
69 

 

DAFTAR PUSTAKA 

 

Abdul. (2023). Metode Penelitian Sosial Komunikasi. CV Media Pustaka. 

Abidin, C. (2021). Somewhere between here and there: Negotiating researcher 

visibility in a digital ethnography of the influencer industry. Journal of Digital 

Social Research, 3(1), 56-76. 

American Psychological Association. (2021). "The Psychological Impact of Cancel 

Culture." 

Amine Rahal. (2020, January 10). Is Influencer Marketing Worth It In 2020? 

APJII (Asosiasi Penyelenggara Jasa Internet Indonesia). (2022). Laporan Survei 

Internet APJII 2021-2022. Jakarta: APJII. 

Babbie, E. (2016). The Basics of Social Research. Cengage Learning. 

Bandura, A. (1977). Social Learning Theory. Prentice Hall. 

Barber, B. R. (2015). Consuming the Media: The Role of Social Media in Modern 

Agenda Setting. University of Chicago Press. 

Barry, C. T., Sidoti, C. L., Briggs, S. M., Reiter, S. R., & Lindsay, R. (2017). 

Adolescent social media use and mental health from adolescent and parent 

perspectives. Journal of Adolescence, 61, 1-11. 

Bernard, H. R. (2002). Research Methods in Anthropology: Qualitative and 

Quantitative Methods (3rd ed.). Walnut Creek, CA: AltaMira Press. 

Bernard, H. R. (2017). Research Methods in Anthropology: Qualitative and 

Quantitative Approaches. Rowman & Littlefield. 

Bolton, R. N., Parasuraman, A., Hoefnagels, A., Migchels, N., Kabadayi, S., Gruber, 

T., & Solnet, D. (2013). Understanding Generation Y and their use of social 

media: a review and research agenda. Journal of Service Management, 24(3), 

245-267. 

Boris Libois Haryatmoko (2007). Etika Komunikasi: Teori dan Praktik. Penerbit 

Universitas Indonesia. 

Bouvier, G. (2020). Racist call-outs and cancel culture on Twitter: The digital ethics 

of naming and shaming. European Journal of Cultural Studies, 23(6), 1063-

1079. 

Bowen, G.A. (2009). Document Analysis as a Qualitative Research Method. 

Qualitative Research Journal, 9(2), 27-40. 



70 

 

Boyd, D. (2014). It's complicated: The social lives of networked teens. Yale University 

Press. 

Bromwich, J. E. (2020). Everyone is canceled. The New York Times. 

Cahyono, A. S. (2017). Pengaruh Media Sosial Terhadap Perubahan Sosial 

Masyarakat Di Indonesia. Publiciana, 9(1), 140–157. 

Clark, M. (2020). Drag them: A brief etymology of so-called "cancel culture". 

Communication and the Public, 5(3-4), 88-92. 

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches. SAGE Publications. 

Creswell, J.W., & Poth, C.N. (2018). Qualitative Inquiry and Research Design: 

Choosing Among Five Approaches. Sage Publications. 

Denzin, N. K., & Lincoln, Y. S. (2011). The SAGE handbook of qualitative research. 

Sage Publications. 

ELSAM (Lembaga Studi dan Advokasi Masyarakat). (2021). Laporan Tahunan 

Privasi Digital 2020. Jakarta: ELSAM. 

Flew, T. (2014). New media: An introduction. Oxford University Press. 

Gillespie, T. (2018). Custodians of the internet: Platforms, content moderation, and the 

hidden decisions that shape social media. Yale University Press. 

GSMA. (2022). The Mobile Economy Asia Pacific 2022. London: GSMA. 

Guba, E.G., & Lincoln, Y.S. (2005). Paradigmatic Controversies, Contradictions, and 

Emerging Confluences. In Denzin, N.K., & Lincoln, Y.S. (Eds.), The Sage 

Handbook of Qualitative Research. Sage Publications. 

Hess, A. (2022). "Cancel Culture and Its Impact on Social Media Influencers." Journal 

of Media Studies, 18(2), 45-62. 

Howe, N., & Strauss, W. (2000). Millennials rising: The next great generation. Vintage 

Books. 

Indriastuti, D. (2018). "Kasus Hukum Terkait UU ITE di Indonesia." Jurnal Hukum 

dan Keadilan. 

Instagram. (2020). "Community Guidelines and Moderation Features." 

Issa, T., Isaias, P., & Kommers, P. (2017). Social networking and education: Global 

perspectives. Springer. 



71 

 

Jenkins, H., Shresthova, S., Gamber-Thompson, L., Kligler-Vilenchik, N., & 

Zimmerman, A. (2016). By any media necessary: The new youth activism. 

NYU Press. 

Jones, L. M., & Mitchell, K. J. (2016). Defining and measuring youth digital 

citizenship. New Media & Society, 18(9), 2063-2079. 

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and 

opportunities of Social Media. Business Horizons, 53(1), 59-68. 

Katz, E., Blumler, J. G., & Gurevitch, M. (1974). Uses and gratifications research. The 

Public Opinion Quarterly, 37(4), 509-523. 

Klicnik, I., & Dogra, S. (2019). Perspectives on Active Transportation in a MidSized 

Age-Friendly City: "You Stay Home." International Journal of Environmental 

Research and Public Health, 16(24), 4916. 

Kominfo (Kementerian Komunikasi dan Informatika RI). (2021). Laporan Tahunan 

2020. Jakarta: Kominfo. 

Kominfo (Kementerian Komunikasi dan Informatika RI). (2022). Program Literasi 

Digital Nasional 2022. Jakarta: Kominfo. 

Lewis, J., & Sheppard, E. (2006). Qualitative Research Practice: A Guide for Social 

Science Students and Researchers. London: Sage Publications. 

Lim, M. (2013). Many clicks but little sticks: Social media activism in Indonesia. 

Journal of Contemporary Asia, 43(4), 636-657. 

Lim, M. (2017). Freedom to hate: Social media, algorithmic enclaves, and the rise of 

tribal nationalism in Indonesia. Critical Asian Studies, 49(3), 411-427. 

Littlejohn, S. W., & Foss, K. A. (2008). Theories of human communication. 

Wadsworth. 

Logan, R. K. (2019). Understanding New Media: Extending Marshall McLuhan. Peter 

Lang. 

Mastel (Masyarakat Telematika Indonesia). (2019). Hasil Survei Wabah Hoax 

Nasional 2019. Jakarta: Mastel. 

McCombs, M. E. (2014). Setting the agenda: The mass media and public opinion. 

Polity Press. 

McCombs, M. E., & Shaw, D. L. (1972). The agenda-setting function of the mass 

media. Public Opinion Quarterly, 36(2), 176-187. 

McStay, A. (2020). Privacy and the Media. Polity. 



72 

 

Microsoft. (2020). Digital Civility Index 2020. Redmond: Microsoft. 

Miles, M.B., & Huberman, A.M. (2014). Qualitative Data Analysis: A Methods 

Sourcebook. Sage Publications. 

Moleong, L.J. (2018). Metodologi Penelitian Kualitatif. PT Remaja Rosdakarya. 

Mossberger, K., Tolbert, C. J., & McNeal, R. S. (2007). Digital citizenship: The 

internet, society, and participation. MIT Press. 

Mustika, Rieka. "Etika Berkomunikasi di Media Online dalam Menangkal Hoax." 

Diakom, vol. 1, no. 2, 28 Dec. 2018, pp. 43-50. 

Mutiah, T., Albar, I., Fitriyanto., A. Rafiq., (2019). Etika Komunikasi Dalam 

Menggunakan Media Sosial. Jurnal Etika Komunikasi 

Napoli, P. M. (2019). Social Media and the Public Interest: Media Regulation in the 

Disinformation Age. Columbia University Press. 

Ng, E. (2020). "No Grand Pronouncements Here...: Reflections on Cancel Culture and 

Digital Media Participation." Television & New Media, 21(6), 621-627. 

Ningrum, D. P., Pitoewas, B., Putri, D. S., Pengaruh Media Sosial Terhadap Etika 

Komunikasi Peserta Didik. MESIR: Journal of Management Education Social 

Sciences Information and Religion 

Nisrin Husna, S.Ikom, M.Ikom (2018). Fenomenologi Komunikasi Generasi Z. 

BINUS University. 

Norris, P. (2021). Cancel culture: Myth or reality?. Political Studies Review, 19(3), 

558-568. 

Nugroho, R. (2021). "Etika Bersosial Media dalam Era Digital." Media Sosial dan 

Masyarakat. 

Nugroho, Y. (2019). Etika Berkomunikasi di Media Sosial. Jurnal Komunikasi 

Indonesia, 8(1), 61-71. 

Nurudin. (2012). Media sosial baru dan munculnya revolusi proses komunikasi. Jurnal 

Komunikator, 5(2), 83-93. 

Papacharissi, Z. (2010). A private sphere: Democracy in a digital age. Polity. 

Perrin, A., & Anderson, M. (2019). Share of U.S. adults using social media, including 

Facebook, is mostly unchanged since 2018. Pew Research Center. 

Pew Research Center. (2021). "Social Media Use in 2021." 



73 

 

Pradana, L. R. (2018). Etika Komunikasi dalam Media Sosial (Studi Kualitatif 

Deskriptif Komunitas Cosplayer Dalam Menggunakan Media Sosial 

Facebook) 

Prasetya, D. (2023). Persepsi Gen Z Terkait Etika Pada Unggahan Akun TikTok 

@ekidarehanf. Jurnal Riset Komunikasi, 1(1), 1-10. 

Rubin, A. M. (2009). Uses-and-gratifications perspective on media effects. In J. Bryant 

& M. B. Oliver (Eds.), Media effects: Advances in theory and research (3rd 

ed., pp. 165-184). Routledge. 

SAFEnet (Southeast Asia Freedom of Expression Network). (2021). Laporan Tahunan 

2020: Menavigasi Hak Digital di Tengah Pandemi. Jakarta: SAFEnet. 

Santoso, B. (2020). "Kontroversi UU ITE dan Implementasinya di Indonesia." Jurnal 

Hukum dan Teknologi. 

Setiawan, A. (2019). "Dampak Negatif Kurangnya Pemahaman Etika Bersosial 

Media." Jurnal Komunikasi. 

Smith, A. (2021). "How Generation Z Uses Social Media." Social Media Today. 

Soroka, S. N. (2019). Agenda-setting dynamics in Canadian politics. Canadian Journal 

of Political Science, 52(2), 367-388. 

Sugiyono. (2010). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono. (2017). Metode Penelitian Pendidikan Pendekatan Kuantitatif, Kualitatif, 

dan R&D. Alfabeta. 

Supratman, L. P. (2018). Penggunaan media sosial oleh digital native. Jurnal Ilmu 

Komunikasi, 15(1), 47-60. 

Søe, S. O., & Mai, J.-E. (2023). The Ethics of Sharing: Privacy, Data, and Common 

Goods. Digital Society, 2(28), 1-20. 

Turner, A. (2015). Generation Z: Technology and social interest. The Journal of 

Individual Psychology, 71(2), 103-113. 

Turner, D. P. (2020). Research Methods (4th ed.). New York: Sage Publications. 

Twenge, J. M., Joiner, T. E., Rogers, M. L., & Martin, G. N. (2018). Increases in 

depressive symptoms, suicide-related outcomes, and suicide rates among U.S. 

adolescents after 2010 and links to increased new media screen time. Clinical 

Psychological Science, 6(1), 3-17. 



74 

 

UNICEF & KPPPA (Kementerian Pemberdayaan Perempuan dan Perlindungan 

Anak). (2020). Laporan Studi Perilaku Kekerasan terhadap Anak di Media 

Sosial. Jakarta: UNICEF Indonesia. 

Utomo, W. P. (2015). Menimbang media sosial dalam marketing politik di Indonesia: 

Belajar dari Jokowi-Ahok di Pilkada DKI Jakarta 2012. Jurnal Ilmu Sosial dan 

Ilmu Politik, 18(1), 67-83. 

UU ITE, Undang-Undang No. 11 Tahun 2008 Tentang Informasi dan Transaksi 

Elektronik. 

Van Dijck, J. (2020). The Culture of Connectivity: A Critical History of Social Media. 

Oxford University Press. 

Wang, Y., Norcie, G., Komanduri, S., Acquisti, A., Leon, P. G., & Cranor, L. F. 

(2019). "I regretted the minute I pressed share": A qualitative study of regrets 

on Facebook. In Proceedings of the Seventh Symposium on Usable Privacy 

and Security (pp. 1-16). 

We Are Social & Hootsuite. (2023). Digital 2023: Indonesia. Retrieved from 

https://datareportal.com/reports/digital-2023-indonesia 

Widodo, H. P. (2020). Perilaku Netizen Indonesia di Era Digital: Studi Kasus pada 

Pengguna Media Sosial di Jakarta. Jurnal Komunikasi, 12(2), 135-150. 

Zulkarnain, Z., & Rasyid, M. (2020). Metode Penelitian Kualitatif. Jakarta: Gramedia. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://datareportal.com/reports/digital-2023-indonesia

