
DAFTAR PUSTAKA 

 

Antric, T., McKie, D., & Toledano, M. (2019). Soul searching: Public Relations, reputation 

and social marketing in an age of interdisciplinarity. Public Relations Review, 45(5). 

https://doi.org/10.1016/j.pubrev.2019.101827 

Ayu Nabilah Karimah, D., Yudha Aryanti, N., Besar, I., Corry Wardhani, A., Sumantri 

Brojonegoro No, J., & Lampung, B. (2023). Strategi Marketing Public Relations Koppi 

Asia Dalam Membangun Brand Awareness (Vol. 7, Issue 1). 

Azizah, D. N., Yuningsih, S., Ahmad, J. K., Ciputat, D.-C., & Selatan, J. (2023). Strategi 

Marketing Public Relations Dalam Mempromosikan Bisnis Fashion Meccanism Di 

Masa Pandemi Covid-19. Jurnal Bincang Komunikasi, 1(1), 29–35. 

Badan Pusat Statistic Indonesia. (2022). Ekonomi Indonesia triwulan III-2023 tumbuh 4,94 

persen (y-on-y). https://www.bps.go.id/pressrelease/2023/11/06/2000/ekonomi-

indonesia-triwulan-iii-2023-tumbuh-4-94-persen--y-on-y-.html 

Badan Pusat Statistik. (2023, February 7). Ekonomi Indonesia Tahun 2022 Tumbuh 5,31 

Persen. Kementerian Pendayagunaan Aparatur Negara Dan Reformasi Birokrasi - 

Republik Indonesia. 

Bakti, O., Lawas, J., Program, L., & Manajemen, M. (2015). Pengaruh Elemen Brand 

Knowledge Danbrand Equity Terhadap Repurchase Intention. In Jurnal Manajemen 

(Vol. 14, Issue 2) 

Bina, U., Informatika, S., Rs, J., Raya, F., Labu, P., & Selatan, J. (2021). Strategi Marketing 

Public Relations Petromindo Group Di era Pandemi Covid-19 Selvy Maria Widuhung 

(Vol. 2). 

Dadang Sugiana, A. S. D. K. S. N. A. W. (2019). Komunikasi dalam Media Digital (1st ed.). 

Buku Litera Yogyakarta. 

Dimitrios, B., Ioannis, R., Angelos, N., & Nikolaos, T. (2023). Digital marketing: The case of 

digital marketing strategies on luxurious hotels. Procedia Computer Science, 219, 688–

696. https://doi.org/10.1016/j.procs.2023.01.340 



Fadillah, N. P., & Suherman, M. (2023). Strategi Marketing Public Relations dalam Mengelola 

Loyalitas Pelanggan. Bandung Conference Series: Public Relations, 3(1). 

https://doi.org/10.29313/bcspr.v3i1.6916 

Gesualdi, M. (2019). Revisiting the relationship between Public Relations and marketing: 

Encroachment and social media. Public Relations Review, 45(2), 372–382. 

https://doi.org/10.1016/j.pubrev.2018.12.002 

Gesualdi, M. (2019). Revisiting the relationship between Public Relations and marketing: 

Encroachment and social media. Public Relations Review, 45(2), 372–382. 

https://doi.org/10.1016/j.pubrev.2018.12.002 

Hendrawan, A., Kuswantoro, F., & Sucahyawati, H. (2019). Dimensi Kreativitas dan 

Pengembangan Usaha Mikro Kecil dan Menengah (UMKM). 2. 

https://doi.org/10.33488/1.jh.2019.2.194 

Herman. (2018, December 11). BRI Incubator Fasilitasi UMKM Rambah Pasar Ekspor. 

BeritaSatu.Com. 

Hidayat Setiaji. (2019, April 6). Bangun Inkubator, BRI Bantu 304 Ribu UMKM. CNBC 

Indonesia. 

Indriyani, A., & Ayu Candraningrum, D. (2021). Analisis Strategi Marketing Public Relations 

Kedai Kopi Sijoko. https://katadata.co.id/ 

Ivan, I. A., & Rachmawati, I. (2023). Strategi Marketing Public Relations melalui Media 

Online dalam Mempromosikan Produk Helipad.id. Bandung Conference Series: Public 

Relations, 3(1). https://doi.org/10.29313/bcspr.v3i1.5902 

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2023, October 4). 

Stabilitas Pertumbuhan Ekonomi Indonesia, Bikin Jerman Terus Jajaki Potensi Kerja 

Sama Terbaik.  

Kementerian Koperasi dan UKM. (2023). https://kemenkopukm.go.id/ 

Manullang, A., Cinta Nainggolan, D., Aurani, K., Stiffanny, N., Alim, S., Adlina, H., & Utara, 

U. S. (2023). Strategi Ekspansi Global Pada Perusahaan Starbucks Dalam Bisnis 

Internasional. Bisnis Dan Akuntansi, 2(3), 25–40. 

https://doi.org/10.58192/profit.v2i3.969 



Moleong, L. J. (2017). Metodologi Penelitian Kualitatif (Revisi). Pt. Remaja Rosdakarya 

Morissan. (2019). Riset Kualitatif. Prenada Media Grup 

Muhammad Ochsa Dwiprakasa. (2022). Strategi Marketing Public Relations 

(Pemasaran Hubungan Masyarakat) Dalam Meningkatkan Brand Awareness 

(Kesadaran Merek) Pada Provider By.U. Universitas Sriwijaya. 

Naurah Syifa, & Wiwitan, T. (2023). Strategi Marketing Public Relations Toko Fashion. 

Bandung Conference Series: Public Relations, 3(2), 650–653. 

https://doi.org/10.29313/bcspr.v3i2.8552 

Nilamsari, N., & Aprilia Bianda, V. (n.d.). Strategi Marketing Public Relations Usaha Kecil 

Menengah (Ukm) Dalam Mempertahankan Loyalitas Konsumen. 

http://journal.moestopo.ac.id/index.php/pustakom 

Nur Ilham, M., & Amalia Oesman Palapah, M. (2022). Strategi Marketing Public Relations X 

Motorcycle. Jurnal Riset Public Relations, 1(2), 156–161. 

https://doi.org/10.29313/jrpr.v1i2.501 

Nurasyiah, M. S., & Fadli, U. M. D. (2023). Strategi Digital Marketing Dalam Meningkatkan 

Omset Penjualan Pada Umkm Warung Jepang Mami Ale Telagasari. Primer: Jurnal 

Ilmiah Multidisiplin, 1(3), 322–330. https://doi.org/10.55681/primer.v1i3.151 

Nuseir, M. T., Aljumah, A. I., & El-Refae, G. A. (2022). Digital marketing and Public 

Relations: A way to promote Public Relations value. International Journal of Data and 

Network Science, 6(4), 1331–1340. https://doi.org/10.5267/j.ijdns.2022.6.002 

Oktaviani, P. A. (2012). Analisis Strategi Marketing Public Relations dalam Mengembangkan 

Produk Perbankan Pendanaan (Studi Kasus: CIMB Niaga Syariah). 

Rahman, A., Subiakto, V. U., Susanti, S., & Purwoputro, D. (2020). The Implementation of 

Marketing Public Relations Strategy by the FF Luxury Watch Store on the Jakarta 

Based Customers. International Journal of Innovative Science and Research 

Technology, 5(6), 1029–1037. https://doi.org/10.38124/ijisrt20jun920 

Rahmawati, S., & Strategi, L. (2019). Strategi Marketing Public Relations Checo Café Resto. 

In Marketing Public Relations... Jurnal KOMUNIKATIF (Vol. 8, Issue 1). 



Reshetko, N., Safronova, A., Vakulenko, S., Kurenkov, P., & Sokolova, A. (2021). Quality 

Assessment of Management Decisions in the System of Marketing and Public Relations 

of a Transport Enterprise. Transportation Research Procedia, 54, 380–387. 

https://doi.org/10.1016/j.trpro.2021.02.087 

Reshetko, N., Safronova, A., Vakulenko, S., Kurenkov, P., & Sokolova, A. (2021). Quality 

Assessment of Management Decisions in the System of Marketing and Public Relations 

of a Transport Enterprise. Transportation Research Procedia, 54, 380–387. 

https://doi.org/10.1016/j.trpro.2021.02.087 

Reza. (2019, July 11). Membangun UMKM di Era Digitalisasi Melalui Rumah Kreatif BUMN 

BRI. Liputan6.Com. 

RKB BUMN Bandung. (2023). Program BRI Incubator. 

Robson, P. (2021). Public Relations and place branding: Friend, foe or just ignored? A 

systematic review. Public Relations Review, 47(5). 

https://doi.org/10.1016/j.pubrev.2021.102096 

Rumah BUMN. (n.d.). 2020. Retrieved December 2, 2023, from https://rumah-bumn.id/ 

Selvi Yuliana, M. M. (2022). Analisis Strategi Marketing Public Relations Untuk 

Meningkatkat Citra Pt Barakah Medika Nusantara. Jurnal Administrasi Bisnis Terapan, 

5(1). https://doi.org/10.7454/jabt.v5i1.1041 

Setiady, N. S., & Oesman Palapah, M. A. (2023). Strategi Marketing Public Relations Brand 

Lokal Hijab Bandung. Bandung Conference Series: Public Relations, 3(1). 

https://doi.org/10.29313/bcspr.v3i1.5432 

Silaban, K. M., Sulistyarini, E., & Karina, B. (2023). The Influence of Marketing Public 

Relations and Service Quality on the Decision to Purchase Services at PT Trans 

Kreasindo Productions Master of Management, University of North Sumatra (pp. 743–

751). https://doi.org/10.2991/978-94-6463-234-7_78 

Sofyan, S. (2017). Peran Umkm (Usaha Mikro, Kecil, Dan Menengah) Dalam Perekonomian 

Indonesia (Vol. 11, Issue 1). 

Sugiyono. (2013). Metode Penelitian Kuantitatif, Kualitatif Dan R&D. Bandung. Alfabeta 



Topan, D. A., & Widiasanty, G. (2022). Strategi Marketing Public Relations Urban Republic 

Dalam Membangun Brand Awareness. 5(1), 65–76. 

Widjaja, S. R., & Natakoesoemah, S. (2021). Penerapan Konsep Corporate Social 

Responsibility Dalam Mengembangkan UMKM Melalui Program BRI Incubator. 

Jurnal Kajian Komunikasi Dan Pembangunan Daerah |, 9. 

Wilcox et al., Public Relations Strategies and Tactics-7 th edition, (Pearson Education, Inc., 

2003), hal 16 

Wiraditi, R. B., & Sudibyo, A. G. (2020). Strategi Marketing Public Relations Dalam 

Meningkatkan Brand Image PT. Brodo Ganesha Indonesia. Inter Script: Journal of 

Creative Communication |, 2(1), 51–72. www.bro.do 

Yenni Ratna Pratiwi. (2022, February 24). Pemulihan Perekonomian Indonesia Setelah 

Kontraksi Akibat Pandemi Covid-19. Kementrian Keuangan Republik Indonesia. 

Yuliana, Selvi and Manalu, Margareta (2022) Analisis Strategi Marketing Public Relations 

Untuk Meningkatkat Citra Pt Barakah Medika Nusantara, Jurnal Administrasi Bisnis 

Terapan (JABT): Vol. 5: Iss. 1, Article 8. 

 


