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FOREWORD 
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3) Mr. Prof. Dr. Adiwijaya, S.Si., M.Si as rector and highest leader of Telkom 
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5) Mrs. Idola Perdini Putri, Ph.D as Head of the Telkom University Communication 

Science Undergraduate Study Program. 

6) Mrs. Dr. Maylanny Christin, SS., M.Si, as the supervisor who always guided and 

supported the researcher during the preparation of this thesis. 
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7) Mrs. Sylvie Nurfebiaraning, S., Sos., M.Si as Lecturer and Research Supervisor 

during her education at Telkom University. 

8) All lecturers in the Communication Science Study Program, Faculty of 

Communication and Business, Telkom University who have shared their knowledge 

and teaching with researchers. 

9) To all family, relatives, close friends who have encouraged, supported and prayed 

for the researcher in completing this thesis who cannot be mentioned one by one. 

10) To the researcher's close friend, Michael T, who always provides support and 

encouragement to the researcher. 

The author realizes that this thesis is far from perfection, both in writing technique, 

language structure, or scientific perception. For this reason, the author really hopes for 

suggestions and constructive criticism for future improvements. The author also hopes 

that this thesis will be useful in the future, especially for the author and other students 

at Telkom University. 
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