
 

81 
 

DAFTAR PUSTAKA 

 

4 Reasons People Prefer Instagram Over Other Social Apps. (2022, May 18). The 

Tribune. 

Aaker, D. A. (1991). Managing Brand Equity. The Free Press. 

Agung, A. A. P., & Yuesti, A. (2019). Metode Penelitian Bisnis Kuantitatif dan 

Kualitatif (I. N. Suardhika, Ed.). CV. Noah Aletheia. 

Ahmad Al-Gasawneh, J., & Khlaif Gharaibeh, M. (2021). The impact of social 

media marketing on brand equity: A systematic review. In Turkish Journal of 

Computer and Mathematics Education 

______________________________________________________________

____________________ 4073 Research Article (Vol. 12, Issue 6). 

Akoglu, H. E., & Özbek, O. (2022). The effect of brand experiences on brand 

loyalty through perceived quality and brand trust: a study on sports consumers. 

Asia Pacific Journal of Marketing and Logistics, 34(10), 2130–2148. 

https://doi.org/10.1108/APJML-05-2021-0333 

Alalwan, A. A. (2018). Investigating the impact of social media advertising features 

on customer purchase intention. International Journal of Information 

Management, 42, 65–77. https://doi.org/10.1016/j.ijinfomgt.2018.06.001 

Albrecht, M. G., Green, M., & Hoffman, L. (2023). Principles of Marketing. 

OpenStax. 

Ananda, R., & Fadhli, M. (2018). STATISTIK PENDIDIKAN TEORI DAN 

PRAKTIK DALAM PENDIDIKAN (S. Saleh, Ed.). CV. Widya Puspita. 

Ansari, S., Ansari, G., Ghori, M. U., & Kazi, A. G. (2019). Impact of Brand 

Awareness and Social Media Content Marketing on Consumer Purchase 

Decision. Journal of Public Value and Administration Insights, 2(2), 5–10. 

https://doi.org/10.31580/jpvai.v2i2.896 

Appel, G., Grewal, L., Hadi, R., & Stephen, A. T. (2020). The future of social media 

in marketing. Journal of the Academy of Marketing Science, 48(1), 79–95. 

https://doi.org/10.1007/s11747-019-00695-1 

Becerra, E. P., & Badrinarayanan, V. (2013). The influence of brand trust and brand 

identification on brand evangelism. Journal of Product and Brand 

Management, 22(5), 371–383. https://doi.org/10.1108/JPBM-09-2013-0394 

Beig, F. A., & Khan, M. F. (2018). Impact of Social Media Marketing on Brand 

Experience: A Study of Select Apparel Brands on Facebook. Vision, 22(3), 

264–275. https://doi.org/10.1177/0972262918785962 



82 
 

 

Beig, F. A., & Nika, F. A. (2019). Brand Experience and Brand Equity. Vision, 

23(4), 410–417. https://doi.org/10.1177/0972262919860963 

Bismoaziiz, B., Suhud, U., & Saparuddin, S. (2021). INFLUENCE OF SOCIAL 

MEDIA MARKETING, ELECTRONIC WORD OF MOUTH AND 

CONSUMER ENGAGEMENT TO BRAND LOYALTY IN INDONESIA 

GRAB COMPANY. International Journal of Business and Social Science 

Research, 16–26. https://doi.org/10.47742/ijbssr.v2n2p3 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What Is 

It? How Is It Measured? Does It Affect Loyalty? Journal of Marketing, 73(3), 

52–68. https://doi.org/10.1509/jmkg.73.3.52 

Budiastuti, D., & Bandur, A. (2018). Validitas dan Reliabilitas Penelitian. Penerbit 

Mitra Wacana Media. 

Castillo-Villar, F. R., & Villasante-Arellano, A. J. (2020). Applying the 

multisensory sculpture technique to explore the role of brand usage on 

multisensory brand experiences. Journal of Retailing and Consumer Services, 

57. https://doi.org/10.1016/j.jretconser.2020.102185 

Cheung, M. L., Pires, G. D., & Iii, P. J. R. (2019). Developing a conceptual model 

for examining social media marketing effects on brand awareness and brand 

image. In Int. J. Economics and Business Research (Vol. 17, Issue 3). 

Cheung, M. L., Pires, G., & Rosenberger, P. J. (2020). The influence of perceived 

social media marketing elements on consumer–brand engagement and brand 

knowledge. Asia Pacific Journal of Marketing and Logistics, 32(3), 695–720. 

https://doi.org/10.1108/APJML-04-2019-0262 

Cheung, M. L., Pires, G., Rosenberger, P. J., Leung, W. K. S., & Chang, M. K. 

(2021). The role of social media elements in driving co-creation and 

engagement. Asia Pacific Journal of Marketing and Logistics, 33(10), 1994–

2018. https://doi.org/10.1108/APJML-03-2020-0176 

Christia, D. E., & Hapsari, A. Y. (2023). Service Quality And Brand Image On 

Customer Loyalty At Grab-Bike Companies In Bandung City Kualitas 

Layanan Dan Brand Image Terhadap Loyalitas Pelanggan Pada Perusahaan 

Grab-Bike Di Kota Bandungid 2 *Corresponding Author. Management 

Studies and Entrepreneurship Journal, 4(2), 781–789. 

http://journal.yrpipku.com/index.php/msej 

Chung, M. R., & Welty Peachey, J. (2022). The influence of brand experience on 

satisfaction, uncertainty and brand loyalty: a focus on the golf club industry. 

Sport, Business and Management: An International Journal, 12(2), 154–170. 

https://doi.org/10.1108/SBM-11-2020-0115 



83 
 

 

Çifci, S., Ekinci, Y., Whyatt, G., Japutra, A., Molinillo, S., & Siala, H. (2016). A 

cross validation of Consumer-Based Brand Equity models: Driving customer 

equity in retail brands. Journal of Business Research, 69(9), 3740–3747. 

https://doi.org/10.1016/j.jbusres.2015.12.066 

Daft, Richard. L., & Marcic, D. (2022). Understanding Management (12th Edition). 

Cengage. 

https://books.google.co.id/books?hl=en&lr=&id=Th9ZEAAAQBAJ&oi=fnd

&pg=PP1&dq=management+&ots=idjGCR1QmB&sig=zs-Kw-z-

Lxq5lHLEgeMWSCo6RDk&redir_esc=y#v=onepage&q=management&f=fa

lse 

Darwin, M., Mamondol, M. R., Sormin, S. A., Nurhayati, Y., Tambunan, H., 

Sylvia, D., Adnyana, I. M. D. M., Prasetiyo, B., Vianitati, P., & Gebang, A. A. 

(2021). Metode penelitian pendekatan kuantitatif. 

https://www.researchgate.net/publication/354059356 

Davis, S. M. (2000). The Power of The Brand. Strategy & Leadership, 28(4), 4–9. 

Desai, V. (2019). Digital Marketing: A Review. International Journal of Trend in 

Scientific Research and Development (IJTSRD), 196–200. 

https://www.ijtsrd.com/papers/ijtsrd23100.pdf 

Ekinci, Y., Dawes, P. L., & Massey, G. R. (2008). An extended model of the 

antecedents and consequences of consumer satisfaction for hospitality 

services. European Journal of Marketing, 42(1–2), 35–68. 

https://doi.org/10.1108/03090560810840907 

Erdoğmuş, İ. E., & Çiçek, M. (2012). The Impact of Social Media Marketing on 

Brand Loyalty. Procedia - Social and Behavioral Sciences, 58, 1353–1360. 

https://doi.org/10.1016/j.sbspro.2012.09.1119 

Fadillah, M. Y., & Rachmawati, I. (2020). The Effect of Service Quality on Loyalty 

of Tri Indonesia Cellular Operator. International Journal of Science and 

Management Studies (IJSMS) , 3(3). www.ijsmsjournal.org 

Farzin, M., Sadeghi, M., Fattahi, M., & Eghbal, M. R. (2022). Effect of Social 

Media Marketing and eWOM on Willingness to Pay in the Etailing: Mediating 

Role of Brand Equity and Brand Identity. Business Perspectives and Research, 

10(3), 327–343. https://doi.org/10.1177/22785337211024926 

Feiz, D., & Moradi, H. (2020). Creating consumer-based brand equity for customers 

by brand experience: Evidence from Iran banking industry. Journal of Islamic 

Marketing, 11(6), 1443–1464. https://doi.org/10.1108/JIMA-03-2019-0055 

Fetais, A. H., Algharabat, R. S., Aljafari, A., & Rana, N. P. (2022a). Do Social 

Media Marketing Activities Improve Brand Loyalty? An Empirical Study on 



84 
 

 

Luxury Fashion Brands. Information Systems Frontiers. 

https://doi.org/10.1007/s10796-022-10264-7 

Fetais, A. H., Algharabat, R. S., Aljafari, A., & Rana, N. P. (2022b). Do Social 

Media Marketing Activities Improve Brand Loyalty? An Empirical Study on 

Luxury Fashion Brands. Information Systems Frontiers. 

https://doi.org/10.1007/s10796-022-10264-7 

George, R. (2021). Marketing Tourism and Hospitality. In Marketing Tourism and 

Hospitality. Springer International Publishing. https://doi.org/10.1007/978-3-

030-64111-5 

Global Brand Academy. (2022). The Difference between Brand and  Customer 

Experience. Global Brand Academy. 

https://theglobalbrandacademy.com/brand-and-customer-experience-

difference/ 

Gojek. (n.d.-a). About Us. https://www.gojek.com/id-id/about/ 

Gojek. (n.d.-b). Help : GoClub. https://www.gojek.com/id-id/help/goclub/ 

Gojek. (n.d.-c). Products. https://www.gojek.com/id-id/products/ 

Grab Indonesia. (2022, September 11). Ruang Berita : Bantu Jaga Pendapatan 

Pengemudi dan Penghematan Konsumen, Grab Imbangi Kenaikan Tarif 

dengan Layanan Baru serta Promo Ekonomis. 

https://www.grab.com/id/press/consumers-

drivers/grabbikehematpromodiskonngegas/#:~:text=GrabBike%20Hemat%2

0merupakan%20layanan%20transportasi,kota%20operasional%20Grab%20d

i%20Indonesia. 

Griffin, Ricky. W. (2021). Management (13th Edition). Cengage. 

https://books.google.co.id/books?hl=en&lr=&id=8uUXEAAAQBAJ&oi=fnd

&pg=PP1&dq=management+&ots=kZxt6h3_vX&sig=BuAYY9ZU31dgZR

G1dDke72ElcZo&redir_esc=y#v=onepage&q&f=false 

Guan, J., Wang, W., Guo, Z., Chan, J. H., & Qi, X. (2021). Customer experience 

and brand loyalty in the full-service hotel sector: the role of brand affect. 

International Journal of Contemporary Hospitality Management, 33(5), 

1620–1645. https://doi.org/10.1108/IJCHM-10-2020-1177 

Haidar, A. (2023, February 23). Begini Sistem Gaji inDriver Terbaru 2023, 

Penumpang Bisa Nego? Idx Channel. 

https://www.idxchannel.com/milenomic/begini-sistem-gaji-indriver-terbaru-

2023-penumpang-bisa-nego 



85 
 

 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). MULTIVARIATE 

DATA ANALYSIS EIGHTH EDITION (Eigth Edition). 

www.cengage.com/highered 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) Second Edition 

(second). Sage. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 

(2021). Classroom Companion: Business Partial Least Squares Structural 

Equation Modeling (PLS-SEM) Using R. Springer. 

https://doi.org/https://doi.org/10.1007/978-3-030-80519-7 

Hair, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The Use of Partial 

Least Squares Structural Equation Modeling in Strategic Management 

Research: A Review of Past Practices and Recommendations for Future 

Applications. Long Range Planning, 45(5–6), 320–340. 

https://doi.org/10.1016/j.lrp.2012.09.008 

Hamid, R. S., & Anwar, S. M. (2019). STRUCTURAL EQUATION MODELING 

(SEM) BERBASIS VARIAN: Konsep Dasar dan Aplikasi dengan Program 

SmartPLS 3.2.8 dalam Riset Bisnis. PT. Inkubator Penulis Indonesia. 

www.institutpenulis.id 

Han, H., Hyun, S. S., & Kim, W. (2014). In-Flight Service Performance and 

Passenger Loyalty: A Cross-National (China/Korea) Study of Travelers Using 

Low-Cost Carriers. Journal of Travel and Tourism Marketing, 31(5), 589–

609. https://doi.org/10.1080/10548408.2014.883954 

Han, H., Lee, K. S., Song, H. J., Lee, S., & Chua, B. L. (2019). Role of coffeehouse 

brand experiences (sensory/affective/intellectual/behavioral) in forming 

patrons’ repurchase intention: Impact of switching costs. Journal of 

Hospitality and Tourism Insights, 3(1), 17–35. https://doi.org/10.1108/JHTI-

03-2019-0044 

Hanafizadeh, P., Shafia, S., & Bohlin, E. (2021). Exploring the consequence of 

social media usage on firm performance. Digital Business, 1(2), 100013. 

https://doi.org/10.1016/j.digbus.2021.100013 

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s 

purchase decision in the fast-food industry: Brand trust as a mediator. 

International Journal of Information Management Data Insights, 2(2). 

https://doi.org/10.1016/j.jjimei.2022.100102 

Hardani, Juliana Sukmana, D., Fardani, R., & Andriani, H. (2020). Buku Metode 

Penelitian Kualitatif & Kuantitatif (H. Abadi, Ed.). CV. Pustaka Ilmu. 

https://www.researchgate.net/publication/340021548 



86 
 

 

Hidayat, A. A. N. (2022, October 9). Jumlah Penumpang Ojek Online Turun karena 

Tarif Naik, Berikut Data Lengkapnya. Tempo.Co. 

https://bisnis.tempo.co/read/1643451/jumlah-penumpang-ojek-online-turun-

karena-tarif-naik-berikut-data-lengkapnya 

Hoang Tien, N. (2020). GLOBAL STRATEGIC MARKETING MANAGEMENT. 

Wydawnictwo EMENTON. 

https://www.researchgate.net/publication/338585621 

Hwang, J., Choe, J. Y. (Jacey), Kim, H. M., & Kim, J. J. (2021). Human baristas 

and robot baristas: How does brand experience affect brand satisfaction, brand 

attitude, brand attachment, and brand loyalty? International Journal of 

Hospitality Management, 99. https://doi.org/10.1016/j.ijhm.2021.103050 

Ibrahim, B. (2022). Social Media Marketing Activities and Brand Loyalty: A Meta-

Analysis Examination. Journal of Promotion Management, 28(1), 60–90. 

https://doi.org/10.1080/10496491.2021.1955080 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis (Dinah Sumayyah, 

Ed.). PT Refika Aditama. 

Jajak Pendapat. (2022). Consumer Response to Online Motorcycle Taxi Price 

Increase in Indonesia as of September 2022. 

https://www.statista.com/statistics/1374133/indonesia-consumer-response-to-

ojek-online-price-increase/ 

Keke, M. E. (2022). The use of digital marketing in information transport in social 

media: The example of Turkish companies. Transportation Research 

Procedia, 63, 2579–2588. https://doi.org/10.1016/j.trpro.2022.06.297 

Keller, K. L., & Brexendorf, T. O. (2019). Measuring Brand Equity. In Handbuch 

Markenführung (pp. 1409–1439). Springer. https://doi.org/10.1007/978-3-

658-13342-9_72 

Kemp, S. (2023). Digital 2023 Indonesia. https://datareportal.com/reports/digital-

2023-indonesia 

Khan, I. (2022). Do brands’ social media marketing activities matter? A moderation 

analysis. Journal of Retailing and Consumer Services, 64. 

https://doi.org/10.1016/j.jretconser.2021.102794 

Kim, J., Kang, S., & Lee, K. H. (2021). Evolution of digital marketing 

communication: Bibliometric analysis and network visualization from key 

articles. Journal of Business Research, 130, 552–563. 

https://doi.org/10.1016/j.jbusres.2019.09.043 

Kline, R. B. (2023). Principles and Practice of Structural Equation Modeling (Fifth 

Edition). Guilford Press. 



87 
 

 

Koay, K. Y., Ong, D. L. T., Khoo, K. L., & Yeoh, H. J. (2021). Perceived social 

media marketing activities and consumer-based brand equity : Testing a 

moderated mediation model. Asia Pacific Journal of Marketing and Logistics, 

33(1), 53–72. https://doi.org/10.1108/APJML-07-2019-0453 

Koay, K. Y., Teoh, C. W., & Soh, P. C.-H. (2021). Instagram Influencer Marketing: 

Perceived Social Media Marketing Activities and Online Impulse Buying. 

First Monday, 26(9). https://doi.org/http://doi.org/10.5210/fm.v26i9.11598 

Komunitas Konsumen Indonesia. (2019). Preferensi Konsumen terhadap Layanan 

Moda Transportasi Darat Urban di Indonesia. 

https://docplayer.info/202705371-Preferensi-konsumen-terhadap-layanan-

moda-transportasi-darat-urban-di-indonesia.html 

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing management (Sixteenth 

Edition). Pearson. 

Krystallis, A., & Chrysochou, P. (2014). The effects of service brand dimensions 

on brand loyalty. Journal of Retailing and Consumer Services, 21(2), 139–

147. https://doi.org/10.1016/j.jretconser.2013.07.009 

Li, X., & Petrick, J. (2008). Reexamining the dimensionality of brand loyalty: A 

case of the cruise industry. Journal of Travel and Tourism Marketing, 25(1), 

68–85. https://doi.org/10.1080/10548400802164913 

Matosas-López, L. (2021). The management of digital marketing strategies in social 

network services: A comparison between American and European 

organizations. Journal of Open Innovation: Technology, Market, and 

Complexity, 7(1), 1–17. https://doi.org/10.3390/joitmc7010065 

Moisescu, O. I., & Allen, B. (2010). The Relationship Between The Dimensions of 

Brand Loyalty. Management & Marketing  Challenges for Knowledge Society, 

5(4), 83–98. 

Mostafa, R. B., & Kasamani, T. (2021). Brand experience and brand loyalty: is it a 

matter of emotions? Asia Pacific Journal of Marketing and Logistics, 33(4), 

1033–1051. https://doi.org/10.1108/APJML-11-2019-0669 

Muhammad, G. A., Harharah, N., & Rizky, R. C. (2021). The Effect of “Solv” Logo 

Rebranding to Customer-Based Brand Equity of Gojek Indonesia. American 

Journal of Humanities and Social Sciences Research, 5, 70–77. 

www.ajhssr.com 

Mulyawan, S. K. Z., & Suyanto, A. M. A. (2022). Impact of social media marketing 

activities on brand equity and customer response of Shopee Indonesia on 

Instagram. In Sustainable Future: Trends, Strategies and Development (pp. 

152–156). Routledge. https://doi.org/10.1201/9781003335832-39 



88 
 

 

Nadhira, S. El, & Martini, E. (2021). Measuring Tools for Analyzing Brand 

Experience and Brand Equity in Tokopedia. International Journal of Science 

and Research, 10(2), 308–312. https://doi.org/10.21275/SR21203103040 

Nam, J., Ekinci, Y., & Whyatt, G. (2011). Brand equity, brand loyalty and consumer 

satisfaction. Annals of Tourism Research, 38(3), 1009–1030. 

https://doi.org/10.1016/j.annals.2011.01.015 

Nugraha, M. S., Indrawati, & Sugiat, M. A. (2023). The Effect of Brand Experience 

on Brand Loyalty with Brand Awareness, Brand Personality, Customer 

Satisfaction as Intervening Variables in Oronamin C Brand. Res Militaris, 13, 

2809–2823. 

Nuraini. (2022). From Loyal to Disloyal: Factors That Drive Brand Disloyalty. 

Tada. https://blog.usetada.com/en/factors-that-drive-brand-disloyalty 

Nurhayati-Wolff, H. (2022). Share of Instagram users in Indonesia as of August 

2022, by age group. https://www.statista.com/statistics/1078350/share-of-

instagram-users-by-age-indonesia/ 

Olavia, L. (2022, September 14). Tarif Ojol Naik, 27% Konsumen akan Beralih ke 

Motor Pribadi. https://www.beritasatu.com/ekonomi/976711/tarif-ojol-naik-

27-konsumen-akan-beralih-ke-motor-pribadi 

Oliva, R. A. (2018). The Theory of the Brand. Journal of Business-to-Business 

Marketing, 25(2), 161–164. https://doi.org/10.1080/1051712x.2018.1463662 

Palmer, A. (2010). Customer experience management: A critical review of an 

emerging idea. Journal of Services Marketing, 24(3), 196–208. 

https://doi.org/10.1108/08876041011040604 

Pina, R., & Dias, Á. (2021a). The influence of brand experiences on consumer-

based brand equity. Journal of Brand Management, 28(2), 99–115. 

https://doi.org/10.1057/s41262-020-00215-5 

Pina, R., & Dias, Á. (2021b). The influence of brand experiences on consumer-

based brand equity. Journal of Brand Management, 28(2), 99–115. 

https://doi.org/10.1057/s41262-020-00215-5 

Polat, A. S., & Cetinsoz, B. C. (2021). The Mediating Role of Brand Love in the 

Relationship Between Consumer-Based Brand Equity and Brand Loyalty: a 

Research on Starbucks. Journal of Tourism and Services, 12(22), 150–167. 

https://doi.org/10.29036/jots.v12i22.252 

Polling Institute. (2022). Kenaikan Tarif Ojek Online di Mata Pengguna dan 

Pengemudi. 



89 
 

 

Pride, W. M., & Ferrell, O. C. (2020). Marketing. Cengage. 

https://books.google.co.id/books?hl=en&lr=&id=AaCgEAAAQBAJ&oi=fnd

&pg=PP1&dq=marketing+&ots=HJ3ugITgz0&sig=CGgIJ6-

XA3zWgxtUDooIi0BcDko&redir_esc=y#v=onepage&q&f=false 

Purwanto, A., & Sudargini, Y. (2022). Partial Least Squares Structural Squation 

Modeling (PLS-SEM) Analysis for Social and Management Research : A 

Literature Review. Journal of Industrial Engineering & Management 

Research, 2(4). https://doi.org/10.7777/jiemar.v2i4 

Sadya, S. (2022, December 8). Survei Indef: Gojek Pimpin Pasar Ojek Online di 

Indonesia. https://dataindonesia.id/ragam/detail/survei-indef-gojek-pimpin-

pasar-ojek-online-di-indonesia 

Sahir, S. H. (2021). Metodologi Penelitian (T. Koryati, Ed.). Penerbit KBM 

Indonesia. www.penerbitbukumurah.com 

Salam, K. N., Hamdat, A., Arfah, Kusuma, A. M., Cahya, B. T., Sri, D., 

Sriwardiningsih, E., Astri, F., Islamiah, M. H., Mandey, N. H. J., Leni, P., 

NAbila, R., & Dwita, V. (2020). Manajemen Pemasaran dan Perilaku 

Konsumen (GCAINDO, Ed.). Mirra Buana Media. 

Sarker, M. M., Mohd-Any, A. A., & Kamarulzaman, Y. (2019). Conceptualising 

consumer-based service brand equity (CBSBE) and direct service experience 

in the airline sector. Journal of Hospitality and Tourism Management, 38, 39–

48. https://doi.org/10.1016/j.jhtm.2018.11.002 

Sarker, M., Mohd-Any, A. A., & Kamarulzaman, Y. (2021). Validating a 

consumer-based service brand equity (CBSBE) model in the airline industry. 

Journal of Retailing and Consumer Services, 59, 1–14. 

https://doi.org/10.1016/j.jretconser.2020.102354 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (Seventh 

Edition). John Wiley & Sons Ltd. www.wileypluslearningspace.com 

Seo, E. J., & Park, J. W. (2018). A study on the effects of social media marketing 

activities on brand equity and customer response in the airline industry. 

Journal of Air Transport Management, 66, 36–41. 

https://doi.org/10.1016/j.jairtraman.2017.09.014 

Shankar, V., Grewal, D., Sunder, S., Fossen, B., Peters, K., & Agarwal, A. (2022). 

Digital marketing communication in global marketplaces: A review of extant 

research, future directions, and potential approaches. International Journal of 

Research in Marketing, 39(2), 541–565. 

https://doi.org/10.1016/j.ijresmar.2021.09.005 



90 
 

 

Shawky, S., Kubacki, K., Dietrich, T., & Weaven, S. (2019). Using social media to 

create engagement: a social marketing review. Journal of Social Marketing, 

9(2), 204–224. https://doi.org/10.1108/JSOCM-05-2018-0046 

Shemi, H. (2019, July 22). 4 Filosofi di Balik Logo Baru Gojek. Idn Times. 

https://www.idntimes.com/business/economy/helmi/4-filosofi-di-balik-logo-

baru-gojek?page=all 

Similar Web. (2023a). User Active and User Download Gojek November 2022 - 

April 2023. 

https://pro.similarweb.com/#/digitalsuite/companyresearch/appanalysis/perfo

rmance/0_com.gojek.app/360/1m/ 

Similar Web. (2023b). User Active and User Download Grab November 2022 - 

April 2023. 

https://pro.similarweb.com/#/digitalsuite/companyresearch/appanalysis/perfo

rmance/0_com.grabtaxi.passenger/360/1m/ 

Similar Web. (2023c). User Active and User Download inDrive November 2022 - 

April 2023. 

https://pro.similarweb.com/#/digitalsuite/companyresearch/appanalysis/perfo

rmance/0_sinet.startup.inDriver/360/1m/ 

Similar Web. (2023d). User Active and User Download Maxim November 2022 - 

April 2023. 

https://pro.similarweb.com/#/digitalsuite/companyresearch/appanalysis/perfo

rmance/0_com.taxsee.taxsee/360/1m/ 

Subash, M. R., & Ramprathap, K. (2022). A Study on Effectiveness of Digital 

Marketing Strategies on Brand Equity. International Journal of Research in 

Engineering and Science (IJRES) ISSN, 10(6), 432–435. www.ijres.org 

Subiantoro, E. (2008). Analisis Atribut-Atribut CBBE (Customer-Based Brand 

Equity) Studi Kasus : Harian Bisnis Indonesia. University of Indonesia. 

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF KUALITATIF DAN 

R&D. ALFABETA. 

Suprapti, S., Muliatie, Y. E., Sarie, R. F., & Jannah, N. (2022). Pengaruh sensory 

experience, emotional experience dan social experience terhadap customer 

satisfaction pada layanan pengemudi ojol perempuan di Prigen. Fair Value : 

Jurnal Ilmiah Akuntansi Dan Keuangan, 4(4), 1921–1928. 

https://journal.ikopin.ac.id/index.php/fairvalue 

Sürücü, Ö., Öztürk, Y., Okumus, F., & Bilgihan, A. (2019). Brand awareness, 

image, physical quality and employee behavior as building blocks of 

customer-based brand equity: Consequences in the hotel context. Journal of 



91 
 

 

Hospitality and Tourism Management, 40, 114–124. 

https://doi.org/10.1016/j.jhtm.2019.07.002 

Susanty, A., & Kenny, E. (2015). the relationship between brand equity, customer 

satisfaction and brand loyalty on coffee shop exelcso. ASEAN MARKETING 

JOURNAL, 7(1), 14–27. 

Suwarno, B. (2021). Customer-Based Brand Equity, Product Quality, Price And 

Customer Loyalty In Electronic Industry Of Refrigerator Bambang Suwarno. 

International Journal of Science, Technology & Management, 2(6), 2143–

2154. http://ijstm.inarah.co.id 

Syahputra, D. A., & Kurniawati. (2023). The Influence of Social Media Marketing 

on Consumer Based Brand Equity, Brand Loyalty, and Mediation by Brand 

Experience on Fashion Brand Clothing in Indonesia. Indonesian Journal of 

Economic & Management Sciences, 1(2), 183–200. 

https://doi.org/10.55927/ijems.v1i2.3779 

Thakshak. (2018). Analysing customer based airline brand equity: Perspective from 

Taiwan. Future Business Journal, 4(2), 233–245. 

https://doi.org/10.1016/j.fbj.2018.07.001 

Thanushan, K., & Kennedy, F. B. . (2020a). Brand Equity And Brand Loyalty: The 

Mediating Effect Of Customer Satisfaction. International Journal of Scientific 

and Research Publications (IJSRP), 10(12), 456–469. 

https://doi.org/10.29322/ijsrp.10.12.2020.p10850 

Thanushan, K., & Kennedy, F. B. . (2020b). Brand Equity And Brand Loyalty: The 

Mediating Effect Of Customer Satisfaction. International Journal of Scientific 

and Research Publications (IJSRP), 10(12), 456–469. 

https://doi.org/10.29322/ijsrp.10.12.2020.p10850 

Trivedi, S. (2019). Analyzing Consumer Disloyalty Behavior in today’s Constantly 

Evolving Market. Seventeenth AIMS International Conference on 

Management. 

Uford, D. I., & Duh, H. I. (2021). Measuring the sources and outcomes of customer-

based brand equity in a service industry. African Journal of Business and 

Economic Research, 16(2), 245–266. https://doi.org/10.31920/1750-

4562/2021/V16N2A12 

Yadav, M., & Rahman, Z. (2018). The influence of social media marketing 

activities on customer loyalty: A study of e-commerce industry. 

Benchmarking, 25(9), 3882–3905. https://doi.org/10.1108/BIJ-05-2017-0092 

Yoo, B., & Donthu, N. (2001). Developing and validating a multidimensional 

consumer-based brand equity scale. Journal of Business Research, 52, 1–14. 



92 
 

 

Yu, X., & Yuan, C. (2019). How consumers’ brand experience in social media can 

improve brand perception and customer equity. Asia Pacific Journal of 

Marketing and Logistics, 31(5), 1233–1251. https://doi.org/10.1108/APJML-

01-2018-0034 

Zogaj, A., Tscheulin, D. K., & Olk, S. (2021). Benefits of matching consumers’ 

personality: Creating perceived trustworthiness via actual self-congruence and 

perceived competence via ideal self-congruence. Psychology and Marketing, 

38(3), 416–430. https://doi.org/10.1002/mar.21439 

Zollo, L., Filieri, R., Rialti, R., & Yoon, S. (2020). Unpacking the relationship 

between social media marketing and brand equity: The mediating role of 

consumers’ benefits and experience. Journal of Business Research, 117, 256–

267. https://doi.org/10.1016/j.jbusres.2020.05.001 

  


