DAFTAR ISI

PERANCANGAN STRATEGI PROMOSI MR. BIG FRIED CHICKEN

UNTUK MENAIKAN AWARENES. ... [
LEMBAR PENGESAHAN ... i
LEMBAR PERNYATAAN ...t iii
KATA PENGANTAR ..o iv
ABSTRAK . .. Vi
ABST RACT e vii
DAFTAR ISH .. viii
DAFTAR TABEL ... .o Xl
DAFTAR GAMBAR ...ttt X1l
B A D | e 1
PENDAHULUAN ...ttt 1
1.1 Latar BelaKang ... 1

1.2 Permasalanan ... 3

1.21  Identifikasi Masalah ..o 3

1.22  Rumusan Masalah ..o 3

1.3 RUANG LINGKUP .c.voiviiiece et 3

1.4 Tujuan Penelitian ..o 4

1.5  Manfaat Peneltian ..........ccooviiiiiiii 4

1.6 Metode Penelitian ..o 4

1.6.1 Metode Pengumpulan Data.............ccccevveiiiiiiieiiiecie e, 5

1.7  Metode Penelitian ..o 6

1.8 Kerangka Perancangan ..........ccocuueeeerenenieseseseeeee e 7



BAB Ll 9
LANDASAN TEORI ...t 9
2.1 PEMASAIAN ..ottt 9
2.2.1  Bauran Pemasaran .........ccccoveiiieiieiiie e 9

2.2 PIOMOSH ..ottt 10
2.1.1  TUJUAN PrOMOSI ..cveieieiieeiiecic et 11
2.1.2  Bauran PrOmMOSI ......ccocovierieiniinieisisieseeeses s 11
2.1.3  Strategi PromoOSi ........cccveiviieiieie e 12
2.1.4  Tahapan-Tahapan Pelaksanaan Promosi.............ccccccceveuene. 13

2.3 PeriKIanan ..ot 15
2.4 COPYWIIEING c.eeivieiecie e sre e 16
2.5  Strategi Kreatif.........ccoooiiiiiinc s 17
2.6 Promosi Penjualan ...........ccocoiiiiieneieiee s 17
2.7 MEdI& PrOMOSI ...c.covitiiiiiiiiieiieeeie e s 18
2.9 Perilaku KONSUMEN........cciiiiiiiiiee e 19
2.10.1 AOI (Activities, Opinions, INtErests) .........ccceverererererennn 19
2.11  Metode PEmaSaran........coceiiririeierienie st 20
2.11.1 STP (Segmenting, Targeting, dan Positioning).................... 20
2.11.2 SWOT (Strength, Weakness, Opportunities, and Threats) .. 21
2.12  Perencanaan PESaN..........cccccovieiiiiiiieiissees e 22
2.12.1 Strategi Pesan (What to Say)........ccccocvevieiiieiiieiiic e 22
2.12.2 Strategi Penyampaian (HOW t0 Say) ......cccccevvviviievieiieennn. 22
2.12.3  AISAS L s 22
2.13  Desain Komunikasi Visual ..........ccccooviiiiiniiiiiccec e 23
2.13.1  EIemen DESAIN.......ccciiieiiieieiie e 23



214 TIPOGIAFT .oveieiiiieeeee s 27

BAB T e 29
DATA DAN ANALISIS MASALAH ... 29
3.1 Data Perusanaan..........cocooiiiiiiiiieieie e 29

3.1.1 Data Mr. Big Fried Chicken.........ccccooviiiiiinniiie 30

3.1.2  Data Produk Mr Big Fried Chicken .........c.cccceecviveivennennnnn. 32

3.1.3  Data Media Promosi Mr Big Fried Chicken ...........c............ 35

3.1.4  Data Permasalahan Mr Big Fried Chicken..............c..c......... 36

3.2 Data Khalayak Sasar...........ccccccovieiiiiiiiieiicic e 37

3.3 Data EMPIriK ......ccooveieeiiieieccccceee e 39

3.3.1  Data ODSEIVAST .....cveeeiiiiiieisiesieiee e 39

3.3.2  Data WawanCara .........cccccvveriieiiiieiieiisee e 39

3.3.3  Data KUBSIONET ......cueiiiiiiiiiieiesie st 41

3.4 Data PESAING ..cceeuieiiiiieiie ittt 44

3.4.1  Sabana Fried ChiCKeN ..o 44

3.4.2  Hisana Fried Chicken ... 47

3.5 Data ANaliSIS......ccveiiiiiiiieiieie e 49

351  ANAliSIS SWOT ..o s 49

3.5.2  Analisis Kegiatan Media ATL dan BTL ......cccccevvvveieennnne. 53

BAB IV e 54
STRATEGI DAN HASIL PERANCANGAN ..ot 54
O 1 - (< | SO PP PRSI 54

4.1.1  Strategi Pesan (What t0 Say) .......ccccevvveviieeveeiieciie e 54

4.1.2  Strategi Kreatif..........cooovieiiiiiiice s 56

4.1.3  Strategi Media ......ccoeeivieiieiie e 58

4.1.4  Strategi ViSUal .......c.ccooviiiiiiiii e 59



4.2 KONSEP VISUAL.....c.eiuiiiiiiiiiieiieieee e 60

421 LAYOUL.....iiiiiiieiieeeee e 61

4.2.2  TIPOGIATT .c.eeeiiiiiiii e 61

4.2.3  WAIMNA .ot 62

4.3 Hasil PEranCangan ..........ccccooeviiiiieienieiene e 63

4.3.1 BANNET.....ciiiiiiii i 63

4.3.2  XBaNNer ..o 63

4.3.3 Poster Media SOSIal ...........cooeirireiiiieec e 64

434 POSIEN ..ottt 65

B.35  FIYEI oo 65

436 Event Food TrucK ... 66

4.3.7  MerchandiSe .........ccoeirereiinireieiese e 67

4.3.8  Voucher dan Stamp Card .........cccoovveniriininieneese e 67

BAB Ve 68
PENUTUP L.t 68
5.1 KeSIMPUIAN ..o s 68

5.2 SAIAN ...t 68
DAFTAR PUSTAKA ettt 69

Xi



