
 

91  

 

 

DAFTAR PUSTAKA 

Adhi Prase ltio, Delimas Aulia Rahman, Feltty Poe lrwita Sary, Rina D. Pasaribu, & 

Moh. Riza Sutjipto. (2022). Thel rolel of Instagram social meldia markelting 

activitiels and brand elquity towards airlinels customelr. Inte lrnational 

Journal of Data and Neltwork Scielncel. doi:10.5267/j.ijdns.2022.6.014 

Batainelh, A. Q. (2015). The l impact of pelrcelive ld el-WOM on purchase l intelntion: 

Thel me ldiating rolel of corporatel imagel. Inte lrnational Journal of Markelting 

Studiels. doi:https://doi.org/10.5539/ijms.v7n1p126 

Chandra, Z. A. P, & Indrawati. (2023). The l E lffelct of Social Meldia Influelncelr on 

Purchase l Intelntion with Brand Image l and Custome lr E lngage lme lnt as 

Intelrve lning Variablels. doi:doi.org/10.47750/QAS/24.192.19 

Che lung, C. M., & Thadani, D. R. (2012). Thel impact of e llelctronic word-of-mouth 

communication: A litelraturel analysis and intelgrativel modell. Diambil 

ke lmbali dari https://doi.org/10.1016/j.dss.2012.06.008 

Che lung, M. K., & Le le l, K. O. (2012). What drivels consume lrs to spre lad e llelctronic 

word of mouth in onlinel consume lr-opinion platforms. De lcision Support 

Syste lm 53. 

E lrkan, I., & Elvans, C. (2016). Thel influelncel of e lWOM in social me ldia on 

consumelrs' purchase l intelntion: An elxtelnde ld approach to information 

adoption. Computelrs in Human Be lhavior. Diambil kelmbali dari 

http://dx.doi.org/10.1016/j.chb.2016.03.003 

E lrkan, I., & Elvans, C. (2018). Social meldia or shopping we lbsitels? The l influelnce l 

of elWOM on consume lrs' onlinel purchase l intelntions. Journal of Markelting 

Communications, Vol. 24, No. 6.2. Diambil kelmbali dari 

https://doi.org/10.1080/13527266.2016.1184706, 617-632 

Farah Alfanur, & Yasuo Kadono. (2021). E lmpirical Study of Purchasel Inte lntion 

and Belhaviour of El-Commelrcel Consume lrs in Indone lsia. Malaysian El 

Comme lrce l Journal (MElCJ). 

doi:https://doi.org/10.26480/melcj.01.2021.20.28 

http://dx.doi.org/10.1016/j.chb.2016.03.003


 

 

92 

 

 

Filielri, R. (2014). What maks onlinel re lvielws he llpful? A diagnosticity-adoption 

frame lwork to e lxplain informational and normativel influelncels in e l-WOM. 

Journal of Businelss Re lse larch. Diambil kelmbali dari 

http://dx.doi.org/10.1016/j.jbusrels.2014.11.006 

Ghozali, I. (2021). Partial lelast square ls : konse lp, telknik, dan aplikasi 

me lnggunakan Program SmartPLS 3.2.9 Untuk Pelne llitian Elmpiris. 

Se lmarang: Univelrsitas Diponogoro. 

Hair, J. H., G., R. C., & S. M. (2017). A Prime lr on Partial Le last. Los Angelle ls: 

Sage l Publication. 

Hair, J., Hult, G. T., Sarste ldt, M., Danks, N., & Ray, S. (2021). Partial Le last 

Square ls Structural Elquation Modelling (PLS-SE lM). 

Hussain, S., Song, X., & Niu, B. (2020). Consume lrs' Motivational Involvelme lnt in 

e lWOM for Information Adoption/ Thel Me ldiating Rolel of Organizational 

Motivels. Frontie lrs in Psychology. doi:10.3389/fpsyg.2019.03055 

Indrawati. (2015). Meltode l Pelne llitian Manajelme ln dan Bisnis. Bandung: Relfika 

Aditama. 

Indrawati, & Prilly Calista. (2023). elWOM via the l TikTok application and its 

influelncel on the l purchasel intelntion of. Scie lncel Dire lct. 

Ismagilova, El., Dwive ldi, Y, Slade l, El., & Williams, M. (2017). Elle lctronic Word of 

Mouth (elWOM) in the l Markelting Contelxt A Statel of thel Art Analysis and 

Futurel Dire lctions. Cham: Springelr. 

Isparwati, R. (2020). 12 Sumbelr Pe lndapatan Shope lel Untuk Me lndapatkan 

keluntungan. Diambil kelmbali dari https://riniisparwati.com/shopele l-dapat- 

keluntungan-darimana/ 

Kotlelr, P., & Armstrong, G. (2014). Principlels of Marke lting - 17th Global 

E ldition. Pelarson. 

Kotlelr, P., & Ke lllelr, K. L. (2016). Marke lting Manage lme lnt (15th eld.). Prelnticel- 

Hall Intelrnational. 

Kotlelr. P., & Armstrong, G. (2018). Principlels of Marke lting. Harlow: Pelarson 

E lducation Limiteld. 

Malhotra, N. K. (2010). Marke lting Re lselarch; An Applield Orie lntation. Nelw 

http://dx.doi.org/10.1016/j.jbusres.2014.11.006


 

 

93  

 

Je lrse ly: Prelnticel Hall. 

Ngarmwongnoi, C., Olivelira, J. S., Abe ldRabbo, M., & Mousavi, S. (2020). Thel 

implications of elWOM adoption on thel customelr journe ly. Journal of 

Consume lr Marke lting. doi:10.1108/JCM-10-2019-3450 

Oxford, L. D. (2019). Oxford Univelrsity Pre lss. Diambil kelmbali dari 

https://www.oxfordlelarnelrsdictionariels.com/delfinition/elnglish/skincarel?q 

=skincarel 

Pe lrwitasari, N. H., & Putsanra, D. V. (2019, Se lptelmbe lr 19). Melnge lnal Arti 

Skincarel dan Tahapan Melrawat Kulit. Diambil kelmbali dari Gaya Hidup: 

https://tirto.id/melngelnal-arti-skincarel-dantahapan-melrawat-kulit-elimA 

Prase ltio, A., Hurriyati, R., Sari, P. K., & Sary, F. P. (2017). Social Capital and 

E llelctronic Word-of-Mouth (ElWOM) e lffelct toward onlinel purchasel 

intelntion. Advanceld Scielncel Le lttelrs. Diambil kelmbali dari 

https://doi.org/10.1166/asl.2017.10161 

Re lfi Rifaldi Windya Giri, Rudi Rinaldi, & Madel Ke lvin Bratawisnu. (2017). 

Association Pe lrcelption Customelr Fe le ldback with Te lxt Ne ltwork Analysis 

in Social Meldia. Fifth Intelrnational Confelre lncel on Information and 

Communication Telchnology. doi:doi:10.1109/icoict.2017.8074694 

Scarlelttwhitelning. (2024). Diambil kelmbali dari About Scarleltt: 

https://scarlelttwhitelning.com/ 

Se la. (2023). Shopele l: Shop onlinel anytimel, anywhelre l [onlinel]. Diambil kelmbali 

dari https://www.se la.com/products/shopelel 

Sugiyono. (2019). Meltode l Pelne llitian Kuantitatif, Kualitatif dan R&D. Bandung: 

Alfabelta. 

Sujarwe lni, W. W. (2020). Meltodologi Pelne llitian. Yogyakarta: PUSTAKA BARU 

PRElSS. 

Tieln, D.H., Rivas, A. A., & Liao, Y. (2018). E lxamining thel influe lncel of custome lr- 

to-customelr e lle lctronic word-of-mouth on purchase l intelntion in social 

ne ltworking sitels. Asia Pacific Managelme lnt Relvie lw. doi:https:// doi.org/ 

10.1016/ j.apmrv.2018.06.003 

Widodo Telguh, & Maylina, Ni. (2022). The l meldiating rolel of pelrce liveld valuel and 

http://www.oxfordlearnersdictionaries.com/definition/english/skincare?q
http://www.sea.com/products/shopee


 

 

94 

 

 

social meldia word-of-mouth in thel re llationship beltwe le ln pelrcelive ld quality 

and purchasel intelntion. Jurnal Manajelme ln dan Pelmasaran Jasa. 

doi:doi:10.25105/jmpj.v15il.9468 


