
xiii 
 

DAFTAR TABEL 

 

Tabel 1. 1 Komparasi merek Skin Game ................................................................... 11 

Tabel 1. 2 Waktu dan Periode Penelitian.................................................................... 16 

Tabel 2. 1 Key Constructs .......................................................................................... 21 

Tabel 2. 2 Tabel Penelitian Terdahulu (Nasional) ...................................................... 29 

Tabel 2. 3 Penelitian Terdahulu (Internasional) ......................................................... 33 

Tabel 3. 1 Operasional Variabel ................................................................................. 40 

Tabel 3. 2 Skala Likert ............................................................................................... 42 

Tabel 3. 3 Hasil Uji Validitas ..................................................................................... 45 

Tabel 3. 4 Tingkat Reliabilitas ................................................................................... 47 

Tabel 3. 5 Hasil uji reliabilitas Personal Branding (X) .............................................. 47 

Tabel 3. 6 Hasil uji reliabilitas Brand Awareness (Y) ................................................ 47 

Tabel 3. 7 Kriteria Interpretasi Skor ........................................................................... 48 

Tabel 4. 1 Screening Statement .................................................................................. 52 

Tabel 4. 2 Profil responden berdasarkan jenis kelamin ............................................. 53 

Tabel 4. 3 Profil responden berdasarkan usia ............................................................ 53 

Tabel 4. 4 Profil responden berdasarkan usia ............................................................ 54 

Tabel 4. 5 Profil responden berdasarkan usia ............................................................ 54 

Tabel 4. 6 Analisis Deskriptif Variabel Personal Branding (X) ................................. 55 

Tabel 4. 7 Analisis Deskriptif Variabel Brand Awareness (Y) ................................... 59 

Tabel 4. 8 Hasil Uji Normalitas ................................................................................. 60 

Tabel 4. 9 Uji Reliabilitas .......................................................................................... 61 

Tabel 4. 10 Hasil uji reliabilitas Personal Branding (X) ............................................ 61 

Tabel 4. 11 Hasil uji reliabilitas Brand Awareness (Y) .............................................. 61 

Tabel 4. 12 Hasil Uji Regresi Linear Sederhana ........................................................ 63 

Tabel 4. 13 Hasil Uji Korelasi .................................................................................... 64 

Tabel 4. 14 Hasil Uji Parsial (Uji t) ........................................................................... 65 

Tabel 4. 15 Hasil Koefisien Determinasi (R2) ............................................................ 66 

 

  


