DAFTAR ISl

LEMBAR PERNYATAAN .....ooiitiiietee ettt i
LEMBAR PENGESAHAN ...ttt i
ABSTRAK .ot iii
Y = 1 1 2 ¥ O PSSR iv
KATA PENGANTAR ..ottt Y
[ e A o S 1 USRS vii
DAFTAR GAMBAR ..ottt ettt ne st nens X
DAFTAR TABEL ... Xii
DAFTAR LAMPIRAN ..ottt n s Xiii
BAB | PENDAHULUAN. .. ..ot 1
.1 Latar BelaKang .........cccooveieeiiiieiice e 1

1.2 Identifikasi Masalah ..o 2

1.3 Rumusan Masalah ... 3

.4 Batasan Masalah ...........cccoiiiiiiiiiic e 3

1.5 Tujuan Penelitian ........ccooveieiieiice e 3

1.6 Manfaat Penelitian ...........ccoceiieiiiii i 4

1.7 Metode Penelitian .........cccooeiiiiiiniiieeesc e 4

1.8 Kerangka Penelitian ..........ccccooveiiiiiiiniieic e 5

1.9 Sistematika Penelitian ...........ccoooviiiiiiine s 7

BAB Il STUDI LITERATUR ..coooiieectceese e 8
I1.1 Teori PrinSip DESAIN.........ccccuiiiiiieieiese e 8

11.1.1 Keseimbangan .........ccccccviiiiiiiiiie e e 8

11,2 IF8IMA. .. e 8

I T o 0T 0o £ USSR 9

11.1.4 KESATUAN ..ottt 9

[1.1.5 Pusat Perhatian ..........cccceieereieneiisesieceese e 9

[1.1.6 KONEIAS ..ot 10

1.2 UNSUr-UNSUF DESAIN.......ccviiiiiiiiiiiieieie e 10

1.3 KIaSifikasi BUSANA.........cccueiieriiieiieiesie e 13

Vii



HLA MOAESEWEAT ... 13

[1.4.1 Batasan Material Modest Wear ..........cc.cccocevereneneiennnnn 14

1.5 REKA LALAN .....eeieiiieiiee e 16
[1.5.1 Jenis Reka Latar ........c.cccoovviinneneiecesesee e 16

1.6 Perancangan BiSNiS ........cccooeiiiiiiiieiieseee et 23
[1.6.1 Strategi PEMASaran .........ccccceeveereeresieeseeseee e 23
[1.6.2 ANAliSIS PESAING ....coiviiviiiiiiiieie e 25
[1.6.3 ANAliSIS SWOT ..o 25
11.6.4 BMC (Businnes Model Canvas) ........cccccceevveeiieiiveeninenn, 26

BAB 11l DATA DAN ANALISA PERANCANGAN.......ccccooviiirrieeneeeeeiens 31
I11.1 Latar Belakang Perancangan..........cccccevveiiieiiieiieesie s 31
] 00 D - | - SRR 31
[11.1.1.1 Data Primer .....c.cccoevivieiieiieecie e 31

[11.1.2 Data WaWaNCAIa .......ccoveieeeiieiieeiiie e siee e siee s 39
[11.1.2.1 Populasi dan Sampel .........cccccoeviieveiiieiiieiinns 39

IT1.1.3 WaWEANCAA ......eeeiieiieeiee et 49
[11.1.4 Data SEKUNCEN ......ccoiiiiiiieieiese e 52
[11.1.4.1 Data Penelitian ...........cccoveveiienineceseee e 52

111.1.4.2 ANaliSiS TreN ..cvovveiiiiiieiiceeeeee e 53

[11.1.4.3 Penelitian Pasar ..........ccccoeveiienveenieneee e 53

I11.1.4.4 Riset Budaya dan Sejarah ...........ccccoeevevennnne. 54

[11.1.5 Rancangan EKSpIOrasi ..........cccooevviiiiiiiciience 56
IT1.1.6 SCAMPET ...t 57
H1.1.7 DeSain AWal ......cccoooviiriiiiiiiieiieseeee e 62
I11.1.8 Analisa Perancangan ..........ccccevvevvereesieeseesieseesieesee e 64

BAB IV KONSEP DAN HASIL PERANCANGAN........cccceviee e 66
IV.1 KONSep PEranCangan ..........coocuvveiiuieiiieeiiieeesieeesiieessiieessinessnnneeans 66
IV.1.1 Analisa Brand Pembanding...........cccccoovininiiininnnennne 66
IV.1.2 DeSKripsi KONSEP ....vevveerieeiiiieiiiesie e sie e 71
1V.1.3 Konsep Moodboard...........cccooeiiiniiiiiienene e 71
IV.1.4 Konsep Lifestyle Board.............cccocvevvviiveinnieiiesree e 72

viii



V.2 DeSaIN ProdUK .......ccoeiiiiiieeiesie e 73

IV.2.1 Sketsa Desain Produk..........cccooeveiiienininienene e 73

IV.3 Design dan SCAMPER ..o 70

V.4 HaSil KUBSIONET .......oiviiiiiiiieieie e 77

IV.5 HaSH AKNIE ..o 78

IV.5.1 Visualisasi Produk...........ccccererereniieninieeese e 78

IV.5.2 Konsep Merchandise...........ccccooeviiiniiinicieence e 80

IV.5.3 Visualisasi Merchandise...........cccocevviveninininnenene e 83

IV.6 Business Model Canvas ..........ccccovieriieneniesie e 85

IV.6.1 RENCANA PASAI........ccouieiieiiieiie e 92

BABYV KESIMPULAN DAN SARAN. ..ottt 94
V.1 KeSIMPUIAN ..o 94

V.2 SAIAN....ciiii s 94
DAFTAR PUSTAKA ettt sare e nne e 96
LAMPIRAN .ottt ettt bbb et e st st naene st s 98



	DAFTAR ISI

