DAFTAR ISI

KATA PENGANTAR ...ttt sttt bt iv
ABSTRAK ...ttt ettt et renreenes vi
ABSTRACT .ttt bbbttt ettt bbb vii
DAFTAR ISH oottt st nneas viii
DAFTAR TABEL .....oooieeeese sttt Xii
DAFTAR GAMBAR ...t bbb Xiii
BAB | PENDAHULUAN ..ottt 2
1.1 PendanUIUAN .......ccooiiiiiic e 2
1.2 Permasalanan...........cccooviiiieiice e s 7
1.2.1  Identifikasi Masalah.............cccccooieiiiiiiiiie e 7
1.2.2  RUumusan Masalah...........cccccviiiiiiiiie e 7
1.3 RUANG LINGKUD c.veeeveitiecie et 7
1.4 Tujuan Penelitian.........cccceiiieiieiie e 8
1.5  Manfaat Penelitian..........cccooieiiiiiiieiiee e s 9
1.6 Metodologi Penelitian ..........coovviiiiiiiiiee e 9
1.6.1  Pengumpulan Data.........ccccoiriiiiienieieiisesesesee e 9
1.6.2  ANALISIS DAA.......ccviiieiicie e 10
1.7 Kerangka Penelitian ...........ccccoveieiiiiieie e 11
1.8  Pembabakan..........cccooiiiiiiiii 12
BAB Il LANDASAN TEORI .....coiiiiiicieee et 13
0 O o (] 1110 ] S 13
2.1.1  TUJUAN PrOMOSI....ccivieiiiiieiiecie st ettt ns 13
2.1.2  Strategi PrOmMOSI.......cuciiiiiii it 13
2.1.3  BaUran PrOMOSIH .....cccuieiieiiie ittt ra et 14
N R V1= o [ o 0] 10 L USRS 14
2.1.5  VisualiSasi PrOMOSH ......ccuevviiiiieiiiie e eie e 15
2.2 PeriKIANAN .....coiiiii e s 16
2.21  ATL (ADOVE-the-1INE) ....eoiveeiecieir s 16
2.2.2  BTL (Below-the-1iNe).......ccciiiiiiieicceecece e 17
2.2.3  TTL (Through-the-1ine) ........ccccocieiiiiiiii i 17
2.2.4  TUJUAN TKIAN ..o 17
2.2.5  Jenis — jenis Iklan Berdasarkan FUNQSINYa.........ccccooereninirennniennn, 17



2.3 Perilaku KONSUMEN ....ccoiiiiiiiiieiieieiesie e 18
2.3.1  Faktor — Faktor Utama Yang Mempengaruhi Perilaku Konsumen.... 18

2.3.2  Proses Pengambilan Keputusan Pembeli..........cccooooininiiiiiinicnnn 18
2.4 Perancangan Desain Tematik Edisi Jawa Barat ............ccocevvvrviinnnnne 19
Ot R I 117 VPSR 19
A, Desain TemMaAtiK........cooiiiiiieiice e 19
B. Desain PaCKagiNg ........cveiiiiiiieiie it 19
2.4.2  GAYA DESAIN .....eiitieiieie et 20
2.4.3  BOON ..o 20
A, Tipe —tipe BOOth ......oiiiiiii e 21
2.4.4  Budaya Jawa Barat ...........cccocceiiieiiiiiiie s 21
2.5 IMASKOL ..o s 24
2.5.1  Ciri=CIrE MASKOL .....ccviiiiiiccieec sttt 25
2.6 Media SOSIAl........c.cciiiiieiie e 25
N A -1 o 1< - T ST OPP 26
2.8 Desain Komunikasi VISUal ...........ccoooveriiieienieiiesree e 26
R I R | [V ] [P URR PP 26
2.8.2  FOOQrafl ..ueccveeii et 26
2.8.3  THPOGIafi c.ooeveeiiciicce s 27
2.8.4  COPYWIITING ©eoovieiiieiiee ettt enne e 27
2.8.5  DeSaiN GrafiS ......ccccviiiiiiii e 27
2.9 Kerangka Berfikir..........ocooiiiiiiiiiee s 29
BAB 111 DATA DAN ANALISIS.....coieee e 30
3.1 DataProfil ..o 30
3.1.1  Profil Umum PT Bank BTPN, TBK ........ccccoiviiiiiiiire e, 30
3.1.2  BaNK JENIUS ...ccuvieiiie ettt 31
3.1.3  Aplikasi Bank JENIUS .........ccooeiiriiriiiniiisieieeee e 32
3.1.4  Fitur - fitur Bank JENIUS .......cveiieiiee e 33
3.1.5  Kartu Debit Bank JENIUS .........ccceiveiiiieiecie e 35
3.1.6  BOOth Mall ..o 37
3.1.7  Analisis Data dan Produk ..........ccccccoeeiiiiiiiiieccccce e 38
3.1.8  Media Promosi Bank JENIUS .........cccccovieiiniiniieiiec e 44
3.2  Data Khalayak Sasar...........cccceieiiiiiiiiiisieeee s 46
3.2 1 SEOMENTING ...eiveeiieie ettt bbbt 46



B I 1 (1= [ o SRR 47
3.2.3  POSITIONING ..cvviiviieiieic e 47
3.2.4  CONSUMET JOUINEY ...cvviiieiieieesieeie ettt 47
3.2.5  AOI (Activity, Opinion, INTErest) ........c.covvvireieienenese s 49
3.3 Data Hasil WaWaNCAIA ........ccoueieriiienieniesieseseeee e 50
3.3.1  Wawancara Target AUdIENCE L.......ccccovvevieieeiieie e 50
3.3.2  Wawancara Target AUdIENCE 2.......cccccveiiieieeiie e 51
3.3.3  Wawancara Pihak Mall Booth Stand Bank Jenius............ccc.cccevennee. 52
3.4 Data Hasil KUISIONET .......ccoviiiiiiiieiiee e 53
3.4.1  Profil RESPONUEN .......cciiiiiiieieeee s 53
3.4.2  Hasil Kuisioner Target AUJIENCE.........ccoovevveiieir e 54
3.5 Data KOMPELITOr ......cccviiiiiiecieccseee e 55
351 BaNK JAQ0....ciciiiiiciieeie ettt 55
352 LINE BANK ..ot s 63
3.5.3  Analisis SWOT KOMPELITOF ......ocveiviriiiiiiiiieieieee s 69
3.5.4  Analisis Matriks Perbandingan ...........c.ccoovvviiiiiininineneee 70
BAB IV KONSEP DAN HASIL PERANCANGAN ......cocoiiiinienene s, 71
O R -1 (- o | SO UP SO URURRPPRPRRS 71
4.1.1  Strategi PeranCangan ..........ccoceeeereeienieseenie e siee e see e see e seeesee e 71
4.1.2  Strategi KOMUNIKAST .......coiviiiiiiiieiciescee e 71
4.1.3  Strategi Pesan (What to SAY)........cccoereriiininiiieesese s 72
4.1.4  Strategi Kreatif (HOW t0 SQY) ...ccovveviiiieiice e 73
4.1.5  Strategi VISUAL .......covveieiicie e 77
4.1.6  Strategi Media.........cccoveiieiiie i 80
4.2 Hasil PEranCangan ..........ccoooeiiieiieneie e 82
O R A i (=] 01 o] o USRS 82
A.2.2  INEBIEST ..o e 85
4.2.3  SEAICN .ot 90
A28  ACHON ..ot 94
425 SNAIE .o 96
BAB V KESIMPULAN DAN SARAN ....oooiiiieit sttt 98
5.1 KESIMPUIAN ....eiiiiiie s 98
D2 SAFAN .. 98
5.2.1  Saran Bagi Bank JENIUS ........cccccveiiiiiiiiciece e 98



5.2.2  Saran Bagi Perancangan Selanjutnya ...........ccccccevveiiienieiieesie s,

DAFTAR PUSTAKA
LAMPIRAN...............

Xi



