
130 
 

DAFTAR PUSTAKA 

Adedapo, A., & Bamiduro, F. (2020). Product Innovation and Its Effects on 

Sustainable Competitive Advantage among 10 Selected Manufacturing Firms 

in Ibadan Metropolis, Nigeria. The International Journal of Humanities & 

Social Studies, 8(6). https://doi.org/10.24940/theijhss/2020/v8/i6/hs2006-

051 

Adil. (2023, July 12). Go Internasional, 5 Strategi Brand Sepatu Compass yang 

Membuat Produknya Sold Out. Https://Bithourproduction.Com/Blog/Strategi-

Brand-Sepatu-Compass/. 

Amrik Sohal. (2003). The relationship between TQM practices, quality performance, 

and innovation performance: An empirical examination. International Journal 

of Quality & Reliability Management. 

bagaskara. (n.d.). 

Candiwan, & Wibisono, C. (2021). Analysis of the influence of website quality to 

customer’s loyalty on e-commerce. International Journal of Electronic 

Commerce Studies, 12(1), 83–102. https://doi.org/10.7903/IJECS.1892 

Cesariana, C., Juliansyah, F., & Fitriyani, R. (2022). Model keputusan pembelian 

melalui kepuasan konsumen pada marketplace: kualitas produk dan kualitas 

pelayanan (literature review manajemen pemasaran). 3(1). 

https://doi.org/10.38035/jmpis.v3i1 

Christian, J. (2017). Pengaruh Kualitas Produk dan Inovasi Produk terhadap 

Keunggulan bersaing Pada Clothing Our Bandung Style Oleh. 

Curatman, A., Soesanty, R., Mastur, M., & Ikhsani, M. (2016). Analisis Faktor-faktor 

Pengaruh Inovasi Produk yang Berdampak pada Keunggulan Bersaing UKM 

Makanan dan Minuman di Wilayah Harjamukti Kota Cirebon. JURNAL LOGIKA, 

XVIII(3). www.jurnal.unswagati.ac.id 

Defy, O. :, Oktaviasari, N., & Sari, D. (2021). Pengaruh kualitas produk dan inovasi 

produk terhadap keunggulan bersaing pada smartphone xiaomi the influence 

of prouct quality and product innovation on competitive advantage xiaomi 

smartphone. 

Eddy Yunus. (2016). Manajemen Strategik. ANDI. 

Ernawati, D. (2019). Pengaruh kualitas produk, inovasi produk dan promosi 

terhadap keputusan pembelian produk hi jack sandals bandung. In Jurnal 

Wawasan Manajemen (Vol. 7, Issue 1). 

Faridatun Nisa, & Anisah, H. U. (2023). The Role of Product Quality and Product 

Innovation on Competitive Advantage: A Study on Nutrition Clubs in 



131 

 
 

Banjarmasin, Indonesia. Open Access Indonesia Journal of Social Sciences, 

6(6), 1167–1175. https://doi.org/10.37275/oaijss.v6i6.187 

Fauzi, M. R., & Mandala, K. (2019). Pengaruh kualitas pelayanan, kualitas produk, 

dan inovasi produk terhadap kepuasan untuk meningkatkan loyalitas 

pelanggan. E-Jurnal Manajemen Universitas Udayana, 8(11), 6741. 

https://doi.org/10.24843/ejmunud.2019.v08.i11.p18 

Gunday Ulusoy. (2011). Product innovation and mastering marketplace. 

International Journal of Production Economics. 

Hatammimi, J., & Thahara, A. (2022). Capturing Competitive Advantage Through 

Product Innovation: Study of a Small Culinary Business. Proceedings of the 

European Conference on Innovation and Entrepreneurship, ECIE, 17(1), 258–

265. https://doi.org/10.34190/ecie.17.1.492 

Hosseini, A. S., Soltani, S., & Mehdizadeh, M. (2018). Competitive advantage and its 

impact on new product development strategy (Case study: Toos Nirro 

technical firm). Journal of Open Innovation: Technology, Market, and 

Complexity, 4(2). https://doi.org/10.3390/joitmc4020017 

I Made Indra, I. C. (2019). Cara mudah memahami metodologi penelitian. 

Deepublish. 

Ibrahim Ingga. (2016). Implementasi manajemen strategik. Deepublish. 

Imam Ghozali. (2018). Aplikasi analisis multivariate dengan program ibm spss 25 

edisi 9. Universitas Diponegoro. 

Indrawati. (2015). Metode penelitian manajemen dan bisnis : konvergensi teknologi 

komunikasi dan informasi. Refika Aditama. 

Kotler, P., & Keller, K. L. (n.d.). Marketing management (15th ed.). Pearson. 

Kumbara, V. B., & Afuan, M. (2019). The Influence of Product Innovation and 

Market Orientation on the Competitive Advantages of Bengkuang Processed 

Products in Padang. International Journal of Latest Engineering and 

Management Research. www.ijlemr.com 

Kuncoro, W., & Suriani, W. O. (2018). Achieving sustainable competitive advantage 

through product innovation and market driving. Asia Pacific Management 

Review, 23(3), 186–192. https://doi.org/10.1016/j.apmrv.2017.07.006 

Kuo, T.-N. (2020). Business Model of Competitive Advantage. Journal of Advanced 

Management Science, 11–16. https://doi.org/10.18178/joams.9.1.11-16 

Kurniawan, & Yun, A. (2018). Pengaruh Kompetensi Kewirausahaan dan 

Kelanggengan Usaha Terhadap Keunggulan Bersaing. Jurnal Inspirasi Bisnis 

Dan Manajemen, 2(1), 65–78. 



132 
 

http://jurnal.unswagati.ac.id/index.php/jibmAvailableonlineathttp://jurnal.un

swagati.ac.id/index.php/jibm 

Lestari, W. A., Budianto, A., Setiawan, I., Ekonomi, F., & Galuh, U. (2020). Pengaruh 

inovasi dan kualitas produk terhadap keunggulan bersaing (suatu studi pada 

payung geulis mandiri tasikmalaya). 

Manurung, E. R. (2023, July 19). YouTuber Shoe Workshop Bedah Sepatu Lokal 

Compass Velocity V1 yang Viral, Apa Benar Tidak Recommended? 

Bonsernews.Com. 

Novianto. (2019). Manajemen Strategik. Deepublish. 

Nuryakin. (2018). Competitive advantage and product innovation: key success of 

batik smes marketing performance in Indonesia. 

Paul Smith. (2023). Pendapatan pasar alas kaki di seluruh dunia dari 2018 hingga 

2028. https://www-statista-com.translate.goog/forecasts/976367/footwear-

market-size-worldwide?_x_tr_sl=en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc 

Pramedyas Vijaya, Moeljadi, & Rahayu Mintarti. (2021). The effect of product 

innovation and service quality on competitive advantage mediated by 

company image (study at pt. Toyota astra motor in malang raya). International 

Journal of Business, Economics and Law, 24. 

Rika, O. :, Kurniasari, D., Utama, A., Staf, M. S., Jurusan, P., Universitas, M., & 

Yogyakarta, N. (2018). The effect of product innovation, product creativity, and 

product quality on competitive advantage (a case study of handicraft enceng 

gondok “akar”). http://okezone.com 

Rismayani, R., Manuel, B., & Latifah, U. (2022). The influence of strategic innovation 

management on firm innovation performance in the Indonesian mid-size 

telecommunication industry. F1000Research, 11, 956. 

https://doi.org/10.12688/f1000research.121673.1 

Santoso, A., & Sulistyawati, A. I. (2022). Role of product innovation in increasing 

competitive advantage. In NOCTIS (Vol. 01, Issue 01). 

https://journal.uns.ac.id/noctis/index 

Selly Yuliana. (2014). Pengaruh Inovasi Dan Kualitas Produk Terhadap Keunggulan 

Bersain Pada Pd. Cap Ikan Tawas Cikoneng. 

Sneakynesia. (2022). Instagram Sneakynesia. 

https://www.instagram.com/p/ClgEis6vm4J/?img_index=1 

Sugiyono. (2018). Metode penelitian kuantitatif dan kualitatif dan r&d oleh 

sugiyono revisi 2018. Alfabeta. 

Suharismi Arikunto. (2011). Prosedur penelitian suatu pendekatan praktik. Rineka 

Cipta. 



133 

 
 

Sunyoto, D. (2015). Keunggulan bersaing. CAPS. 

Syaiful Bahri. (2018). Metodologi penelitian bisnis lengkap dengan teknik 

pengolahan data SPSS. CV Andi Offset. 

Tricahyono, D., Turipanam Alamanda, D., Anggadwita, G., Prabowo, F. S. A., & 

Yuldinawati, L. (2018). The role of business incubator on cultivating innovation 

on start-ups: The case study of Bandung techno park (BTP) Indonesia. In 

International Journal of Engineering & Technology (Vol. 7, Issue 2). 

www.sciencepubco.com/index.php/IJET 

Wahyuningtyas, R., Disastra, G. M., & Rismayani, R. (2021). Digital Innovation and 

Capability to Create Competitiveness Model of Cooperatives in Bandung, 

Indonesia. Jurnal Manajemen Indonesia, 21(2), 171. 

https://doi.org/10.25124/jmi.v21i2.3633 

Zuriani Ritonga. (2020). Buku Ajar Manajemen Strategi (Teori dan Aplikasi). 

Deepublish. 

Zurn, J. M. P. (2017). Learning with Lean: Unleashing the Potential for Sustainable 

Competitive Advantage. Productivity Press. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


