Daftar Isi

KATA PENGANTALN ... iii
ADSTIAK ... e v
ADSTFACT ... vi
Daftar ISi......cooouiiiiiii e et e e e e ean s vii
Daftar TaDeEL ... ... X
Daftar GAamDAr ...........ccoooiiiiiii e Xi
Bab I Pendahuluan ... 1
1.1 Latar BelaKang..............oooviiiiiiiiiiiiiiiiiiiiie et 1
1.2 Permasalahan................c.oiiiiiiiii s 2
1.2.1 Identifikasi Masalah....................iiiii e 2
1.2.2 Rumusan Masalah ... 3

1.3 Ruang LINGKUP .......ooviiiiiiiiiiiiiiiie it e e e eeeaaaanes 3
1.4  Tujuan Perancangan ................cooooiiiiiiiiiiiiii it 4
1.5 Cara Pengumpulan Data dan Analisis ...............ccccccciviiiiiiiiiiiiiiiis 4
1.5.1 Pengumpulan Data...........ccocoooiiiiiiiiiiiiiiii e 4
1.5.2 Metode ANaLiSiS.........coooeiiiiiiiiiiiiii e 5

1.6  Kerangka KONSEP...........oooiiiiiiiiiiiiiiiiiiiiiiiiiiiiiieeeieerineeeeeseneeeeneeneneneneenenenees 6
1.7 Pembabakan.............c.coooiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiee e 7
Bab IL Landasan TeOri.......cc..oouuiuniiiiiiiiii e e 8
2.1 Perancangan (DeSign)............ccooooiiiiiiiiiiiiiiieieieeeeeeeeeee e 8
2.2 Pariwisata ........cooviiiiiiiiiii e 8
2.3  Destination Branding (Branding Destinasi)..............ccccccoevviiiiiiiiiiiinnnninnennnn. 9
2.4  Branding (pemerekan)................ccoooiiiiiiiiiiiiiin e 9
2.5  Brand Identity (Identitas MerekK)................cccoovviiiiiiiiiiiiiiiiiiiiiii e 10
2.5.1 Identitas Visual ..........cooooiiiiiiiiiie 10

2.6 Promosi........oooviiiimiiiiiie e 12
2.6.1 TUjuan Promosi.......cccoooiiiiiiiiiie e 12

2.7 Desain Komunikasi Visual ..................ooiiiii e 13
2.7.1 Unsur-unsur Desain ..........cooovviiiiiiiiiiiiiii e 13
2.7.2 Prinsip-prinsip Desain ... 14
2T B3 LAYOUL ... 15
2.7.4 Elemen-elemen Desain Komunikasi Visual......................coooe, 15

2 8 AL A e 17

vii



Bab III Data dan AnaliSiS............coouiiiiiiiiiiiii e 18

3.1 Data Pemberi Proyek ..............ocoooiiiiiiiiiiiiiiiiiiiiiiiiin e 18
3.2 Data ObjJeK......ccoonmiiiiiiiiiii e 19
33 Data Khalayak Sasaran............ccooooiiiiiiiiiiii 21
3.3.1 DemOGrafis...........coviiiiiiiiiiiiiiie e eeae 21
3.3.2 Geografis .......coooviiiiiiiii 22
333 PSIKOGIafis. ... ..o 22
3.4 Data Hasil SUIVEY.......coiiiiiiiiiiiiiiiie ettt e e e e eeeaes 22
3.4.1 Data Produk.............oooiiiiiiiiiiii e 22
3.4.2 Data ODServasi..........ccoovviiiiiiiiiiiiiiii e 28
3.4.3 Data KUESIOMET .........cc.ouuiiiiiiiiiiiiiiiie ettt e e e et e 30
3.4.3 Data WaWANCATA ... e e e e e e e e e e e e e e 35
3.5  Analisis Proyek Sejenis...........ccooooiiiiiiiiiiiiiii, 38
3.6 ADALISES......oeii e e e e e 41
3.6.1 Analisa Matriks Perbandingan ..................cccccviiinniiiiiiiiiiiinn e, 41
3.6.2 SWOT ...ttt eeet bbb bbbbebbbbnenenenee 44
3.7  Kesimpulan Analisis Data.................ooooiiiiiii 45
BAB IV Konsep dan Hasil Perancangan ..., 47
4.1 KoONSep PeSaN .........oiiiiiiiiiiiiii e 47
4.2 Konsep Kreatif ... 47
4.3 Konsep KomumiKasi ..........ccooooiiiiie e, 48
4.3.1 AL S A S 48
4.4  Konsep Media ......c.oooouiiiiiiiiiiiiiiiiii e 49
4.4.1 Media Utama ........oouuiiiiiiiiiiiiiiiiie et e e e 50
4.4.2 Media Pendukung ............cooviiiiiiiiiiiiiiiiiiiiiee et 50
4.5 KonSep BiSIiS.........uviiiiiiiiiiiiiiiiciie e 51
4.6  Konsep Visual.........cooooii 53
4.6.1 MoOADOArd ........coooniiiiiiiiee e 53
4.6.2 KONSEP OGO .......coiiiiiiiiiiiiieeii e eeeaeeee 53
4.6.3 TIPOGIafi.....ooeiei 53
4.6.4 WAFDA ..o 54
4.7  Hasil Perancangam ...............coouviiiiiiiiiiiiiiiiiin et eeeeeaii e e e e eeeans 55
4.7.1 Media Utama...........coooviiiiiiiiiiiiiiiiii e 55
4.7.2 Media Pendukung..............cccooiiiiiiiiiiiiiien 57

viii



BAB V Penutup
Daftar Pustaka.



