
4 

 

FOREWORD 

 

 Praise and Gratitude to the Lord that grant me blessing and grace power 

faithfully to fulfill the author’s thesis with the title " THE INFLUENCE OF 

MARKETING INFLUENCERS SHOPEE AFILIATE PROGRAM ON 

PURCHASE DECISIONS OF SHOPEE USERS IN BANDUNG INDONESIA ”. 

 The purpose of writing this thesis is to meet one of the graduation 

requirements for the S1 International ICT Business Study Program Level of 

Economy and Business Faculty, Telkom University Bandung. 

 In this study, the author also wants to thank various parties who have 

provided valuable guidances, assistances, criticisms, suggestions, and motivations, 

namely: 

1. Maya Irjayanti, SE., MBA., PhD and Mita Kharisma, S.S., M.M. as my 

thesis supervisors whose have taken the time, provided support, criticism, 

and suggestions for guidance and direction which are very useful in 

preparation of this thesis.  

2. Alm Andiyanto. and Mrs. Kartini as the author's parents, Intan Permata Sari. 

and Rudi Andika as the author's siblings, as well as the extended family who 

always provide prayers, encouragement and advice for the completion of 

the author's education. 

3. All lecturers at the Faculty of Economics and Business Telkom University, 

Management Business Telecommunication and v Informatics Study 

Program, International ICT Business Study Program for the knowledge 

provided to the author.  

4. The author's beloved partner is Samuel Brahmanduta Syahtie who is always 

loyal to provide sincere criticism, infinity support and motivation and 

always listen to the author's ups and downs.  

5. Friends of the thesis struggle are Nazwa, Haifanisa, Gabby and classmate 

of Ict 02 who help to providing information, encouragement, motivation and 

internal criticism in order to complete this thesis from start to finish. 


