ABSTRACT

The beauty and personal care industry in Indonesia is rapidly developing,
and the competition requires the right marketing strategy, including product
characteristics, affordable prices, easy access to products, and price promotions.
Implementing the right marketing mix can lead to a superior position in the
industry.

This study aims to investigate the influence of Somethinc on consumer
purchasing decisions through a marketing mix and to test the moderating effects of
age, income, and culture on the relationship between purchase intention and
purchasing decisions.

The study surveyed 275 Somethinc consumers in Indonesia using the Likert
scale and applied partial least square structural equation modeling with SmartPLS
software for data analysis.

The results show that product characteristics, affordable prices, easy access
to products, and price promotions have a positive and significant effect on
purchasing decisions for Somethinc products. The study also found moderating
effects of age, income, and culture on purchase intention and purchasing decisions.
Suggestions for Somethinc include improving the strategy for offering price
promotions, focusing on PRACE as the customer life cycle framework, increasing
affordability, encouraging consumer interaction, and rewarding consumers.
Additionally, Somethinc is advised to target young female consumers to increase

sales.
Keywords: Affordable Prices, Easy Access to Products, Marketing Mix, Marketing

Strategy, Price Promotions, Product Characteristics, Purchase Decision, Purchase

Intention

vii



	HALAMAN PERNYATAAN
	KATA PENGANTAR
	ABSTRAK
	ABSTRACT
	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR
	BAB I PENDAHULUAN
	1.1. Gambaran Umum Objek Penelitian
	1.2. Latar Belakang Penelitian
	1.3. Perumusan Masalah
	1.4. Tujuan Penelitian
	1.5. Manfaat Penelitian
	1.6. Sistematika Penulisan Tugas Akhir

	BAB II TINJAUAN PUSTAKA
	2.1. Landasan Teori
	2.1.1. Pemasaran
	2.1.2. Bauran Pemasaran
	2.1.3. Perilaku Konsumen
	2.1.4. Minat Beli
	2.1.5. Budaya
	2.1.6. Keputusan Pembelian

	2.2. Penelitian Terdahulu
	2.3. Pengembangan Hipotesis dan Kerangka Pemikiran
	2.4. Hipotesis Penelitian

	BAB III METODE PENELITIAN
	3.1. Jenis Penelitian
	3.2. Operasional Variabel dan Skala Pengukuran
	3.3. Tahapan Penelitian
	3.4. Populasi dan Sampel
	3.5. Pengumpulan Data
	3.5.1. Sumber Data
	3.5.2. Teknik Pengumpulan Data

	3.6. Uji Validitas dan Reliabilitas
	3.6.1. Uji Validitas
	3.6.2. Uji Reliabilitas

	3.7. Teknik Analisis Data
	3.7.1. Analisis Deskriptif Karakteristik Responden
	3.7.2. Structural Equation Modeling (SEM)
	3.7.3. Evaluasi Model Pengukuran
	3.7.4. Evaluasi Model Struktural


	BAB IV HASIL PENELITIAN DAN PEMBAHASAN
	4.1. Karakteristik Responden
	4.2. Hasil Penelitian
	4.3. Pembahasan Hasil Penelitian

	BAB V KESIMPULAN DAN SARAN
	5.1. Kesimpulan
	5.2. Saran

	DAFTAR PUSTAKA
	LAMPIRAN

