DAFTAR ISI

Halaman

Pernyataan OriSINAIITAS. ...........cciiiiiiieeeee s ii
Lembar PEngeSaNan..........ccoooiiii s iii
ADSTFAK ..o iv
ADSEFACT. ...ttt bbb ettt bbbttt %
KA PENGANTAT ..o nre e vi
DAFTAR GAMBAR ... oottt sttt e sbe e st sre e s e s beans Xi
DAFTAR TABEL .ottt sttt e e nnne e xiii
DAFTAR LAMPIRAN ...ttt e st e st e e snae e nnee e Xiv
BAB | PENDAHULUAN ... .ooo ittt e ettt st e nne s 1
1.1 Latar BelaKang ........cccooiiiiiiiiiieee e 1
1.2 Identifikasi Masalah ..........cccceoiiiiiieii e 4
1.3 Rumusan Masalah ...........cccooveiiiiiieiecee e e 4
1.4 RUANG LINGKUPD ...veieieiiece ettt 4
1.5  TUujuan PeranCanQgan .........cccccveiueiieeiueerieseesteesteseesieessesseesseessessesseeseeeneens 5
1.6 Manfaat PEranCangan ...........ccccceoveieeiiiieseese e 5
1.7  Pengumpulan Data dan Analisis Data...........ccccccevveviivieieeie e, 6
1.8 Kerangka PeranCangan ..........ccoceoireririeeiierienie st 7
1.9 Pembabakan...........ccooioiiieieee e e 8
BAB Il LANDASAN TEORI ...ttt s 9
2.1 KOMUNIKAST ...voveeiieiiiiecie ettt 9
2.1.1  Pengertian KOMUNIKASI........cccoovveiieiieiiciie e 9
2.1.2  Bentuk-Bentuk KOMUNIKASH ......cccorverieiiiiiiiicinieieeee s 11
2.1.3  Kategori KOMUNIKASI .......ccccveiieieiicie e 11
2.1.4  FUNQST KOMUNIKAST ....cviiiiiiiiiiiiieieieee s 12
2.2 PBMASAIAN . ...cctiiiiie ettt ettt et nne e 12
2.2.1  Pengertian PemMaSaran ...........coueierierienenie e 12
2.2.2  Bauran Pemasaran.........cccocueiieiiienieiiee e sieesiee e siee e ees e 13
2 B o 101110 ] SR 15
2.3.1  Pengertian PromOSI.......cccccviiieiieciie et 15
2.3.2  FUNGSI PrOMOSIH ..c.vviiiiieiiii ittt 15
2.3.3  FUNQST PrOMOSI ...c.vviiiiieiiiccit ettt 16



2.3. 4 BaAUIaN PrOMOSI....cccuiiieiiieieeiiesieeie et see sttt neas 17
2.4 Perilaku KONSUMEN .....ccviiiiiiiie et 18
2.4.1  Pengertian PromMOSI ........c.coviieiieeieiieie e see e esie e sie e 18
2.4.2  Faktor Perilaku KONSUMEN ......cccoiiiiiiiiiieienicseeeeee s 18
2.4.3  AOI (Activity, Opinion, INtErest) .........cccovvveveereiie e 19
2.5 AUVEITISING....eeiiiieiieeie ettt ns 20
2.5.1  Pengertian AdVELISING ......cccooviieiieiiiieicie s 20
2.5.2  Strategi pada AdVELISING........ccooveiiriiriieie s 20
2.6 Strategi Kreatif ... 21
A R |V 1= o [ - WSS ST 22
2.7.1  Pengertian Media .......c.cccvevueiiiiieie e 22
2.7.2  Media Digital ........cccoooviiiiiiiicceee s 23
2.7.3  IMediad PrOMOSI.....ccueiiiiiiiiiiieieieie et 23
2.7.4  Strategi Media AISAS ..o 24
2.8 Desain Komunikasi Visual ...........ccoceiveiiiiiiiniieie e 25
2.8.1  Elemen Desain Komunikasi Visual ............cccccevviiniiiincienine e, 25
2.8.2  Prinsip Desain Komunikasi Visual ...........c.ccooooiiiiiineninne 29
2.8.3  THPOGIATT vt s 32
2.8.4  LAYOUL ....oiiiiiiiiiee ettt 33
2.85  COPYWIITING .oeovveiveeiecie sttt 34
2.8.6  FOOQrafi.....cccociiiiiiciiiic s 35
2.8.7  ViIAEOGIAfi ..c.vecvvecieciece e 37
BAB 111 DATA DAN ANALISIS ... 39
3.1 Data Perusanaan ..........ccccueeverueiieieeieeiesieesieaseesreeseesseessee e sneesneeseesnee e 39
3. L1 Profil LOQEE ..ot 39
.12 DAl LOQEE...ueiiiiie ettt 40
3.1.3  Data Produk LOGEE .......coveieiiieiieeie ettt 40
3.1.4  Mitradan Kerja Sama........ccceivveiieiie i 42
3.1.5  Data Target AUAIENS ........ccoviiiiieiie e 44
3.1.6  AOI (Activity, Oppinion, INTErest) .........cccceveriririinieiee e 45
3.1.7  Data Media Promosi LOGEE ........cccoerierinineieiiseeeeee e 46
3.2 DataPermasalahan ...........ccccooiiieiiieie i 48
3.3 Data Hasil ODSErVasi ........cccceieiiieiiiei e 49
3.4 Data Hasil WaWanCara ...........cccccevvereeieeieene e seese e se e s 50



3.5 Data KOMPELITOT .......cviiiiiiiiiiieiisieeiee e 51
351 LOGISIY oot 51
35,2 WAIESIX wviiiiiiciieieie ettt bbbt 54
3.6 Data ANALISIS ...c.ecuveieieiiie et 57
3.6.1  ANalSIS SWOT ..o 57
3.6.2  Analisis Kegiatan Media ATL dan BTL......c..ccccocvvveviieviiie e, 61
3.7 Kesimpulan Hasil ANaliSIS ..........ccoiiiiiiiiiiiiieeceeee e 62
BAB IV KONSEP DAN PERANCANGAN ...ttt 64
S 1 -1 (- o | USSR 64
4.1.1  KoNnSep PeranCangan..........cccviivieiieieiiiieeiieeesieessieesssneessinee e snsnees 64
4.1.2  Strategi KOMUNIKAST ......ccocoviiieiiiciieseesc e 65
4.1.3  Strategi Pesan (What t0 Say)........ccceveiieiiiieiiee e 66
414 WRNALTO SAY ...oicvieiiieie ettt 67
415 WRALTO SAY ..veiiieiiiieieie e 67
416 BIgIAEA....cciieiiieieiee 68
4.1.7  Strategi Kreatif.........oocooiiiiiiiiiee e 68
4.1.8  Metode AISAS ...t e 69
4.2 KONSEP VISUAL ....cuoeivieiiciieceee ettt 70
S R I |V o 11 | RO 71
4.2.2  TIPOGIAfi oovveiicie i 72
4.2.3  Palel WaaINA.....cociiiiieieie e 73
4.3 Konsep Visualisasi Media.........cccouvivirieiiiiiiiisieeeeee e 73
O 0t R |V (<o [ T QL U =1 g - S 73
4.3.2  Media PENAUKUNG ....ocvoiviiiiiiiieeeee e 74
4.4 Timeline Perancangan Promosi (Model AiSas)........ccccoovienineninennnnn. 75
4.5  Hasil PEranCangan ............ccceoeiieiieii e 75
45.1  Media Utama (Sosial Media) ..........ccccooveviiiiiieiicieseece e 75
452  Media PENAUKUNG ....covviiieiic et 85
BAB V PENUTUP......c.ooii ettt et a e 96
5.1 KESIMPUIAN....eiiiiiiie s 96
T | - o PRSPPI 96
DAFTAR PUSTAKA ettt sbe e s 97
LAMPIRAN. .ttt r e e e e s e e e e st e e e e st ae e e e s tae e e e nnrees 101



