Management Sciences. https://doi.org/10.12691/jbms-4-4-1

Zhan, W., & Ding, X. (2016). Lean Six Sigma and Statistical Tools for Engineers and

Engineering Managers. In Momentum Press, LLC.

74



