
100  

DAFTAR PUSTAKA 

Agustiningsih, Y. (2019). Pengaruh Green Brand Knowledge Dan Attitude Toward  

 Green Brand Terhadap Green Purchase Intention Di Restoran Kehidupan 

Tidak Pernah Berakhir Kota Bandung Tahun 2019. Telkom University. 

 

Aulina, L., dan Yuliati, E. (2017). The Effects of Green Brand Positioning, Green 

Brand Knowledge, and Attitude towards Green Brand on Green Products 

PurchaseIntention. Advances in Economics, Business and Management 

Research, 36, 1–10. 

  

Baiquni, A. M., dan Ishak, A. (2019). The Green Purchase Intention of Tupperware 

Products: The Role of Green Brand Positioning. Jurnal Siasat Bisnis, 23(1), 

1–14. https://doi.org/10.20885/jsb.vol23.iss1.art1 

 

Chin et al. (2019). Effects of Green Brand Positioning, Knowledge, and Attitude of 

Customers on Green Purchase Intention. Journal of Art dan Social Science 

Vol 3. Hal 23-26  

 

Dahlstrom, R. (2011). Green Marketing Management. United States of America: 

 South-Western. 

 

Ellitan, L., Handayani, Y. I., dan Bastian, D. (2021). The Impact of Green Marketing 

Mix and Brand Image on Customer Purchase Intention at Adidas Surabaya. 

International Journal of Trend in Research and Development, 8(3), 2394–

9333. www.ijtrd.com 

 

Firdaus, M. F. R. (2021). Pengaruh Green Brand Knowledge Dan Attitude Toward 

Green Brand Terhadap Green Purchase Intention Pada Produk Tropicana 

Slim Di Kota Bandung. Telkom University. 

 

Ghozali, I. (2016). Partial Least Squares Konsep, Metode, dan Aplikasi 

Menggunakan Program Warp PLS 4.0. Semarang: Badan Penerbit 

Universitas Diponegoro. 

 

Ghozali, I. (2017). Ekonometrika Teori, Konsep dan Aplikasi Dengan IBM SPSS 24. 

 Semarang: Badan Penerbit Universitas Diponegoro. 

 

Hardani, Nur Hikmatul Auliya, Helmina Andriani, Roushandy Asri Fardani, Jumari 

Yustiawati, Evi Fatmi Utami, Dhika Juliana Sukmana, dan Ria Rahmatul 

Istiqomah. (2020). Metodologi Penelitian Kuantitatif dan Kualitatif (H. 

Abadi, Ed.; 1st ed.). Pustaka Ilmu. 

 

Herawati, A. (2020). Pengaruh Green Marketing Mix Terhadap Green Purchase 

Intention Dalam menggunakan Eco Friendly Product. Institut Agama Islam 

Negeri Surakarta. 

 

Huang, Y. C., Yang, M., dan Wang, Y. C. (2014). Effects of green brand on green 

purchase intention. Marketing Intelligence and Planning, 32(3), 250–268. 



101  

https://doi.org/10.1108/MIP-10-2012-0105 

 

Imam, N. M. (2022). Analisi Green Product, Green Price, dan Green Promotion 

Terhadap Purchase Intention pada Produk Herbalife Nutrition (Studi Kasus 

Pada Club Herbalife Member Kediri). Universitas Nusantara PGRI Kediri. 

 

Krissanya, N., Sholikhah, S., Berutu, M. B., dan Sari, D. A. P. (2023). Exploring the 

role of green brand positioning in determining green product purchase 

intention. International Journal of Applied Economics, Finance and 

Accounting, 15(2), 88–95. https://doi.org/10.33094/ijaefa.v15i2.838 

 

Mohd Suki, N. (2016). Green product purchase intention: impact of green brands, 

attitude, and knowledge. British Food Journal, 118(12), 2893–2910. 

https://doi.org/10.1108/BFJ-06-2016-0295 

 

Munawar, R. A. (2023). Pengaruh Green Marketing Mix Terhadap Purchase 

 Intention Produk Nike di Indonesia. Universitas Muhammadiyah Surakarta. 

 

Prof. Dr. Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif Dan R dan D 

 (19th ed.). Alfabeta . 

 

Sani, E. P. A. (2022). Pengaruh Green Marketing dan Label Halal Terhadap Green 

Purchase Intention Pada Produk Kecantikan (Studi Kasus pada Pengguna 

Produk Love Beauty and Planet di D.I Yogyakarta). Universitas Islam 

Indonesia. 

 

Syahputri, R. D. (2018). Pengaruh Green Brand Positioning, Green Brand 

Knowledge, Attitude Toward Dreen Brand dan Green Brand Equity Terhadap 

Green Purchase Intention (Studi Penelitian Pada Brand Innisfree). 1–15. 

 

Tristiani, R. I. (2019). Pengaruh Green Brand Positioning, Attitude Toward Green 

Brand dan Green Brand Knowledge Terhadap Green Purchase Intention 

Pada Motor GESITS di Kota Jakarta. Telkom University. 

  

 

 

 

 

 

 


