ABSTRACT

Nowadays, where information, technology, everything spreads quickly,
we are also sometimes required to be able to follow everything properly and
quickly. Sometimes such tension turns out to have an impact on ourselves, which is
stress. Everyone must have experienced and felt stress, the emotional impact of a
situation and some of them experienced stress relief, one of which was changing
appearances such as hairstyles. However, along with many hair styling behaviors
such as coloring, it has an impact on hair health and people are still lacking in
terms of caring for hair after the process of changing hairstyles, of course through
chemical processes. Makarizo Vitacaps, on the other hand, is present as a hair
vitamin which can be used as an additional treatment in treating hair that has gone
through a styling process (chemical process) but in 2022-2023 encounter a
decrease in sales in 2022 from 22.3% to 19.3% in 2023. This design aims to design
good as well as creative promotions and design visual media for Makarizo Vitacaps
Primastic Shine & Color Reflect products. This research is qualitative in nature
with data collection methods including interviews, questionnaires, observation, and
library research. The analytical method used to design is the STP, AOI and AISAS

methods.

Keywords  : Styling, hair treatment, advertising, promotion, event



	BAB I
	PENDAHULUAN
	1.1 Latar Belakang
	1.2 Identifikasi Masalah
	1.3 Rumusan Masalah
	1.4 Ruang Lingkup
	1.5 Tujuan Penelitian

	1.6 Cara Pengumpulan Data dan Analisis
	1.6.1 Metode Pengumpulan Data
	1.6.2 Metode Analisis Data

	1.7 Kerangka Penelitian
	Gambar 1.1. Kerangka Penelitian
	Sumber: Dokumen Penulis

	1.8 Pembabakan

	BAB II
	LANDASAN TEORI
	2.1 Promosi
	2.1.1 Tujuan Promosi
	2.1.2 Manfaat Promosi
	2.1.3 Fungsi Promosi
	2.1.4 Strategi Promosi
	2.1.4.1 Analisis STP
	2.1.4.2 Analisis AOI
	2.1.4.3 Event

	2.1.5 Media Promosi

	2.2 Visualisasi Rancangan Media Promosi
	2.2.1 Desain Komunikasi Visual
	2.2.2 Unsur-unsur desain Komunikasi Visual
	Gambar 2.1. Garis
	Sumber: Organisasi.co.id
	Gambar 2.2. Bidang
	Sumber: niagahostar.co.id
	Gambar 2.3. Tekstur
	Sumber: Bambang Herlandi
	Gambar 2.4. Warna
	Sumber: Bambang Herlandi

	2.2.3 Prinsip-prinsip Desain Komunikasi Visual
	Gambar 2.5. Kesatuan
	Sumber: Zekagraphic
	Gambar 2.6. Keseimbangan
	Sumber: Zekagraphic
	Gambar 2.7. Ritme
	Sumber: Zekagraphic
	Gambar 2.8. Penekanan
	Sumber: Zekagraphic
	Gambar 2.9. Proposisi
	Sumber: Zekagraphic

	2.2.4 Elemen Visual Desain Komunikasi Visual
	2.2.4.1 Tipografi
	Gambar 2.10. Tipografi
	Sumber: changemediagorup.com
	Gambar 2.11. Black Letter
	Gambar 2.11. Humanist
	Gambar 2.12. Serif
	Gambar 2.13.Sans Serif

	2.2.4.2 Layout
	Gambar 2.14. Layout
	Sumber: Grahamaya.com

	2.2.4.3 Fotografi
	2.2.4.4 Ilustrasi
	2.2.4.5 Copywriting


	2.3 Bentuk Visualisasi Media Promosi
	2.3.1 Media Cetak
	A. Poster

	2.3.2 Media Digital
	A. Poster
	B. Website


	2.4 Kerangka Teori
	Sumber: Dokumen Penulis


	BAB III
	DATA DAN ANALISIS MASALAH
	3.1 Data Perusahaan
	3.2 Data Produk Vitacaps
	3.3 Data Kompetitor
	3.3.1 Ellips Hair Vitamin
	3.3.2 Miranda

	3.4 Analisis Perbandingan Media
	3.5 Data Wawancara
	3.6 Data Kuisioner
	3.7 Consumer Journey
	3.7.1 Analisis AOI Konsumer 1
	3.7.2 Analisis AOI Konsumer 2
	3.7.3 Analisis AOI Konsumer 3

	3.8 Analisis SWOT Perbandingan
	3.9 Analisis Matriks Promosi Perbandingan
	3.10 Data Khalayak Sasaran
	3.10.1 Data Demografis
	3.10.2 Data Geografis
	3.10.3 Data Psikografis


	BAB IV
	KONSEP DAN HASIL PERANCANGAN
	4.1 Konsep
	4.1.1. Konsep Perancangan
	4.1.2. Konsep Komunikasi
	4.1.3. Strategi Pesan

	4.2. Strategi Kreatif
	4.3. Konsep Visual
	4.3.1 Referensi Visual
	4.3.2 Tipografi

	4.4. Hasil Perancangan
	4.4.1 Ambient Media
	4.4.2 Filter
	4.4.3 Konten Feeds
	4.4.4 Poster
	4.4.5 Video Poster
	4.4.6 Denah Event
	4.4.7 In-store Poster
	4.4.8 360 Photobooth
	4.4.9 Got your Luck!
	4.4.10 Merchandise


	BAB V
	SARAN DAN KESIMPULAN
	5.1 Kesimpulan
	5.2 Saran

	DAFTAR PUSTAKA
	LAMPIRAN

