
128 

 

DAFTAR PUSTAKA 
 

Aisjah, S. (2 2024). Intention to use buy-now-pay-later payment system among 

university students: a combination of financial parenting, financial self-

efficacy, and social media intensity. COGENT SOCIAL SCIENCE, Vol. 10. 

doi:10.1080/23311886.2024.2306705 

Angelista, F. D., Anggraini, L. D., & Putri, A. U. (3 2024). Pengaruh Literasi 

Keuangan, Gaya Hidup dan Sikap Keuangan Terhadap Perilaku Keuangan 

Mahasiswa Pengguna Shopee Paylater. Journal of Trends Economics and 

Accounting Research, 4, 696–705. doi:10.47065/jtear.v4i3.1197 

Boxell, J. (2022, June 9). How Old-Style Buy Now, Pay Later became trendy ‘BNPL’: 

QuickTake. Bloomberg.com. 

https://www.bloomberg.com/news/articles/2021-09-15/how-old-style-buy-

now-pay-later-became-trendy-bnpl-quicktake 

Burlacu, S., Ciobanu, G., Troaca, V. A., & Gombos, C. C. (12 2021). The Digital 

Finance – opportunity of development in the new economy. Proceedings of the 

International Conference on Business Excellence, 15, 392–405. 

doi:10.2478/picbe-2021-0036 

Canestren, I. A. (2021). Pengaruh Kepercayaan, Kemudahan, Dan Risiko Terhadap 

Keputusan Pembelian Menggunakan Metode Pembayaran Shopee Paylater. 

Telkom University. 

Cao, Y., Erdt, M., Robert, C., Naharudin, N. B., Lee, S. Q., & Theng, Y. L. (4 2022). 

Decision-making Factors Toward the Adoption of Smart Home Sensors by 

Older Adults in Singapore: Mixed Methods Study. JMIR Aging, 5. 

doi:10.2196/34239 

Chopdar, P. K., Korfiatis, N., Sivakumar, V. J., & Lytras, M. D. (9 2018). Mobile 

shopping apps adoption and Perceived Risks: A cross-country perspective 

utilizing the Unified Theory of Acceptance and Use of Technology. Computers 

in Human Behavior, 86, 109–128. doi:10.1016/j.chb.2018.04.017 

Dr. Sigit Hermawan, S. E. M. S., & Amirullah, S. E. M. M. (2021). Metode Penelitian 

Bisnis: Pendekatan Kuantitatif & Kualitatif. Retrieved from 

https://books.google.co.id/books?id=tHNMEAAAQBAJ 

Goldstein, I., Jiang, W., & Karolyi, G. A. (5 2019). To FinTech and beyond. Review 

of Financial Studies, Vol. 32, pp. 1647–1661. doi:10.1093/rfs/hhz025 

Gray, J. (2021, December 27). The evolution of buy now, pay later. Retail Brew. 

https://www.retailbrew.com/stories/2021/12/27/the-evolution-of-buy-now-

pay-later 

Hair, J. J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on Partial 

Least Squares Structural Equation Modeling (PLS-SEM) Third Edition. 

https://www.bloomberg.com/news/articles/2021-09-15/how-old-style-buy-now-pay-later-became-trendy-bnpl-quicktake
https://www.bloomberg.com/news/articles/2021-09-15/how-old-style-buy-now-pay-later-became-trendy-bnpl-quicktake
https://books.google.co.id/books?id=tHNMEAAAQBAJ
https://www.retailbrew.com/stories/2021/12/27/the-evolution-of-buy-now-pay-later
https://www.retailbrew.com/stories/2021/12/27/the-evolution-of-buy-now-pay-later


129 

 

Hilmi, L. D., & Pratika, Y. (2021). Paylater Feature: Impulsive Buying Driver For E-

Commerce In Indonesia. Business and Accounting Research (IJEBAR) Peer 

Reviewed-International Journal, Vol. 5. Retrieved from https://jurnal.stie-

aas.ac.id/index.php/IJEBAR 

Hoffmann, S., & Akbar, P. (1 2023). Consumer Behavior: Understanding Consumers- 

Designing Marketing Activities (pp. 1–187). doi:10.1007/978-3-658-39476-9 

Ikhwana, A., & Safira, J. A. (3 2023). Factors Influencing The Transition Of 

Transaction Activities From Conventional To Financial Technology. JHSS 

(JOURNAL OF HUMANITIES AND SOCIAL STUDIES), 7, 053–058. 

doi:10.33751/jhss.v7i1.7233 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis : Konvergensi Teknologi 

Komunikasi dan Informasi. Refika Aditama. 

Juita, V., Pujani, V., Rahim, R., & Rahayu, R. (2023). Understanding Impulsive 

Buying Behaviour Among Buy Now Pay Later (BNPL)  Users And Its 

Implication For Overconsumption And The Environment. Management 

Analysis Journal, 12. Retrieved from http://maj.unnes.ac.id 

Juita, V., Pujani, V., Rahim, R., & Rahayu, R. (2023). Understanding Impulsive 

Buying Behaviour Among Buy Now Pay Later (BNPL)  Users and Its 

Implication For Overconsumption And The Environment. Management 

Analysis Journal, 12. Retrieved from http://maj.unnes.ac.id 

Kredivo & Katadata Insight Center. (2023). Indonesia e-Commerce Behavior Report 

2023. Retrieved from https://kredivocorp.com/ 

Latif, M. Z. (2024). Analisis Faktor yang Mempengaruhi Penggunaan Transaksi 

Digital Paylater Menggunakan Hedonic-Motivation System Adoption Model 

(HMSAM) - Dalam bentuk buku karya ilmiah. Telkom University. 

Lee, M. C. (5 2009). Factors influencing the adoption of internet banking: An 

integration of TAM and TSI with Perceived Risk and Perceived Benefit. 

Electronic Commerce Research and Applications, 8, 130–141. 

doi:10.1016/j.elerap.2008.11.006 

Li, M., Wang, J., Chen, K., & Wu, L. (6 2020). Willingness and behaviors of farmers’ 

green disposal of pesticide packaging waste in Henan, China: A perceived 

value formation mechanism perspective. International Journal of 

Environmental Research and Public Health, 17, 1–18. 

doi:10.3390/ijerph17113753 

Lyu, Y., Zhang, L., & Wang, D. (1 2023). The impact of digital transformation on low-

carbon development of manufacturing. Frontiers in Environmental Science, 

11. doi:10.3389/fenvs.2023.1134882 

Otoritas Jasa Keuangan (OJK). (2024). Roadmap Pengembangan dan Penguatan 

Perusahaan Pembiayaan 2024-2028. 

http://maj.unnes.ac.id/


130 

 

The Impact Buy Now Pay Later Feature Towards Online Buying Decision in E-

Commerce Indonesia. (2022). International Journal of Business and 

Technology Management. Retrieved from 

https://api.semanticscholar.org/CorpusID:252243745 

Pinto, M. B., Parente, D. H., & Palmer, T. S. (2000). Materialism And Credit Card Use 

By College Students ’. O Psychological Reports, Vol. 86, pp. 643–652. 

Populix. (2023). October 2023 Fintech Lending & Paylater Adoption. Retrieved from 

https://info.populix.co/articles/report/fintech-lending-and-paylater/ 

Raj, V. A., Jasrotia, S. S., & Rai, S. S. (2023). Role of Privacy Concerns and Trust in 

Consumers’ Intention to Use Buy-Now, Pay-Later (BNPL): An Extended TSI 

Model. International Journal of Human-Computer Interaction. 

doi:10.1080/10447318.2023.2269005 

Raj, V. A., Jasrotia, S. S., & Rai, S. S. (2024). Role of Perceived Risks and Perceived 

Benefits on consumers Behavioural intention to use Buy-Now, Pay-Later 

(BNPL) services. Journal of Facilities Management. doi:10.1108/JFM-01-

2023-0004 

Ramadany, C. (2023). Pengaruh Literasi Keuangan, Persepsi Kemudahan 

Penggunaa, Persepsi Manfaat Penggunaan Shopee Paylater terhadap 

Perilaku Pembelian Impulsif pada Generasi Milenial dan Generasi Z di 

Indonesia. Telkom University. 

Rizaldi, K. A. (2023). Pengaruh Kepercayaan, Keamanan Dan Persepsi Risiko 

Terhadap Keputusan Pengambilan Kredit Online Shopeepaylater. Telkom 

University. 

Samsu. (5 2021). Metode Penelitian: Teori & Aplikasi Penelitian Kualitatif, 

Kuantitatif, Mixed Methods, serta Research and Development (2nd ed.; 

Rusmini, Ed.). Pusat Studi Agama dan Kemasyarakatan (PUSAKA). 

Senyo, P. K., & Osabutey, E. L. C. (12 2020). Unearthing antecedents to financial 

inclusion through FinTech innovations. Technovation, 98. 

doi:10.1016/j.technovation.2020.102155 

Sugiyono. (1 2024). Metode Penelitian Kuantitatif (3rd ed.; Setiyawami, Ed.). 

Alfabeta. 

Suryono, R. R., Budi, I., & Purwandari, B. (4 2021). Detection of fintech P2P lending 

issues in Indonesia. Heliyon, 7. doi:10.1016/j.heliyon.2021.e06782 

Suzianti, A., Haqqi, F. R., & Fathia, S. N. (11 2022). Strategic recommendations for 

financial technology service development: a comprehensive risk-benefit IPA-

Kano analysis. Journal of Modeling  in Management, 17, 1481–1503. 

doi:10.1108/JM2-11-2020-0297 

https://api.semanticscholar.org/CorpusID:252243745
https://info.populix.co/articles/report/fintech-lending-and-paylater/


131 

 

Tamilmani, K., Rana, N. P., & Dwivedi, Y. K. (8 2021). Consumer Acceptance and 

Use of Information Technology: A Meta-Analytic Evaluation of UTAUT2. 

Information Systems Frontiers, 23, 987–1005. doi:10.1007/s10796-020-

10007-6 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User Acceptance 

of Information Technology: Toward a Unified View. Source: MIS Quarterly, 

Vol. 27, pp. 425–478. 

Venkatesh, V., Walton, S. M., Thong, J. Y. L., & Xu, X. (2012). Consumer Acceptance 

And Use Of Information Technology: Extending The Unified Theory Of 

Acceptance And Use Of Technology. MIS Quarterly, Vol. 36, pp. 157–178. 

Retrieved from http://ssrn.com/abstract=2002388 

Verplanken, B., & Wood, W. (2006). Interventions to break and create consumer 

Habits. Journal of Public Policy and Marketing, Vol. 25, pp. 90–103. 

doi:10.1509/jppm.25.1.90 

Vial, G. (6 2019). Understanding digital transformation: A review and a research 

agenda. Journal of Strategic Information Systems, Vol. 28, pp. 118–144. 

doi:10.1016/j.jsis.2019.01.003 

Wu, J. H., & Wang, S. C. (7 2005). What drives mobile commerce? An empirical 

evaluation of the revised technology acceptance model. Information and 

Management, 42, 719–729. doi:10.1016/j.im.2004.07.001 

Yamin, S. (2023). Olah data Statistik SMARTPLS 3, SMARTPLS 4, AMOS & STATA 

(MUDAH & PRAKTIS) (3rd ed.). 3rd ed. Dewangga Energi Internasional. 

MacKenzie, S. B., & Podsakoff, P. M. (2012). Common Method Bias in Marketing: 

Causes, Mechanisms, and Procedural Remedies. Journal of Retailing, 88(4), 

542–555. doi:10.1016/j.jretai.2012.08.001 

 

 

  


