DAFTAR ISI

ABSTRAK L.ttt ettt re e nraenes i
ABSTRACT Lottt e e et et e be s teereebeera e e e neenes iii
KATA PENGANTAR ...ttt sttt sttt sne e nnes v
DAFTAR IS oottt nre s vii
DAFTAR GAMBAR ..ottt sttt nes iX
DAFTAR TABEL ..ot Xi
Bab I PeNdanuluan...........c.oooiiiiiii e 6
1.1 Latar Belakang Masalah.............ccccccoiiiieiieii e 6
1.2 Identifikasi Masalah ... 8
1.3 RUMUSAN MaSaIAN .......ooiiiiiii s 8
1.4 Batasan Masalah..........cccooviiiiiiiiii s 8
1.5 TUJUAN PENEIITIAN ..ot e 9
1.6 Manfaat Penelitian ... s 9
1.7 Metode Penelitian. ..o s 9
1.8 Kerangka Penelitian ..o 10
1.9 Sistematika PENUIISAN ........ccoiiiiiiiiiee s 12
BAB Il Tinjauan PustaKa............ccccoveviiiiiiiiiece e 13
I UNSUI RUPA cooeeieeieee e 13
1.2 Pengertian BeadsS..........cooiiiiiiiiiiee e 21
[1.2.1 JENiS-JENIS DEAAS ........ooviiiiiiiiiiiiiee e 22

1.3 Pengertian SUAM ..o 23
[1.3.1 JENiS-JENIS SUIAM .....ocuiiiiiiiiiiiiieiee e 24

T4 BUSANE ...cieieiiiie ettt 25
152 POP AN o 28

Bab 111 Data dan Analisa PEerancangan ............ccoccoevererinieieiene e 29
] 00 B T - O OO PROPROP PP 29
L R B T = I o 114 USROS PP PRV PR VRPN 29
1.2 Data SEKUNGET ..ot 47
1.3 Analisa PEeranCangan ...........cccveveieeiieeieieesteeie e sre e sreesre e e e 48
BAB IV Konsep dan Hasil Perancangan .............cccccooeiieieeieiieveeccsee e 51
IV.1  Deskripsi PErancangan ..........cccceevveiieieieesie e sie et 51
IV.2  Analisa Brand pembanding..........cccccooviiieiiiie i 52
IV.3 KONSEP MOODBOARD ......cociiiiieie ittt 55
IV. 4  Target Market.........cccooiiiiiieiii et 56
IV.5  Konsep lifestyle board..........cccooveiieiiiiiicic e 57
IV.6  DeSsain Produk .........cocoiiiiiiiiie e e 57
IV.6.1 SKetSa ProUK ........eoiviiiieciie et 57
IV.6.2 Desain terpilin ..o 59
IV.7  FIAt AraWing ..oc.eeeeieieciciee e e 60
IV.8  KONSEP MErCandiSe.........ccovieriieieiiiiesie ettt 63
IV.9  Visualisasi Produk AKNIF .........ccccoeiiiiiiieiece e 66
BAB V Kesimpulan dan Saran ... 70

vii



5.1
5.2

KESIMPUIAN ..

Saran

viii



