
 

 116 

DAFTAR PUSTAKA 

 

Agil, M. S., & Sigarlaki, F. F. (2024). Peran E-Satisfaction dalam Memediasi 

Pengaruh E-Service Quality terhadap E-Loyalty pada Pengguna Layanan 

Streaming Film Online Netflix . Journal of Management Science Innovation 

and Defense. 

Akbar, F. (2013). What affects students’ acceptance and use of technology? 

https://api.semanticscholar.org/CorpusID:15269184 

Alalwan, A. A. (2020). Mobile food ordering apps: An empirical study of the 

factors affecting customer e-satisfaction and continued intention to reuse. 

International Journal of Information Management, 50, 28–44. 

https://doi.org/https://doi.org/10.1016/j.ijinfomgt.2019.04.008 

Ali, Q. (2018). Service quality from customer perception: evidence from carter 

model on Bank Islam Brunei Darussalam (BIBD). International Journal of 

Business and Management, 13(2). 

Anderson, R. E., & Srinivasan, S. S. (2003). E-satisfaction and e-loyalty: A 

contingency framework. Special Issue:Behavioral Dimensions of E‐

Commerce, 20(2), 123–138. 

Anjani, P., & Wirawati, N. (2018). Pengaruh Usia, Pengalaman Kerja, Tingkat 

Pendidikan, dan Kompleksitas Tugas terhadap Efektivitas Pengguna Sistem 

Informasi Akuntansi. E-Jurnal Akuntansi, 2430. 

https://doi.org/10.24843/EJA.2018.v22.i03.p29 

Annur, C. (2022). Ini Sejumlah Alasan Pengguna Berlangganan Aplikasi Video on 

Demand. Databoks Katadata. 

https://databoks.katadata.co.id/datapublish/2022/07/30/ini-sejumlah-alasan-

pengguna-berlangganan-aplikasi-video-on-demand 



  

   117 

 

Arnett, D. , B., German, S. , D., & Hunt, S. , D. (2003). The identity salience model 

of relationship marketing success: the case of nonprofit marketing. Journal of 

Marketing, 67(2). 

Arun, T. , M., Singh, S., Khan, S., Akram, M., & Chauhan, C. (2021). Just one more 

episode: exploring consumer motivations for adoption of streaming services. 

Asia Pacific Journal of Information Systems, 31(1). 

Balapour, A., Reychav, I., Sabherwal, R., & Azuri, J. (2019). Mobile technology 

identity and self-efficacy: Implications for the adoption of clinically supported 

mobile health apps. International Journal of Information Management, 49, 

58–68. https://doi.org/https://doi.org/10.1016/j.ijinfomgt.2019.03.005 

Barlian, J. (2022, March 15). Konsumsi Platform OTT di Indonesia Tertinggi se-

Asia Tenggara. SWA. https://swa.co.id/read/345212/konsumsi-platform-ott-

di-indonesia-tertinggi-se-asia-tenggara 

Blichert, F. (2024, March). Netflix: Pricing, content, and everything else you need 

to know. Android Authority. https://www.androidauthority.com/what-is-

netflix-2-1136891/# 

Chen, C. , C., Shang, R. , A., & Lin, A. , K. (2008). The intention to download 

music files in a P2P environment: consumption value, fashion, and ethical 

decision perspectives. Electronic Commerce Research and Applications, 7. 

Chin, W. W. (1998). The partial least squares approach for structural equation 

modeling. In Modern methods for business research. (pp. 295–336). Lawrence 

Erlbaum Associates Publishers. 

Clemes, M. D., Wu, J. H., Hu, B. D., & Gan. (2009). An Empirical Study of 

Behavioral Intentions in The Taiwan Hotel Industry. Innovative Marketing, 

5(3). 



 

 118 

Dodds, W., Monroe, K., & Grewal, D. (1991). Effects of Price, Brand, and Store 

Information on Buyers’ Product Evaluations. Journal of Marketing Research, 

28. https://doi.org/10.2307/3172866 

F. Hair Jr, J., Sarstedt, M., Hopkins, L., & G. Kuppelwieser, V. (2014). Partial least 

squares structural equation modeling (PLS-SEM). European Business Review, 

26(2), 106–121. https://doi.org/10.1108/EBR-10-2013-0128 

Farande, P. (2023). A study on customer preferences of the OTT platform among 

the youth. In SCRIBD. https://www.scribd.com/document/668826008/A-

study-on-customer-preferences-of-the-OTT-platform-among-the-youth 

Forbes. (2024). Profile Netflix. Forbes.Com. 

https://www.forbes.com/companies/netflix/?sh=5aa7d2c98541 

Fornell, C., & Larcker, D. F. (1981). Structural Equation Models with 

Unobservable Variables and Measurement Error: Algebra and Statistics. 

Journal of Marketing Research, 18(3), 382–388. 

https://doi.org/10.2307/3150980 

Gayatri, M., Satheesh, P., & Rajeswara Rao, R. (2021). Towards an efficient 

framework for web user behavioural pattern mining. International Journal of 

System Assurance Engineering and Management. 

https://doi.org/10.1007/s13198-021-01212-w 

Ghafur, N., & Hendayani, R. (2020). Pengaruh Place Emotion, Perceived 

Behaviour Control, Dan Subjective Norm Terhadap Behaviour Intention 

Dengan Mediating Attitude Pada Konsumen Linkaja Di Telkom University. 

EProceeding of Management, 7(1). 

Ghozali, I. (2021). Partial Least Squares : Konsep, Teknik dan Aplikasi 

Menggunakan Program SmartPLS 3.2.9 Untuk Penelitian Empiris, 3/E. (3rd 

ed.). Badan Penerbit Undip. 



  

   119 

 

Ghozali, I. (2023). Partial Least Square Smart PLS 4.0. Yoga Pratama. 

Ghozali, I., & Latan, H. (2015). Partial Least Squares Konsep Teknik dan Aplikasi 

dengan Program Smart PLS 3.0. Universitas Diponegoro Semarang. 

Hair, J. F., Hult, G. , T. M., Ringle, C. M., & Sarstedt, M. (2022). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM) (3rd ed.). 

Sage Publishing. 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Hajli, N., Sims, J., Zadeh, A. H., & Richard, M.-O. (2017). A social commerce 

investigation of the role of trust in a social networking site on purchase 

intentions. Journal of Business Research, 71, 133–141. 

https://doi.org/https://doi.org/10.1016/j.jbusres.2016.10.004 

Han, H., Back, K.-J., & Barrett, B. (2009). Influencing factors on restaurant 

customers’ revisit intention: The roles of emotions and switching barriers. 

International Journal of Hospitality Management, 28(4), 563–572. 

https://doi.org/https://doi.org/10.1016/j.ijhm.2009.03.005 

Hansen, D. R., & Mowen, M. M. (2012). Manajemen Biaya. Salemba Empat. 

Harrigan, P., Evers, U., Miles, M., & Daly, T. (2017). Customer engagement with 

tourism social media brands. Tourism Management, 59, 597–609. 

https://doi.org/https://doi.org/10.1016/j.tourman.2016.09.015 

Hasan, M. R., Jha, A. K., & Liu, Y. (2018). Excessive use of online video streaming 

services: Impact of recommender system use, psychological factors, and 

motives. Computers in Human Behavior, 80, 220–228. 

https://doi.org/https://doi.org/10.1016/j.chb.2017.11.020 



 

 120 

Hermantoro, M., & Albari. (2022). E-Servicescape analysis and its effect on 

perceived value and loyalty on e-commerce online shopping sites in 

Yogyakarta. International Journal of Business Ecosystem & Strategy, 4(4). 

Hogg, M. A., Terry, D. J., & White, K. M. (1995). A Tale of Two Theories: A 

Critical Comparison of Identity Theory with Social Identity Theory. Social 

Psychology Quarterly, 58(4), 255–269. https://doi.org/10.2307/2787127 

Homburg, C., Wieseke, J., & Hoyer, W. D. (2009). Social Identity and the Service-

Profit Chain. Journal of Marketing, 73(2), 38–54. 

https://doi.org/10.1509/jmkg.73.2.38 

Hoosen, M. (2023). Top Netflix Features. The Streamer. 

Hwang, J., Lee, J.-S., & Kim, H. (2019). Perceived innovativeness of drone food 

delivery services and its impacts on attitude and behavioral intentions: The 

moderating role of gender and age. International Journal of Hospitality 

Management, 81, 94–103. 

https://doi.org/https://doi.org/10.1016/j.ijhm.2019.03.002 

IDN Research Institute. (2024). Indonesia Gen Z Report: Understanding and 

Uncovering the Behavior, Challenges, and Opportunities. IDN Times. 

IDN Times. (2024). Indonesia Gen Z Report 2024: Understanding and Uncovering 

the Behavior, Challenges, and Opportunities. 

https://cdn.idntimes.com/content-documents/indonesia-gen-z-report-

2024.pdf 

Iswantoro, C., & Anastasia, N. (2013). Hubungan Demografi, Anggota Keluarga 

dan Situasi dalam Pengambilan Keputusan Pendanaan Pembelian Rumah 

Tinggal Surabaya. Finesta, 1, 125–129. 



  

   121 

 

Kizgin, H., Jamal, A., Dey, B. L., & Rana, N. (2018a). The Impact of Social Media 

on Consumers’ Acculturation and Purchase Intentions. Information Systems 

Frontiers, 20. 

Kizgin, H., Jamal, A., Dey, B. L., & Rana, N. P. (2018b). The Impact of Social 

Media on Consumers’ Acculturation and Purchase Intentions. Information 

Systems Frontiers, 20(3), 503–514. https://doi.org/10.1007/s10796-017-9817-

4 

Kotler, P., & Armstrong, G. (2012). Principles of Marketing (14th Edition). Pearson 

Education Limited. 

Lam, S. K., Ahearne, M., Hu, Y., & Schillewaert, N. (2010). Resistance to Brand 

Switching when a Radically New Brand is Introduced: A Social Identity 

Theory Perspective. Journal of Marketing, 74(6), 128–146. 

https://doi.org/10.1509/jmkg.74.6.128 

Lam, S. Y., Shankar, V., Erramilli, K., & Murthy, B. (2004). Customer value, 

satisfaction, loyalty, and switching costs: An illustration from a business-to-

business service context. Journal of the Academy of Marketing Science. 

Lam, T., & Hsu, C. H. C. (2006). Predicting behavioral intention of choosing a 

travel destination. Tourism Management, 27(4), 589–599. 

https://doi.org/https://doi.org/10.1016/j.tourman.2005.02.003 

Lasut, E. E., Lengkong, V., & Ogi, I. (2017). Analisis Perbedaan Kinerja Pegawai 

Berdasarkan Gender, Usia, dan Masa Kerja (Studi Pada Dinas Pendidikan 

Sitaro). Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 5(3). 

https://doi.org/https://doi.org/10.35794/emba.v5i3.17155 

Lee, M. (2009). Understanding the behavioural intention to play online games. 

Online Information Review, 33(5), 849–872. 

https://doi.org/10.1108/14684520911001873 



 

 122 

Lin, K., Wang, Y., & Huagng, T. (2020). Exploring the antecedents of mobile 

payment service usage. Online Information Review. 

Madanaguli, A., Singh, S., Khan, S., Akram, M., & Chauhan, C. (2021). Just One 

More Episode: Exploring Consumer Motivations for Adoption of Streaming 

Services. Asia Pacific Journal of Information Systems, 31, 17–42. 

https://doi.org/10.14329/apjis.2021.31.1.17 

Mahdi, Y. (2023). Social Identity: Impact on Attitudes, Behaviors and Beliefs. 

Social and Crimonol. 

Mamduh, M. (2023). 1 dari 3 Orang Indonesia Suka Streaming OTT. Medcom.Id. 

Mathwick, C., Malhotra, N., & Rigdon, E. (2001). Experiential value: 

conceptualization, measurement and application in the catalog and Internet 

shopping environment. Journal of Retailing, 77(1), 39–56. 

https://doi.org/https://doi.org/10.1016/S0022-4359(00)00045-2 

McKenzie, S., Podsakoff, P., & Organ, D. W. (2006). Organizational Citizenship 

Behavior : It’s Nature, Antecendents and Concequences. Sage Publications, 

Inc. 

Memon, M. A., Ting, H., Cheah, J.-H., Thurasamy, R., Chuah, F., & Cham, T. H. 

(2020). Sample size for survey research: review and recommendations. 

Journal of Applied Structural Equation Modeling, 4(2). 

Misra, S., & Beatty, S. E. (1990). Celebrity spokesperson and brand congruence: 

An assessment of recall and affect. Journal of Business Research, 21(2), 159–

173. https://doi.org/https://doi.org/10.1016/0148-2963(90)90050-N 

Molinari, L. K., Abratt, R., & Dion, P. (2008). Satisfaction, quality and value and 

effects on repurchase and positive word‐of‐mouth behavioral intentions in a 

B2B services context. Journal of Services Marketing, 22(5), 363–373. 

https://doi.org/10.1108/08876040810889139 



  

   123 

 

Musyaffi, A. M., Khairunnisa, H., & Respati, D. K. (2022). Konsep Dasar 

Structural Equation Model-Partial Least Square (SEM-PLS) Menggunakan 

SMARTPLS. Pascal Books. 

Namkung, Y., & Jang, S. (2007). Does Food Quality Really Matter in Restaurants? 

Its Impact On Customer Satisfaction and Behavioral Intentions. Journal of 

Hospitality & Tourism Research, 31(3), 387–409. 

https://doi.org/10.1177/1096348007299924 

Nasr, N. (2019). The beauty and the beast of consumption: a review of the 

consequences of consumption. Journal of Consumer Marketing, 36(7), 911–

925. https://doi.org/10.1108/JCM-04-2017-2163 

Nassar, A., Othman, K., & Mohd Nizah, M. A. (2019). The Impact of the Social 

Influence on ICT Adoption: Behavioral Intention as Mediator and Age as 

Moderator. International Journal of Humanities and Social Science, 9, 963–

978. https://doi.org/10.6007/IJARBSS/v9-i11/6620 

Naufal, M. (2023, April). Penggunaan Netflix Sebagai Media Pemenuh Kebutuhan 

Akan Hiburan. Kumparan.Com. https://kumparan.com/m-naufal-

1662364967571766184/penggunaan-netflix-sebagai-media-pemenuh-

kebutuhan-akan-hiburan-2099SmhLJTx/full 

Nayeem, M. (2024). Lights, Camera, Generations: How Gen-Zs & Millennials 

Differ in Consuming Film & TV. Audacity Magazine & Events. 

https://www.audacitymagazine.org/the-zine/lights-camera-generation 

Netflix. (2024a). The N Symbol and Netflix Wordmark. Netflix. 

https://brand.netflix.com/en/assets/logos/ 

Netflix. (2024b). The Story of Netflix. Netflix. https://about.netflix.com/en 



 

 124 

Nurhayati-Wolff, H. (2023, December). Streaming in Indonesia - statistics & facts. 

Statista. https://www.statista.com/topics/10520/streaming-in-

indonesia/#topicOverview 

Oughton, E. J., Lehr, W., Katsaros, K., Selinis, I., Bubley, D., & Kusuma, J. (2021). 

Revisiting Wireless Internet Connectivity: 5G vs Wi-Fi 6. 

Telecommunications Policy, 45(5), 102127. 

https://doi.org/https://doi.org/10.1016/j.telpol.2021.102127 

Owusu Kwateng, K., Osei Atiemo, K. A., & Appiah, C. (2019). Acceptance and 

use of mobile banking: an application of UTAUT2. Journal of Enterprise 

Information Management, 32(1), 118–151. https://doi.org/10.1108/JEIM-03-

2018-0055 

Oyedele, A., & Simpson, P. M. (2018). Streaming apps: What consumers value. 

Journal of Retailing and Consumer Services, 41, 296–304. 

https://doi.org/https://doi.org/10.1016/j.jretconser.2017.04.006 

Panda, S., & Pandey, S. , C. (2017). Binge watching and college students: 

motivations and outcomes. Young Consumers, 18(4). 

PARFI, R. (2021). Jumlah Pelanggan Netflix Sebanyak 213,56 Juta Orang Pada 

Kuartal III 2021. Statista. 

Populix. (2022). Indonesian Video Entertainment on Demand Consumption. 

Populix. 

Pura, M. (2005). Linking perceived value and loyalty in location‐based mobile 

services. Managing Service Quality: An International Journal, 15(6), 509–

538. https://doi.org/10.1108/09604520510634005 

PwC. (2023). PwC Indonesia TMT Update 2023. TMT Thought Leadership. 

https://www.pwc.com/id/en/publications/TMT/tmt-update-2023.pdf 



  

   125 

 

Qian, J., & Li, X. (2024). Perceived Value, Place Identity, and Behavioral Intention: 

An Investigation on the Influence Mechanism of Sustainable Development in 

Rural Tourism. Sustainability, 16(4). 

https://doi.org/https://doi.org/10.3390/su16041583 

Reed II, A. (2004). Activating the Self-Importance of Consumer Selves: Exploring 

Identity Salience Effects on Judgments. Journal of Consumer Research, 31(2), 

286–295. https://doi.org/10.1086/422108 

Sa’adah, L., Martadani, L., & Taqiyuddin, A. (2021). Analisis Perbedaan Kinerja 

Karyawan Pada PT Surya Indah Food Multirasa Jombang. Jurnal Inovasi 

Penelitian, 2(2). 

Sánchez-Fernández, R., & Iniesta-Bonillo, M. Á. (2007). The concept of perceived 

value: a systematic review of the research. Marketing Theory, 7(4), 427–451. 

https://doi.org/10.1177/1470593107083165 

Sari, A. P., & Triyaningsih, S. (2015). Pengaruh Perceived Value Terhadap 

Behavioral Intentions Melalui Kepuasan Konsumen Sebagai Variabel Mediasi 

di Restoran Mr. Pancake Solo Paragon Life Style Mall. Jurnal Ekonomi Dan 

Kewirausahaan, 15(3). 

Sari, N. P. P. A., Suryawati, I. G. A. A., & Pradipta, A. D. (2021). MOTIF DAN 

KEPUASAN PENGGUNA NETFLIX SEBAGAI MEDIA STREAMING DI 

KALANGAN REMAJA KOTA DENPASAR. Jurnal Medium. 

Sayoga, R. Y. (2023). Factors Driving the Use of Video on Demand (VoD). Journal 

E-Business and Management Science, 1(1). 

https://doi.org/https://doi.org/10.61098/jems.v1i1.37 

Scheepers, D., & Ellemers, N. (2019). Social Identity Theory. In K. Sassenberg & 

M. L. W. Vliek (Eds.), Social Psychology in Action: Evidence-Based 

Interventions from Theory to Practice (pp. 129–143). Springer International 

Publishing. https://doi.org/10.1007/978-3-030-13788-5_9 



 

 126 

Schilling, M. A., & Shankar, R. (2019). Strategic Management of Technological 

Innovation. McGraw-Hill Education. 

Sholihin, P. M., & Ratmono, D. (2021). Analisis SEM-PLS dengan WarpPLS 7.0 

untuk Hubungan Nonlinier dalam Penelitian Sosial dan Bisnis. Penerbit Andi. 

https://books.google.co.id/books?id=NbMWEAAAQBAJ 

Sinambela, L. P., & Sinambela Sarton. (2022). Metodologi penelitian kuantitatif 

teoritik dan praktik (Monalisa, Ed.; 2nd ed.). PT Rajagrafindo Persada. 

Singh, S., Singh, N., Kalinić, Z., & Liébana-Cabanillas, F. J. (2021). Assessing 

determinants influencing continued use of live streaming services: An 

extended perceived value theory of streaming addiction. Expert Systems with 

Applications, 168, 114241. 

https://doi.org/https://doi.org/10.1016/j.eswa.2020.114241 

Standard Insight. (2022). Most used streaming platforms among users in Indonesia 

as of February 2022. Statista. 

https://www.statista.com/statistics/1343004/indonesia-popular-streaming-

platforms/ 

Standard Insights. (2022, September). Most used streaming platforms among users 

in Indonesia as of February 2022. Statista. 

https://www.statista.com/statistics/1343004/indonesia-popular-streaming-

platforms/ 

Statista. (2022a, August). Most Popular Leisure Activities in Indonesia. Statista. 

https://www.statista.com/statistics/1344302/indonesia-most-popular-pastime/ 

Statista. (2022b, October). Number of internet users in Indonesia from 2017 to 2022 

with forecasts until 2028. Statista . 

https://www.statista.com/statistics/254456/number-of-internet-users-in-

indonesia/ 



  

   127 

 

Statista Market Insights. (2024). Number of users in the OTT video segment of the 

media market Indonesia from 2019 to 2029 (in million individuals). Statista 

Research Department. 

Sugiyono. (2019). Metodelogi Penelitian Kuantitatif dan Kualitatif Dan R&D. 

ALFABETA. 

Sugiyono. (2022). Metode kuantitatif, Kualitatif Dan R&D (Cetakan ke-3). 

Alfabeta. 

Sundayana, R. (2020). Statistika Penelitian Pendidikan. ALFABETA. 

Suryanto. (2020, October 10). Layanan “streaming”, tantangan dan peluang 

perfilman Indonesia. ANTARA News. 

https://www.antaranews.com/berita/1776245/layanan-streaming-tantangan-

dan-peluang-perfilman-indonesia 

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The 

development of a multiple item scale. Journal of Retailing, 77(2), 203–220. 

https://doi.org/https://doi.org/10.1016/S0022-4359(01)00041-0 

Tajfel, H. (1981). Human Groups and Social Categories. Cambridge University 

Press. 

Tajfel, H., & Turner, J. (1979). An integrative theory of intergroup conflict. 

Brooks/Cole. 

Tang, J., Zhang, B., & Akram, U. (2019). User willingness to purchase applications 

on mobile intelligent devices: evidence from app store. Asia Pacific Journal 

of Marketing and Logistics. 

Taqiyya, A. (2023, November). Termasuk Pengguna Berat, Gen Z dan Milenial 

Jadi Mayoritas Konsumen OTT. GoodStats. 

https://data.goodstats.id/statistic/termasuk-pengguna-berat-gen-z-dan-

milenial-jadi-mayoritas-konsumen-ott-



 

 128 

0sKq1#:~:text=Milenial%20muda%20atau%2025%20hingga,%2C%20yaitu

%20di%20angka%2021%25. 

Tiara, N. M., Oktadini, N. R., Putra, P., Sevtiyuni, P. E., & Meiriza, A. (2024). 

Analisis Kepuasan Pengguna Aplikasi Netflix Mobile di Kota Palembang 

Menggunakan Metode End User Computing Satisfaction (EUCS) . Jurnal 

Teknologi Sistem Informasi Dan Aplikasi, 7(1). 

Tsai, J.-C., Chen, L. Y., & Cai, M.-H. (2023). Exploring Consumers’ Intention to 

Use OTT Video Streaming Platforms. International Journal of Organizational 

Innovation, 15(4). https://www.ijoi-online.org/index.php 

Ulfa, R. (2021). Variabel Penelitian Dalam Penelitian Pendidikan. Jurnal 

Pendidikan Dan Keislaman, 1(1). 

Venkatesh, V., Morris, M., Davis, G., & Davis, F. (2003). User Acceptance of 

Information Technology: Toward a Unified View. MIS Quarterly, 27, 425–

478. https://doi.org/10.2307/30036540 

Venkatesh, V., Thong, J. Y. L., & Xu, X. (2012). Consumer Acceptance and Use 

of Information Technology: Extending the Unified Theory of Acceptance and 

Use of Technology. MIS Quarterly, 36(1). 

http://www.jstor.org/stable/41410412 

Walsh, P., & Singh, R. (2022). Determinants of Millennial behaviour towards 

current and future use of video streaming services. Young Consumers, 23(3), 

397–412. https://doi.org/10.1108/YC-08-2021-1374 

Wang, Y., Wu, M., & Wang, H. (2009). Investigating the determinants and age and 

gender differences in the acceptance of mobile learning. British Journal of 

Educational Technology, 40(1), 92–118. 

Wati, L. N. (2018). Metodologi Penelitian Terapan (2nd ed.). Pustaka Amri. 



  

   129 

 

WIjaya, C., Kardinal, & Cholid, I. (2018). Analisis Pengaruh Usia, Jenis Kelamin, 

Pendidikan, dan Pendapatan Terhadap Literasi Keuangan Warga di Komplek 

Tanah Mas. Jurnal Manajemen. 

Wulandari, C., & Efendi, D. (2022). Pengaruh Profitabilitas Terhadap Nilai 

Perusahaan Dengan Corporate Social Responsibility Sebagai Variabel 

Moderasi. Jurnal Ilmu Dan Riset Akuntansi, 11(6). 

Xu, P., Forman, C., Kim, J. B., & Van Ittersum, K. (2019). News recommendations 

and social influence: A natural experiment. Management Science, 65(6). 

Yang, H., & Lee, H. (2018). Exploring user acceptance of streaming media devices: 

an extended perspective of flow,. Systems and E-Business Management, 16(1), 

1–27. 

Yang, H., Yu, J., Zo, H., & Choi, M. (2015). User acceptance of wearable devices: 

An extended perspective of perceived. Telematics and Informatics. 

Yang, S., Lu, Y., Gupta, S., Cao, Y., & Zhang, R. (2012). Mobile payment services 

adoption across time: An empirical study of the effects of behavioral beliefs, 

social influences, and personal traits. Computers in Human Behavior, 28(1), 

129–142. https://doi.org/https://doi.org/10.1016/j.chb.2011.08.019 

Yang, Z., & Peterson, R. T. (2004).     value, satisfaction, and loyalty: The role of 

switching costs. Psychology & Marketing, 21(10). 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A 

Means-End Model and Synthesis of Evidence. Journal of Marketing, 52(3). 

https://doi.org/https://doi.org/10.2307/1251446 

Zhang, Y., Xiao, C., & Zhou, G. (2020). Willingness to pay a price premium for 

energy-saving appliances: Role of perceived value and energy efficiency 

labeling. Journal of Cleaner Production, 242, 118555. 

https://doi.org/https://doi.org/10.1016/j.jclepro.2019.118555 


	DAFTAR PUSTAKA

