Daftar Isi

BAB 1 PENDAHULUAN.... .ot 1
1.1 Latar BelaKang .........cc.oiieiiiiiiieieeie e 1
1.2 Permasalanan...........ccoooiiiiiiii s 3
1.2.1 Identifikasi Masalah ............cccooeiiiiiiiiiie e 3
1.2.2 RUMUSAN MaSIaN .......ccoeiiiiicic s 4
1.3 RUANG LINGKUP ..ottt 4
1.4 TUJUAN PENEIITIAN. ......eoiiieie e 5
1.5 Metode Pengumpulan Data dan AnalisiS .........ccccccveveieeveiiieseese e 5
1.6 Kerangka Berpikir ..o 7
1.7 PeMDADAKEAN ... s 8
BAB 2 LANDASAN TEORI ...t 9
2.1 Pengertian PEranCangan ............cceveieiereneniene s 9
2.2 Pengertian Media..........ooco i 9
2.3 Pengertian Media INfOrmasi ..........cccoeveiiniiiiinise s 10
2.3.1 Penerapan Media INfOrmasi ..........cccooeiiiiiininiieee e 11
2.4 Pengertian BUKU ...........ooiiiiiiiiiiicce s 12
2.4.1 ANAtOMI BUKU ..o 12
2.5 Pengertian Desain Komunikasi Visual............c.ccccoovvivieiiiciiccece e, 15
2.5.2UNSUr — UNSUr VISUAL.........ooiiiiiiiiice e 16
2.5.2 PrinSip DESAIN .....occvviiiieiiii ittt 19
2.6 Pengertian Tipografi.........cccceiiiiiiiiie e 24
2.6.1 Jenis — Jenis Tipografi.......ccccccceiiieiiiiiiie s 24
2.6.2 Pengertian LaYOUL .........cccviuiiiiiiiec et 26



2.7 Pengertian KOMUNIKAS .......ccoiviiiiiiiiieieerese e 27

2.8 Pengertian AngKutan UmUM ..........coooiiiiiiiiiieeeeee e 29
2.8.1 Pengertian BiS ......ccooeiiiiiiiiiiciee e 30

2.8.2 Sejarah dan Perkembangan Angkutan BiS ...........ccccceeeiiniiinnnnnnn 30
2.8.3JNIS — JENIS BIS....cviiiiiiiiiiisieieee e 30

2.9 Pengertian PhotODOOK ...........cccovveiiiieiiciccc e 31
2.9.1 Sejarah PhotobOOK...........cccveviiiieiiec e 31

2.9.2 Jenis — Jenis PhOtODOOK. ..o 32

BAB 3 DATA DAN ANALISIS MASALAH .....oooiie e 34
3.1 DA ..o 34
3.1.1 Data Intuisi Pemberi Proyek ...........ccccovviieieeiiiie e 34

3.2 D 17l o 0] V=1 USSR 35
3.2.1 Trans Metro Bandung..........coovrerieierieniene s 35

3.2.1.1 Daftar Koridor/RULE .........ccoociiiiiriiieieee e 36

3.3 Data Khalayak SaSaran..........c.ccooereiniienee s 41
3.3.1 GROGIATIS ...ttt 41

3.3.2 DEMOGIATIS ...ttt 41

3.3.3 PSIKOGIAfiS.....eeiuieiieiieieie et 41

3.3.4 Perilaku KONSUMEN ........ooviiiiiiiiiieieie e 41

35 Data Proyek SEJENIS ....ccvvcveivieiiecie ittt 42
3.6 Data Hasil Observasi dan WawancCara ..............c.ccuovrvevieneneneneneseens 43
3.6.1 Data Hasil OBSEIVAaSI...........cccoviiiiiiiieieiss e 43

3.6.2 Data Hasil WawWanCara ..............cceveierieneiiiinesieeeesese e 43

3.7 ANALSIS VISUAL ... 44



3.8 AANALISIS SWOT oot eeeeeeenennenennnnen 47

BAB 4 KONSEP DAN PERANCANGAN ......oooiiiiiieee et 49
4.1 KONSEP PEranCangan ...........cocuvevieiriniieiiiesee e 49
4.1.1 KONSEP PESAN ...ceviiiiiiiieiiieiee s 49
4.1.2 KONSEP KIEALIT .....ocviiiiiiiicesee e 49
4.1.3 KONSEP MEUIA....c.uiiiieiireieciiesie ettt 50
4.1.4 KONSEP VISUAL .....ccuveiireieciiesieee et 50
4.1.5 KONSEP BISNIS....cuiiiiiiiciicic st 54
4.2 Hasil PEranCangan ............cccoveiveie i 55
4.2.1 Media Utama Buku “Bandung&Damri” ............cccoovvviiiiiiniiieenn, 55
4.2.2 Media PENAUKUNG.........coviieiiee e 57
BAB 5 KESIMPULAN DAN SARAN ...t 60
51 KESIMPUIAN. ... s 60
5.2 SAIAN ... s 60
DAFTAR PUSTAKA . ettt sttt be e anne e 61



