DAFTAR PUSTAKA
Akao, Y. (1990). An introduction to quality function deployment, in Akao, Y. (Ed.), Quality
Function Deployment: Integrating Customer Requirements into Product Design.. Cambridge,

MA: Productivity Press.

Bojuwon Mustapha, Siti Normala Bt.(2015). Tax Service Quality: The Mediating Effect of
Perceived Ease of Use of the Online Tax System, Procedia - Social and Behavioral Sciences,
Volume 172. https://doi.org/10.1016/j.sbspro.2015.01.328

Bollen, K. A. (1990). Structural Equations with Latent Variables. John Wiley & Sons, Inc.

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian. Mitra Wacana
Media.

Byrne, B. M. (2017). Structural Equational Modeling with AMOS blue book.

Carter, S. R., Moles, R. J., White, L., & Chen, T. F. (2013). Consumers’ willingness to use a
medication management service: The effect of medication-related worry and the social
influence of the general practitioner. Research in Social and Administrative Pharmacy,
9(4), 431-445. https://doi.org/10.1016/j.sapharm.2012.07.001

Chen, S., & Li, J. (2009). Factors Influencing the Consumers’ Willingness to Buy in E-

commerce.

Chiu, C.-M., Wang, E. T. G., Fang, Y.-H., & Huang, H.-Y. (2014). Understanding customers’
repeat purchase intentions in B2C e-commerce: the roles of utilitarian value, hedonic
value and perceived risk. Information Systems Journal, 24(1), 85-114.
https://doi.org/10.1111/j.1365-2575.2012.00407.x

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User Acceptance of
Information Technology. MIS Quarterly, 13(3), 319. https://doi.org/10.2307/249008

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: a perceived risk
facets perspective. International Journal of Human-Computer Studies, 59(4), 451-474.
https://doi.org/10.1016/S1071-5819(03)00111-3

Ferdinand, A. (2006). Metode Penelitian Manajemen: Pedoman Penelitian untuk Skripsi, Tesis

dan Disertasi Ilmu Manajemen. Badan Penerbit Universitas Diponegoro.



Gallarza, M. G., Gil-Saura, I., & Holbrook, M. B. (2011). The value of value: Further
excursions on the meaning and role of customer value. Journal of Consumer Behaviour,
10(4), 179-191. https://doi.org/10.1002/cb.328

Hair, J., Anderson, R., Babin, B., & Black, W. (2018). Multivariate Data Analysis.pdf. In
Australia : Cengage: Vol. 8 edition.

Hair, J. F. (2007). Multivariate Data Analysis 6th Edition. Pearson Education Inc.

Holbrook, M. B. (1994). The Nature of Customer Value: An Axiology of Services in the
Consumption Experience. In Service Quality: New Directions in Theory and Practice (pp.
21-71). SAGE Publications, Inc. https://doi.org/10.4135/9781452229102.n2

Hsiao, C. H., Chang, J. J.,, & Tang, K. Y. (2016). Exploring the influential factors in
continuance usage of mobile social Apps: Satisfaction, habit, and customer value
perspectives. Telematics and Informatics, 33(2), 342-355.
https://doi.org/10.1016/j.tele.2015.08.014

Kahneman, D., & Tversky, A. (2013). Prospect Theory: An Analysis of Decision Under Risk
(pp. 99-127). https://doi.org/10.1142/9789814417358 0006

Kalakota, R., & Whinston, A. (1997). Electronic Commerce: A Manager’s Guide.

Knorr, C., & Friedrich, A. (2016). QFD — Quality Function Deployment. Munchen :Hanser
Fachburch

Kuo, Y.-F., & Yen, S.-N. (2009). Towards an understanding of the behavioral intention to use
3G mobile value-added services. Computers in Human Behavior, 25(1), 103-110.
https://doi.org/10.1016/j.chb.2008.07.007

Lee, K., Bejerano, 1. L., Han, M., & Choi, H. S. (2019). Willingness to use smartphone apps
for lifestyle management among patients with schizophrenia. Archives of Psychiatric
Nursing, 33(4), 329-336. https://doi.org/10.1016/j.apnu.2019.01.002

Malhotra, N. K. (2010). Review of Marketing Research (N. K. Malhotra, Ed.; VVol. 6). Emerald
Group Publishing Limited. https://doi.org/10.1108/S1548-6435(2010)6

Marikxon. (2018). Apa Itu Startup: Pengertian, dan Perkembangan Bisnis Startup di Indonesia.

t.thn. https://www.maxmanroe.com/apa-itu-startup.html.


https://doi.org/10.1108/S1548-6435(2010)6

Mudo, S. (2015,). Apa Itu bisnis Startup? Dan Bagaimana Perkembangannya? Retrieved from
techinasia.com:https://id.techinasia.com/talk/apa-itu-bisnis-startup-dan-

bagaimanaperkembangannya

Riviere, A., & Mencarelli, R. (2012). Towards a Theoretical Clarification of Perceived Value
in Marketing. Recherche et Applications En Marketing (English Edition), 27(3), 97-122.
https://doi.org/10.1177/205157071202700305

Rosnani, G. (2010). Perancangan produk. Perancangan Produk. Yogyakara: Graha limu

S. Davcik, N. (2014). The use and misuse of structural equation modeling in management
research. Journal of Advances in Management Research, 11(1), 47-81.
https://doi.org/10.1108/JAMR-07-2013-0043

Santoso. (2011). Structural Equation. In Dictionary of Statistics & Methodology.
https://doi.org/10.4135/9781412983907.n1909

Schiffman, L. G., & Wisenblit, J. (2015). Consumer Behavior. In 20109.

Sheth, J. (2020). Impact of Covid-19 on consumer behavior : Will the old habits return or die ?
Journal of Business Research, 117, 280-283.
https://doi.org/10.1016/j.jbusres.2020.05.059

Suhardi, A. R. (2013). Quality Function Deployment To Improve Quality of Service. ,
International Conference on Business and Mangement.

Sumarwan, U. (2011). Riset Pemasaran dan Konsumen. In 2011.

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The development of a
multiple item scale. Journal of Retailing, 77(2), 203-220. https://doi.org/10.1016/S0022-
4359(01)00041-0

Tseng, K.-H., Chang, C.-C., Lou, S.-J., & Chen, W.-P. (2013). Attitudes towards science,
technology, engineering and mathematics (STEM) in a project-based learning (PjBL)
environment. International Journal of Technology and Design Education, 23(1), 87-102.
https://doi.org/10.1007/s10798-011-9160-x

Ulrich, W. (2012). Research, practice, and research practice.

http://wulrich.com/bimonthly_march2012.html

Waluyo, M. (2016). Mudah Cepat Tepat Penggunaan Tools Amos Dalam Aplikasi (SEM).



Wang, Y., Gu, J., Wang, S., & Wang, J. (2019). Understanding consumers’ willingness to use
ride-sharing services: The roles of perceived value and perceived risk. Transportation
Research Part C: Emerging Technologies, 105, 504-519.
https://doi.org/10.1016/j.trc.2019.05.044

Wijanto, S. (2008). Structural Equation Modelling dengan Lisrel 8.8. Graha limu.

Ying-Feng Kui (2008). Towards an understanding of the behavioral intention to use 3G mobile
value-added services. https://doi.org/10.1016/j.chb.2008.07.007.



