DAFTAR PUSTAKA

A, Tbrahim, M. 2015. Metodologi Penelitian Kualitatif. Bandung : Alphabet.

Aguinis, H., Forcum, L. E., & Joo, H. (2013). Using market basket analysis in

management

research. Journal of Management, 39(7), 1799-1824.

Ailawadi, K. L., Beauchamp, J. P., Donthu, N., Gauri, D. K., & Shankar, V. (2009).
Communication and promotion decisions in retailing: a review and directions for

future research. Journal of retailing, 85(1), 42-55.

AL, M. R., Sembiring, M. T., & Maulana, R. G. R. Product Recommendations Using
Market Basket Analysis with FP-Growth and Clustering Techniques. Proceedings
of the First Australian International Conference on Industrial Engineering and

Operations Management, Sydney, Australia.

Annie, L. C. M., & Kumar, A. D. (2012). Market basket analysis for a supermarket based
on frequent itemset mining. International Journal of Computer Science Issues

(LJCSD), 9(5), 257.

Ariestya, Winda & Supriyatin, Wahyu & Astuti, Ida. (2019). Marketing Strategy
For The Determination Of Staple Consumer Products Using Fp-Growth And
Apriori Algorithm. 24. 225-235.10.35760/eb.2019.v24i3.2229.

Arikunto, S. (2013). Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka

Cipta.

Birtolo, Cosimo et al. “Searching Optimal Product Bundles by Means of GA-Based
Engine and Market Basket Analysis.” 2013 Joint IFSA World Congress and
NAFIPS Annual Meeting (IFSA/NAFIPS) (2013): n. pag. Web.



Buananda, M. F., & Ariyanti, M. (2018). Pengaruh Strategi Bundling Terhadap Minat
Beli
Konsumen Di Jakarta (studi Kasus Pada Paket Tau 4g Telkomsel). eProceedings
of Management, 5(3).

Busrah, M. (2012). Pembelajaran Deduktif pada Pembelajaran Alkana. Sulawesi. Selatan:

Lembaga Penjaminan Mutu Pendidikan .

Chen, S., Xu, Z., Ding, B., Zhang, Y., Liu, S., Cai, C., ... & Jin, M. (2023). Big data
mining, rational modification, and ancestral sequence reconstruction inferred

multiple xylose isomerases for biorefinery. Science Advances, 9(5), eadd8835.

Creswell, John W, 2014, Penelitian Kualitatif & Desain Riset, Yogyakarta : Pustaka

Pelajar.

Deolika, A., Kusrini, K., & Luthfi, E. T. (2019). Analisis Pembobotan Kata Pada
Klasifikasi Text Mining. (JurTl) Jurnal Teknologi Informasi, 3(2), 179-184.

Derdenger, Timothy & Kumar, Vineet. (2012). The Dynamic Effects of Bundling as a
Product Strategy. SSRN Electronic Journal. 10.2139/ssrn.2175243.

Do, Loc; Lauw, Hady Wirawan; and Wang, Ke. (2015) Mining Revenue-Maximizing
Bundling Configuration. Proceedings of the VLDB Endowment: August 31-
September 4, 2015, Kohala Coast, Hawaii. 8, 593-604. Research Collection

School Of Computing and Information Systems.

Fischer, D., Bohme, T., & Geiger, S. M. (2017). Measuring young consumers’ sustainable
consumption behavior: Development and validation of the YCSCB scale. Young

Consumers.



Foubert, B., & Gijsbrechts, E. (2007). Shopper response to bundle promotions for
packaged
goods. Journal of Marketing Research, 44(4), 647-662.

Gemala, M., Arifin, M., & Aliffianto, A, Y. (2012). Penerapan Metode Market Basket
Analysis Pada Situs Web E-Commerce (Studi Kasus: Dhian Handicraft
Indonesia). Jurnal Sistem Informasi Universitas Dinamika (JSKIA), 1(1).

Ghina, A., Simatupang, T. M., & Gustomo, A. (2015). Building a systematic framework
for entrepreneurship education. Journal of Entrepreneurship Education, 18(2),

73.

Ghosh, B., & Balachander, S. (2007). Research note—competitive bundling and

counterbundling with generalist and specialist firms. Management Science, 53(1),

159-168.

Gunadi, G. & Sensuse, 1. (2012). Penerapan Metode Data Mining Market Basket Analysis
Terhadap Data Penjualan Produk Buku Dengan Menggunakan Algoritma Apriori
Dan Frequent Pattern Growth (Fp-Growth) : Studi Kasus Percetakan PT.
Gramedia. Telematika MKOM. 4(1).

Gupta, S., & Mamtora, R. (2014). 4 survey on association rule mining in market basket
analysis. International Journal of Information and Computation Technology, 4(4),

409-414.

Hamidi. 2010. Metode Penelitian Kualitatif Pendekatan Praktis Penulis Proposal dan
Laporan Penelitian. Cetakan Pertama. Malang : UU Pers.

Han, E. H., Karypis, G., & Kumar, V. (2000). Scalable parallel data mining for
association

rules. IEEE Transactions on Knowledge and Data Engineering, 12(3), 337-352.



Harris, J., & Blair, E. A. (2006). Consumer preference for product bundles: The role of
reduced search costs. Journal of the Academy of Marketing Science, 34(4), 506-
513.

Herawati, Fajar, A. 2013. Data Mining. (hlm. 3). Yogyakrta: CV ANDI OFFSET.

Herdhayinta, H. (2021, Juli). Paradigma Positivisme. YouTube.
https://www.youtube.com/watch?v=MFUsnzNMIY Q

Holmlid, S., & Evenson, S. (2008). Bringing service design to service sciences,
management and engineering. Service science, management and engineering

education for the 21st century, 341-345.

Irawan, H., Widyawati, R. S., Alamsyah, A. (2020). Identification of Tourism Destination
Preferences Based on Geotag Feature on Instagram Using Data Analytics and

Topic Modelling. Understanding Digital Industry, 280-284.

Iskamto et al. (2021). The Exploratory Factor Analysis on Firms Performance on Micro
and Small Enterprises in Indonesia. Proceedings of the International Conference

on Industrial Engineering and Operations Management, 3780-3787.

Kotler, P., Keller, K, L., & Chernev, A. (2022). Marketing Management (16 ed.).

Pearson Education Inc.

Kuhn, Thomas S. (1962). The Structure of Scientific Revolution. Leiden: Instituut Voor

Theoretische Biologie.

Li, Y. (2016). A Data Mining Framework for Product Bundle Design and Pricing.

Dalhousie University.



Lincoln, Y. S., & Guba, E. G. (2000). Paradigmatic controversies, contradictions, and
emerging confluences. In N. K. Denzin, & Y. S. Lincoln (Eds.), The handbook of
qualitative research (2nd ed., pp. 1065-1122), Thousand Oaks, CA: Sage

Publications.

Mabharani, M., Hasibuan, N. A., Silalahi, N., Nasution, S. D., Mesran, M., Suginam, S., ...
& Yuhandri, Y. (2017). Implementasi data mining untuk pengaturan layout
minimarket dengan menerapkan association rule. JURIKOM (Jurnal Riset

Komputer), 4(4)

Mabhsyar, S., & Surapati, U. (2020). Effect of service quality and product quality on
customer satisfaction and loyalty. International Journal of Economics, Business

and Accounting Research (IJEBAR), 4(01).

Maksood, F. Z., & Achuthan, G. (2016). Analysis of data mining techniques and its
applications. International Journal of Computer Applications, 140(3), 6-14.

Malelak, M. L., & Halim, N. M. (2021). Spending patterns on millennial generation in
Surabaya. International ~ Journal of Financial and Investment Studies

(LJFIS), 2(1), 20-26.

Maryanto, B. (2017). Big Data dan Pemanfaatannya dalam Berbagai Sektor. Media
Informatika, 16(2), 14-19.

Mouly Potluri, R., Pool III, G. R., & Madibaeva Tatinbekovna, S. (2010). Young

Kazakhstan consumers: catch them if you can. Young consumers, 11(1), 47-56.

Nasrudin, A. (2022, September 13). Pengeluaran Konsumsi : Jenis, Faktor Penentu,

Dampak. https://cerdasco.com/pengeluaran-konsumsi/

Nordfilt, J., & Offesson, A. (2007). Marknadsforing i butik: om forskning och



branschkunskap i detaljhandeln. Liber.

Petre, R. (2013). Data mining solutions for the business environment. Database Systems

Journal, 4(4), 21-29.

Poluan, C. H., Saerang, D. P, & Tumewu, F. J. (2018). AN ANALYSIS OF
CONSUMER’S
EVALUATION TOWARDS PRICE BUNDLING (CASE STUDY: McDonald’s
Manado). Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis dan
Akuntansi, 5(3).

Pramod, S. & Vyas, O.. (2010). Survey on Frequent Itemset Mining Algorithms.
International Journal of Computer Applications. 1. 10.5120/316-484.

R., Das & Jain, Kamal & Mishra, Sushanta. (2017). Archival Research: A Neglected
Method in Organization Studies. Benchmarking An International Journal. 25.

10.1108/B1J-08-2016-0123.

Ramadana, W. D., Satyahadewi, N., & Perdana, H. PENERAPAN MARKET BASKET
ANALYSIS PADA POLA PEMBELIAN BARANG OLEH KONSUMEN
MENGGUNAKAN METODE ALGORITMA APRIORI. Bimaster: Buletin
limiah Matematika, Statistika dan Terapannya, 11(3).

Ramageri, B. M., & Desai, B. L. (2013). Role of data mining in retail
sector. International

Journal on Computer Science and Engineering, 5(1), 47.

Rao, V.R., Russell, G.J., Bhargava, H. et al. Emerging Trends in Product Bundling:
Investigating Consumer Choice and Firm Behavior. Cust. Need. and Solut. 5,
107—
120 (2018). https://doi.org/10.1007/s40547-017-0075-x




Rochmad. 2007. “Proses Berfikir Induktif dan Deduktif dalam Mempelajari
Matematika”.

hal. 110-114. http://journal.unnes.ac.id/index/php/kreano/article/view/1494/1618.

Rokach, L., & Maimon, O. (2006). Data mining for improving the quality of
manufacturing: a feature set decomposition approach. Journal of Intelligent

Manufacturing, 17, 285-299.

Sarin, S., Sego, T., & Chanvarasuth, N. (2003). Strategic use of bundling for reducing
consumers’ perceived risk associated with the purchase of new high-tech
products. Journal of Marketing Theory and Practice, 11(3), 71-83.

Sekaran, U. and Bougie, R. (2016) Research Methods for Business: A Skill-Building
Approach. 7th Edition, Wiley & Sons, West Sussex.

Sharpe, K. M., & Staelin, R. (2010). Consumption effects of bundling: consumer
perceptions, firm actions, and public policy implications. Journal of Public Policy

& Marketing, 29(2), 170-188.

Su et al. (2021). Educational Data Mining Techniques for Student Performance
Prediction:
Method Review and Comparison Analysis. Frontiers in Psychology. 12.
10.3389/fpsyg.2021.698490.

Subandi, J. R., & Basana, S. R. (2020). The effect of salience and disposition effect on
stock investment decisions on investors in surabaya. International Journal of

Financial and Investment Studies (IJFIS), 1(2), 77-84.

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.



Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alfabeta,
CV.

Sugiyono (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung :
Alphabet.

Suhandi, N., & Gustriansyah, R. (2021). Marketing Strategy Using Frequent Pattern
Growth. Journal of Computer Networks, Architecture and High Performance
Computing, 3(2), 194-201.

Tripambudi, B., & Indrawati, E. S. (2020). Hubungan antara kontrol diri dengan perilaku
konsumtif pembelian gadget pada mahasiswa teknik industri Universitas

Diponegoro. Jurnal Empati, 7(2), 597-603.

Widyadhini, A. H., Wibawa, B. M., & Ardiantoro, D. S. (2021). Implementasi Market
Basket Analysis terhadap Strategi Pemasaran Produk: Studi Kasus PT. Petrokimia
Gresik. Jurnal Sains dan Seni ITS, 10(1), D33-D39.

Wijaya, A., & Kinder, L. (2020). Pengaruh Price Bundling dan Product Bundling
terhadap
Niat Membeli yang Dimoderasi oleh Barang Komplementaritas. Jurnal

Manajemen, 17(1), 28-38.

Winter-Ebmer, R. (2018, Winter). Managerial Economics — Unit 5 : Bundling and
Intrafirm
Pricing.
http://www.econ.jku.at/t3/staff/winterebmer/teaching/managerial/ws18/Unit5_Bu
ndling.pdf

Witarsana, 1. G. A. G., Yasa, N. N. K., Sukaatmadja, I. P. G., & Surya, I. B. K.



(2022). Model Peningkatan Kinerja Hotel Berbintang Lima Pasca Pandemi
Covid-19 di Bali. Media Sains Indonesia.

Young, E. O. & Lauw. H. W. (2022). Mining Competitively-Priced Bundle
Configurations.

Research Collection School of Computing and Information Systems



