DAFTAR ISl

HALAMAN JUDUL ..ottt ettt [
LEMBAR PENGESAHAN ..ottt i
LEMBAR PERNYATAAN ..ottt iii
KATA PENGANTAR oottt e st e e nnte e e e neeeanes iv
ABSTRAK e e e e rae e Vi
ABSTRACT ..ottt bttt sttt et bt ne e Vii
DAFTAR ISI ..ottt ans viii
DAFTAR TABEL ...ttt Xi
DAFTAR GAMBAR ...ttt sae e e nnre e Xii
BAB | PENDAHULUN ..ottt e 1
1.1 Latar BelaKang........cocooveiiiiiiic i 1

1.2 Permasalani..........ccoiiiiiioice e 5
1.2.1 Identifikasi Masalah...........cccocvevviieiiiiniecee e 5

1.2.2 Rumusan Masalah..........c.cooviiiiiiinc s 5

1.3 RUANG INGKUP ©oveeieee et 5

1.4 Tujuan PEranCangan .........ccccoererirerieieeriesiesie st 6

1.5 Manfaat PEranCangan ..........ccoeriiiiiiieienesie s 6

1.6 Metode PENElItIaN .......ccooeiiiiiiiiceeee s 6

1.7 Metode ANALISIS......ccieieieieiie ittt 8

1.8 Kerangka Penelitian ... s 9

1.9 Pembabakan..........ccoiiiiiiiice e 10
BAB 1| LANDASAN TEORI ..ottt 11
2.1 PANIWISALA ....veeveiiiieiieeieiie sttt ettt nbe e 11

2.2 DefiNiSI PAriWISALA. ........c.civeiiieieiiesieeiesee e e see e eee e sre e sree e eees 11

2.3 UNSUr-UnSUr PariWiSata...........coerverieeiieiieriieieseeseesieseesineseessaessaeneens 11

2.4 Destination Branding.........ccccceevveiieiieeiieiie e ses e 12

2.5 PeriKIANAN .....ooiiiiiice e 13

2.6 COPYWITHING coeevveiiieiiieieeie sttt e ste et e e neeaneenraenee s 14

2.7 IMBAIA ... 14



2.8 Desain Komunikasi VISUAL .........cccoiiiieiiiiiiieiieseee e 15
2.9 Metode ANALISIS.......cciiiieiieie et 15
P (O o =T (o Ty o - ST UPR 16
2.11 Perilaku KONSUMEN .......ccoiiiiiiiiieieie e 16
2.12 THPOGIATT . 16
2.13 WAIMNA. ....eieiiiieeeie ettt e et enne e 16
2. 14 TTUSEIASE 1.vevieiieiieieie ettt bt nneas 17
2.15 LAYOUL...ciiiiiiie et 18
2.16 LLOQO0 . ettt 18
BAB 11l DATA DAN ANALISIS MASALAH ... 19
3.1 Data Profil ...ococeiceeece s 19
3.1.1 Profil Objek Wisata Sanghyang Kenit..............ccccooeveiveneennenn. 19
3.1.2 Lokasi Objek Wisata Sanghyang Kenit...........cccoceeenenininnnnn. 19
3.1.3  Data TeMPAL.......c.ccveiiiieiieie e 20

3.2 Media Sosial Perusahaan ...........cccceeveieneniiisiseeeee s 26
3.3 Pengumpulan Data.........ccccceiieiieiiciiesie e 27
3.3.1  Data ODSEIVASI....ccvveeeirieieieieeriesieesie e sieesee e sreenie e e e see e e 27
3.3.2  Data WaWaNCara..........coieeruieriieiieesieeeieesiee e siee e siee e 27
3.3.3  Data KUISIONET .....cceeiiiiiiiiieiieieeie et 29

3.4 Analisis Target AUAIENCE ........coveeeiieriecie e 29
3.5 ANALSIS AT ..t 30
3.6 Data KOMPELITOL ....cuviiiiiiiiiesie s 31
3.6.1 Green Canyon Pangandaran ...........ccccceevveviesieesieeiessne e 31
3.6.2 Analisis SWOT Green canyon Pangandaran...............cccccueeue.. 33
3.6.3 Matriks SWOT Sanghyang Kenit.........c.ccoovvveneneneninenenn 33

3.7 Matriks Perbandingan Media Promosi Perusahaan Sejenis ................. 35
3.8 KESIMPUIAN ... 36
BAB IV STRATEGI DAN HASIL PERANCANGAN .....ccccovviiiieeeieseeeeen, 38
4.1 KONSEP PESAN.....c.eeiiiieiiieee s 38
I R VAV o - L I T PSSR 38

4.2 KONSEP KIEALIT......cceiiiiiiiiie e 39



4.2.1  Konsep KOMUNIKAST.......ccoveiiiiiiiiniiiisiesieeieeesee s 39

4.3 KONSEP MEAIA.....uiiiiiiiiiiiiie s 40
4.3.1 MOl AISAS ... 41

4,32 TIMEIINE ..coiiiieee s 42

4.4 KONSEP VISUAL ....oviiiiiiieiciieees e s 42

4.5  HaSil PEranCangan .......ccccoueiieiieie e sie et ie e 44

A Y0 A o To o PSPPSR 44

452 MaSKOt EVENL.......cooiiiiiiiiieieie s 45

A.5.3  POSEEI ..ot 45

A.5.4  BANNEI ..ottt 46

4.5.5 INStagram FEEUS........ccoeiieiiie e 47

4.5.6 Backdrop Stage EVENt.........ccccceiieiiiic i 48

4.5.7 Frame PhotoBOOth .........cccooviiiiiiice e 49

4.5.8 MErchandiSe.........cceiiiieiieii e 50

4.5.9  Strategi AISAS ......ciiiece e 51

BAB V KESIMPULAN DAN SARAN......cotiiiiieiseriee s 53
5.1 KESIMPUIAN ... 53

5.2 SAIAN oottt aee s 53
DAFTAR PUSTAKA .ottt 55



