DAFTAR PUSTAKA

Adhiambo, O. C., & Mary, K. (2023). Inventory Management Strategies and
Procurement Performance of Large Manufacturing Companies in
Nairobi Country, Kenya. Social Sciences Management and
Entrepreneurship, 682-694.

Adhi Nugraha, A. N., Krista, C. E., & Huruta, A. D. (2024). The Effect of
Country Image, Brand Image, and Warranty Knowledge on Car
Purchase Intentions: A Comparison of Use Situations. Cogent Business
& Management. doi:10.1080/23311975.2024.2332498

Aji, S. T. (2019). Analisis Faktor-Faktor Yang Mempengaruhi Pendapatan
Umkm (Studi Kasus Pada Bmt Ugt Sidogiri Cabang Malag Kota)

Alnahhal, M., Aldhuhoori, E., Al-Omari, M. A., & Tabash, M. I. (2024). The
Impact of Pricing on Consumer Buying Behavior in the UAE. Cogent

Business & Management.

Ambler, Tim., (2003), Marketing and The Bottom Line. London: Ft Prentice
Hall

Cravens, D. W. & Piercy, N.F. (2009). Strategic Marketing 9th ed. New. York:
Mc Graw Hill.

David, F. R. (2012). Strategic Management (Manajemen Strategis Konsep).

Jakarta: Salemba Empat.

Farmasi, J. & Dan, S. (2017). Analisis Strategi Pemasaran Pada Usaha Oleh
Oleh

Garavan, T., McCarthy, A., Lai, Y., Murphy, K., Sheehan, M., & Carbery, R.
(2020). Training and Organisational Performance: A Meta- Anaylysis
of Temproal, Institutional, and Organisational Context Moderators.

Human Resource Management.

89



Halim, A. (2020). Pengaruh Pertumbuhan Usaha Mikro, Kecil Dan Menengah
Terhadap Pertumbuhan Ekonomi Kabupaten Mamuju. Jurnal IImiah
Ekonomi Pembangunan, 161.

Hariyanti, A. D. (2011). Analisis Pengaruh Kualitas Produk, Persepsi Harga,
dan Kualitas Layanan Terhadap Minat Beli Ulang Produk
Perlengkapan Kunci di PT.Kenari Djaja Prima Semarang. Sains

Pemasaran Indonesia, 47-78.

Harsanto, P. W., & Jakti, J. W. (2021). The Effect of Mineral Water Packaging
Designs on Level of Consumer Decision in Purchase. International
Journal of Creative and Arts Studies, 161-173.

Menggunakan Metode SWOT dan Quantitative Strategic Planning (QSPM).
UIN Institational Repository, 55-64.

Kotler, Philip, and Kevin Lane Keller (2012). Marketing Managemen, Edisi
14, New Jersey: Prentice-Hall Plublished.

Komala, R.D. (2019). Analisis Strategi Pemasaran Menggunakananalisis Swot
Studi Pada EduplEX. E-Proceeding of Management, 920

Marchand, A., Thurau, H. T., & Flemming, J. (2020). Social Media Resources
and Capabilities as Strategic Determinants of Social Media

Performance. Journal of Research in Marketing, 10-17.

Nasser, A. A., & Mahomed, A. S. (2020). Effect Of Social Media Influencers
On Purchase Intentions of Saudi Arabia Consumers: Instagram As An
Evaluation Tool. International Journal of Management (1JM), 1186-
1196.

Obadire, A. M., Boitshoko, B. L., & Moyo, N. T. (2022). Analysis of the
Impact of Inventory Management Practices on the Effectiveness of

Retail Stores in Sout Africa. Management and Business Research.

Packaging, S. (2020, October 9). What are the properties of bubble wrap? Safe
Packaging. Available at. Retrieved from

https://safepackaginguk.com/what-are-the-properties-of-bubble-wrap/

90



Paul W., et al. (2010). Marketing Metrics 2nd Edition. Pearson Education
Inc.

Purbohastuti, Arum Wahyuni. (2021). “Efektivitas Bauran Pemasaran Pada
Keputusan  Pembelian Konsumen Indomaret.” Jurnal  Sains
Manajemen 7(1): 1-17.

Riki, Nurlenawatii, N., & Angela, F. P. (2024). Application of Google My
Business to Increase the Number of Customers. Jurnal IImiah

Manajemen.

Rossmann, A., Zimmermann, A., & Hertweck, D. (2020). The Impact of
Chatbots on Customer Service Performance. USA: Springer

International Publishing.

Sanitias, & Dani, M. (2022). Optimization Of MSMES Marketing Using
Whatsapp. Jurnal PKM Manajemen Bisnis, 1-10. doi:10.37481

Sari, Ike Dian Oktavia. 2019. “Analisis Faktor Eksternal Dan Internal Sebagai
Dasar Perumusan Strategi Bisnis UD Sekar Jati Star Jombang.” Jurnal
Akuntansi AKUNESA 53(9): 1689-99.

Sener, A., Kinaci, B., & Dogan, N. (2015). The Influence Of Packaging
Elements On The Consumer Purchase Decision. International Journal
of Multidiciplinary Thought, 87-98.

Tjiptono, F. (2002). Strategi Pemasaran. Yogyakarta: ANDI.

Tjiptono, F. (2014). Pemasaran Jasa, Prinsip, Penerapan dan Peneltian.
Yogyakarta: ANDI.

Umar, H. (2001). Strategic Management in Action. Jakarta: PT. Gramedia
Jakarta: Pustaka Utama.

Wibowo, L. A., & Priansa, D. J. (2017). Manajemen Komunikasi dan

Pemasaran

Wheelen, Thomas L., Hunger, J. David., Hoffman, Alan N., dan Bamford,
Charles E. (2018). Strategic Management and Business Policy:

91



Globalization, Innovation, and Sustainability. Essex: Pearson
Education Limited.

92



