
 

83 

DAFTAR PUSTAKA 

 

Adove, D. A., Afandi, M. F., & Destari, F. (2022). Analisis Kredibilitas Non 

Endorse Youtuber Serta Pegaruhnya Pada Niat Beli. Jurnal Manajemen dan 

Kearifan Lokal Indonesia. 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179-211.  

Alalwan, A. A. (2020). Mobile food ordering apps: An empirical study of the 

factors affecting customer e-satisfaction and continued intention to reuse. 

International Journal of Information Management, 50, 28-44. 

Alfanur, F., & Kadono, Y. (2019). Analysis on E-commerce Purchase Intention 

and . International Conference on Information Management and 

Technology (ICIMTech). Jakarta & Bali, Indonesia. 

Annur, C. M. (2023, September 20). Pengguna Internet di Indonesia Tembus 213 

Juta Orang hingga Awal 2023. From Databoks.katadata: 

https://databoks.katadata.co.id/datapublish/2023/09/20/pengguna-internet-

di-indonesia-tembus-213-juta-orang-hingga-awal-2023 

Azizaha, S. N., & Maulanab, A. (2023). Kualitas Pelayanan, Harga dan Keputusan 

Pembelian Go-Food di . Jurnal Ilmu Manajemen. 

Azzahra, F. D., Suherman, & Rizan, M. (2021). Pengaruh Social Media Marketing 

dan Brang Awarness Terhadap Purchase Intention Serta Dampaknya Pada 

Purchase Decision: Studi Pada Pengguna Layanan Online Food Delivery di 

Jakarta. Jurnal Bisnis, Manajemen, dan Keuangan. 

Bataineh, A. Q. (2015). The Impact of Perceived e-WOM on Purchase Intention: 

The Mediating Role of Corporate Image. International Journal of 

Marketing Studies, 7(1). https://doi.org/10.5539/ijms.v7n1p126 

Cheng, C. C., Chang, Y. Y., & Chen, C. T. (2021). Construction of a service quality 

scale for the online food delivery industry. International Journal of 

Hospitality Management, 95. https://doi.org/10.1016/j.ijhm.2021.102938 

Cheung, M. Y., Luo, C., Sia, C. L., & Chen, H. (2009). Credibility of electronic 

word-of-mouth: Informational and normative determinants of on-line 

consumer recommendations. International Journal of Electronic Commerce. 

Damayanti, T. A., & Indrawati. (2023). The Effect Of Social Media Quality, Social 

Media Quantity, Social Media Credibility And E-Wom On Revisit 

https://doi.org/10.1016/j.ijhm.2021.102938


 

84 

 

Intention: Destination Brand Awareness And Destination Satisfaction As 

Intervening Variables. SRAC - Romanian Society for Quality. 

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on 

consumers’ purchase. Computers in Human Behavior.  

Fillieri, R. (2014). What makes online reviews helpful? A diagnosticity-adoption 

framework to explain. Journal Of Business Research. 

Filieri, R., & McLeay, F. (2014). E-WOM and accommodation: An analysis of the 

factors that influence travelers' adoption of information from online reviews. 

Journal of Travel Research. 

Filieri, R., Alguezaui, S., & McLeay, F. (2015). Why do travelers trust 

TripAdvisor? Antecedents of trust towards consumer-generated media and 

its influence on recommendation adoption and word of mouth. Tourism 

Management, 51, 174-185. 

Filieri, R., Acikgoz, F., Ndou, V., & Dwivedi, Y. (2021). Is TripAdvisor still 

relevant? The influence of review  credibility, review  usefulness, and ease 

of use on consumers' continuance intention. International Journal of 

Contemporary Hospitality Management 

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Squares Konsep, Teknik 

dan Aplikasi Menggunakan Program SmartPLS 4.0 Untuk Penelitian 

Empiris (Edisi 1). Yoga Pratama. 

Ghozali, I., & Hengky, L. (2014). Partial Least Square Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.0. Semarang: Badan Penerbit 

Universitas Diponegoro. 

Handayani, S., & Karnawati, Y. (2021). Relevansi Informasi Dalam Pengamblan 

Keputusan Investor Di Pasar Modal. Jurnal Ekonomi. 

Harahap, R. A., Lita, R. P., & Meuthia. (2023). The Effect of Information Quality, 

Quantity, Credibility, Usefulness, and Adoption on Purchase Intention of 

Kahf Skincare at Shopee. Jurnal Manajemen dan Kewirausahaan. 

Herawati, D. M., & Imronudin. (2024). PENGARUH SOCIAL E-WOM DAN 

PRICE TERHADAP PURCHASE DENGAN BRAND TRUST SEBAGAI 

VARIABEL MEDIASI. Jurnal Ilmiah Akuntansi Keuangan dan Bisnis . 

Hong, C., Choi, E. K. (Cindy), & Joung, H. W. (David). (2023). Determinants of 

customer purchase intention toward online food delivery services: The 



 

85 

 

moderating role of usage frequency. Journal of Hospitality and Tourism 

Management, 54, 76–87. https://doi.org/10.1016/j.jhtm.2022.12.005 

Hussain, S., Song, X., & Niu, B. (2020). Consumer's Motivational Involvement in 

eWOM for Information Adoptioin: The Mediating Role of Orfanizational 

Morives. Frontiers in Psychology. 

Indrawati (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi 

Komunikasi dan Informasi. Bandung: PT Refika Aditama. 

Indrawati, Putri Yones, P. C., & Muthaiyah, S. (2023). eWOM via the TikTok 

application and its influence on the purchase intention of somethinc 

products. Asia Pacific Management Review. 

https://doi.org/10.1016/j.apmrv.2022.07.007 

Indrawati, I., Setyawati, N. W., Sunarsi, D., & Sudiardhita, I. K. R. (2023). The 

effect of electronic word of mouth on purchase intention in online food 

delivery services. Journal of Distribution Science 

Irshad, M., Ahamad, M. S., & Malik, O. F. (2020). Understanding Consumers’ 

Trust in Social Media Marketing Environment. International Journal of 

Retail & Distribution Management. 

Jerome M. Juska. (2022). Integrated Marketing Communication Advertising and 

Promotion in a Digital World. ROUTLEDGE. 

John W. Mullins, & Orville C. Walker, J. (2014). Marketing strategy: a decision-

focused approach. McGraw-Hill Education. 

Kotler, P., & Keller, K. L. (n.d.). Marketing management. 

Leon G. Schiffman, & Joe Wisenblit. (2019). Consumer Behavior. Pearson. 

Leong, C. M., Loi, A. M. W., & Woon, S. (2021). The influence of social media 

eWOM information on purchase intention. Journal of Marketing Analytics, 

10(2), 145–157. https://doi.org/10.1057/s41270-021-00132-9 

Line, N. D., Hanks, L., Dogru, T., & Lu, L. (2024). Assigning credit and blame: 

How delivery services affect restaurant EWOM. International Journal of 

Hospitality Management, 117. https://doi.org/10.1016/j.ijhm.2023.103644 

Mahfud Sholihin, & Dwi Ratmono. (2020). Analisis SEM-PLS dengan WarpPLS 

7.0 untuk Hubungan Nonlinier dalam Penelitian Sosial dan Bisnis (Edisi 2). 

Andi. 

https://doi.org/10.1016/j.apmrv.2022.07.007


 

86 

 

Marlelncia, C., Andrea, D., & Mulia, F. (2023). THE INFLUENCE OF FOOD 

DELIVERY APPLICATION TOWARDS PURCHASE INTENTION 

PREFERENCES IN THE FOOD AND BEVERAGES INDUSTRY. 

Management and Entrepreneurship Journal. 

Meitasari, D. F., & Sinduwiatmo, K. (2024). Persepsi Konsumen terhadap Kualitas 

Layanan Online GoFood. Journal Communication Science. 

Mettan, S. V., & Sancoko, A. H. (2021). Pengaruh Ephemeral Content dan E-WOM 

terhadap Purchase Intention Millenial Customers pada UMKM Industri 

Kuliner di Surabaya. Jurnal Keuangan Dan Bisnis 

Mokofeng, T. E. (2021). The impact of online shopping attributes on customer 

satisfaction and loyalty: Moderating effects of e-commerce experience. 

Cogent Business & Management. 

Motherbaugh, D. L., Hawkins, D. I., & Kleiser, S. B. (2019). Consumer Behavior 

Building Marketing Strategy (14th ed.). Mc Graw Hill. one enduring 

ecosystem. (n.d.). 

Nisa, S. K., & Dwijayanti, R. (2022). PENGARUH ONLINE CUSTOMER 

REVIEW DAN ONLINE CUSTOMER RATING TERHADAP MINAT 

BELI PRODUK FASHION DI MARKETPLACE SHOPEE. JURNAL 

EKONOMI, MANAJEMEN PARIWISATA DAN PERHOTELAN. 

Ngo, T. T., Bui, C. T., chau, H. K., & Tran, N. P. (2024). Electronic word-of-mouth 

(eWOM) on social networking sites (SNS): Roles of information credibility 

in shaping online purchase intention. Heliyon. 

Pahlevi, R. (2022, Juni 16). Survei: Nilai Transaksi GoFood Lebih Besar dari 

ShopeeFood dan GrabFood. From databoks.katadata: 

https://databoks.katadata.co.id/datapublish/2022/06/16/survei-nilai-

transaksi-gofood-lebih-besar-dari-shopeefood-dan-grabfood 

Phillip Kotler, & Gary Armstrong. (2018). Principles of Marketing. Pearson. 

Prameswari, I. G., & rachmawati, I. (2021). E-WOM'S EFFECT ON VISITING 

INTERESTS AND ITS IMPACT ON VISITING DECISIONS (Survey on 

Bali Zoo Park Tourism Object). e-Proceeding of Management.  

Pramezwary, A., Yulius, K. G., Viensa, V. P., & Pujangga, J. F. (2023). FACTORS 

DRIVING GENERATION Z'S USE OF ONLINE FOOD DELIVERY 



 

87 

 

SERVICE AT THE END OF PANDEMIC. Jurnal Management 

Perhotelan. 

 

Prasetyo, C. B., & Kusumawati, A. (2018). Pengaruh Vlog Sebagai Electronicword 

of Mouth Terhadap Minat Beli dan Dampaknya Terhadap Keputusan 

Pembelian (Survei Kepada Konsumen Yang Menonton Video Youtube 

Channel “Faris Kota Malang” Pada Kuliner Malang). Jurnal Administrasi 

Bisnis (JAB) 

Putra, K. A., Hidayatullah, F., & Farida, N. (2020). MEDIATISASI LAYANAN 

PESAN ANTAR MAKANAN DI INDONESIA MELALUI . Islamic 

Communication Journal. 

Putri, L. E., & Humaira, M. A. (2023). Pengaruh Ulasan Produk Terhadap 

Keputusan Pembelian Konsumen . Karimah Tauhid. 

Rahmawati, R., & Suwarni, E. (2023). Ulasan Produk dan Jumlah Produk Terjual 

Dampaknya pada Keputusan Pembelian di Marketplace Shopee. Jurnal 

Dimmensi. 

Razak, M. (2016). Perilaku Konsumen. Alauddin University Press. 

Rezkisari, I. (2018, January 12). Nadiem Makarim Bagi Cerita Soal Awal Mula 

Gofood Retrieved from Ameraa Republika: 

https://ameera.republika.co.id/berita/p2fro6328/nadiem-makarim-bagi-

cerita-soal-awal-mula-gofood 

Similiarweb. (2024). From https://www.similarweb.com 

Soenarno, A. R., Suharyono, & Mawardi, M. K. (2015). ANALISIS PENGARUH 

KUALITAS INFORMASI DAN KREDIBILITAS SUMBER TERHADAP 

KEGUNAAN INFORMASI DAN DAMPAKNYA PADA ADOPSI 

INFORMASI. Jurnal Administrasi Bisnis. 

Subianto, T. (2007). STUDI TENTANG PERILAKU KONSUMEN BESERTA 

IMPLIKASINYA TERHADAP KEPUTUSAN PEMBELIAN. Jurnal 

Ekonomi modernisasi. 

Sussman, S. W., & Siegal, W. S. (2003). Informational influence in organizations: 

An integrated approach to knowledge adoption. Information Systems 

Research 

https://www.similarweb.com/


 

88 

 

Tamaka (2021). Laporan e-Conomy SEA 2021: Asia Tenggara memasuki “dekade 

digital” karena ekonomi internet diperkirakan akan mencapai Nilai Barang 

Dagangan Bruto (GMV) sebesar US$1 triliun pada tahun 2030. 

Tarmazi, S. A., Ismail, W. R., Azmin, N. A., & Bakar, A. R. (2021). Counsumer 

Purchase Intention toward Online Food Delivery Service: The Implicationn 

for Future Research. Malaysian Journal of Social Science and Humanities. 

Utami, S. P., Setyowati, N., & Mandasari, P. (2020). Celebrity Brand Ambassador 

and e-WOM as Determinants of Purchase Intention: A Survey of 

Indonesian Celebrity Cake. E3S Web of Conferences, 142. 

https://doi.org/10.1051/e3sconf/202014205001 

Vanema, M. (2021, April 8). 5 TYPES OF CUSTOMERS & WHAT MOTIVATES 

THEM. From Namogoo: https://www.namogoo.com/blog/consumer-

behavior-psychology/types-of-customers 

Wahab, D. A., Anggadini, S. D., Yunanto, R., & Soegoto, D. S. (2023). Ekosistem 

Bisnis & Transformasi Digital Perspektif Keberlanjutan Usaha Kuliner. 

Serang-Banten: CV. AA. Rizky. 

Wang, Y. S., Tseng, T. H., Wang, W. T., Shih, Y. W., & Chan, P. Y. (2019). 

Developing and validating a mobile catering app success model. 

International Journal of Hospitality Management, 77, 19-30 

Widodo Teguh, & Maylina, Ni. (2022). The mediating role of perceived value and 

social media word-of-mouth in the relationship between perceived quality 

and purchase intention. Jurnal Manajemen dan Pemasaran Jasa. 

Xiang, Z., Magnini, V. P., & Fesenmaier, D. R. (2015). Information technology and 

consumer behavior in travel and tourism: Insights from travel planning 

using the internet. Journal of Retailing and Consumer Services, 22, 244–

249. https://doi.org/10.1016/j.jretconser.2014.08.005 

Xu, X. (2020). How do consumers in the sharing economy value sharing? Evidence 

from online reviews. Decision Support Systems 

Yutika, F., Sihombing, D. O., & Tan, P. S. (2024). Purchasing Decision Through 

Food Delivery Application Among Gen Z: A UTAUT2 Approach. Jurnal 

Ekonomi. 

Zhang, K. Z., Zhao, S. J., Cheung, C. M., & Lee, M. K. (2014). Examining the 

influence of online reviews on consumers' decision-making: A heuristic–

systematic model. Decision Support Systems 

https://doi.org/10.1051/e3sconf/202014205001
https://doi.org/10.1016/j.jretconser.2014.08.005


 

89 

 

Zhang, L., Yan, Q., & Zhang, L. (2021). A computational framework for 

understanding the impact of eWOM on consumer decision journey and 

conversion rate in restaurants. International Journal of Hospitality 

Management, 92, 102716. 

 


