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ABSTRACT 

Online drug purchases have become a popular choice among consumers in the growing 

digital era, especially in Indonesia, where online pharmacy services are increasingly 

attracting people to meet their health needs in a more efficient and practical way. 

This study aims to analyze the factors that influence consumer preferences for drug 

purchase decisions on the K24Klik.com Apotek K24 Cikijing website. Descriptive quantitative 

methods were used to collect data from 100 respondents through structured questionnaires. 

The variables studied include the practicality of the purchasing process, security, service 

quality, convenience, and consumer trust in the K24 Pharmacy. The results showed that the 

efficient payment process, responsiveness to customer inquiries, ease of communicating with 

the pharmacy, and previous experience with the K24Klik.com website should be improved. 
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