THE INFLUENCE OF THE @IKOM_TELU INSTAGRAM ACCOUNT STRATEGY
IN FULFILLING THE INFORMATION NEEDS OF TELKOM UNIVERSITY
COMMUNICATIONS SCIENCE STUDENTS

THESIS

Submitted in Partial Fulfillment of the Requirements for Bachelor of Communication Degree

from Communicatoon Science Program

Arranged by:
Name: Okta Andika Pratama
NIM: 1502170275

UNIVERSITAS

Telkom

COMMUNICATION SCIENCE STUDY PROGRAM
FACULTY OF COMMUNICATION AND BUSINESS
TELKOM UNIVERSITY
BANDUNG
2024



