DAFTAR ISI

HALAMAN PENGESAHAN.....cootiiteeeee ettt i
HALAMAN PERNYATAAN ..ottt il
ABSTRAK .ottt ettt il
ABSTRACT .ottt ettt ettt ettt et e sneenseeneenneens v
KATA PENGANTAR ..ottt \%
DAFTAR ISL ..ottt ettt eneesneens viii
DAFTAR TABEL.....oiiiieeee ettt ettt s X
DAFTAR GAMBAR ...ttt Xi
BAB 1 PENDAHULUAN .....oiitiiiiiencertetee ettt 1
1.1 Latar BelaKang ...........ccceeuiiriiiiiieie ettt 1
1.2 Rumusan Masalah .........cccoooiiiiiiiiiiieeeeee e 4
1.3 Tujuan Penelitian..........cc.eeeeiieiiiieeiiiecie e 4
1.4 Kegunaan Penalitian...........c.ccocvueeiiiieiiiienieeeiee e 4
1.4.1 SeCATa TEOTIEIS . ..eeeueieieietieeiie ettt ettt ettt ettt st 4
1.4.2 Secara PraktiS........ccoiiiiiiiiiiieieeiee e 4

1.5 Batasan Masalah........c..oooiiiiiiiiiiiiieeee e 5
1.6 Sistematika Penelitian Laporan Proyek AKRNir..........cccovviiviiiiniiniiniiienes 5
BAB II TINJAUAN PUSTAKA ..ottt 7
2.1 Landasan TEOTT ......cccueeueruirrierienieeieeitesie ettt 7
2.1.1. Manajemen Pemasaran ............cccecveeeieeeriieeniieerieeeieee e 7
2.1.2 Pemasaran Digital.........c.cccooiieiiiieiiieeieeeecee e 8
2.1.3 Media SOSIAL ...co.uiiiiiiiieiiee e 9
2.1.4 Media Sosial Marketing..............ccoueeeueeeceeeecieeeiieeeiee e eeieeeine e 10
2.1.6 Content MArketing .............cccueeeeeeeeiueeeiieeeieieeceeesceeesveeesaeesseseesnssee e 11
2.1.7 Media Sosial TiKtOK ........cccervviriiiiiiiniiiciieeeceeeeeee e 12
2.1.8 Tahapan Perencanaan Konten............ccccceeeeiieniienieiniienieenieneeeieeeen 12

2.2 Penelitian TerdahulU..........cccoovieriiiiiiiniiiceeeeeee e 13
2.3 Kerangka PemiKiran ............ccceeruiiiiieniieiiieiieeie et 14
BAB III METEDOLOGI PENELITIAN .....ccciiiiiiieeeieee e 16
3.1 Pendekatan Penelitian............ccoouiiiiiiiiiiiiiiiiieeeeee e 16
3.2 Jenis Penelitian .........cooouiiiiiiiiiiiiieiiee e 16

viil



3.3 Sumber Data, dan NaraSumber........ccc.oveeviiiiiiiiiiiiiiieeeeeeeeeeeeee e 16

33010 DALA e e 16
3.3.2 Sumber Data ......cooiiiiiiiie e 17
3.3.3. NArASUMDET ...ttt 17

3.4 Teknik Pengumpulan Data Penelitian..............ccccoevvveeviieeniieeiieceieceiens 17

3.5 Keabsahan Data.........cccooiiiiiiiiiiiiiieeeee e 18

3.6 Teknik Analisis Data...........cocevieriiiiiiinieieiieeeeee e 19

BAB IV HASIL DAN PEMBAHASAN PENELITIAN .....cccoooiiiiiiiieieeeeee. 20

4.1 Hasil Penelitian...........coeevuiiiereiiiniienieeieeteeeescee e 20
4.1.1 Deskripsi Informan ............cccoecuieriiiiiiieiieciieece e 21
4.1.2 HaS1l ODSEIVAST ...ccueiiiiiiiieiiieiee ettt 22
4.1.3 Hasil WawancCara ..........coceeiieriiiniienieeeseeee et 23
4.1.4 Hasil DOKUMENLASI.......cciiiiiiiiiiiiierie e 26

4.2 Perencanaan Konten Marketing Mie Baek EKsSpress .........cccceevvveeeveennnenn. 29

4.3 Penerapan Konten Marketing Mie Baek EksSpress.........cccoovvveviieniiinienins 30

BAB V KESIMPULAN DAN SARAN....cccoitiiiiitteteeeeeeee e 34

5.1 KeSIMPUIAN......iiiiiiiiicii et 34

5.2 SATAN ...ttt e 34
5.2.1 Saran Bagi Perusahaan..............ccccevviieniiiiiieniiiiieieeeee e 34
5.2.2 Saran Bagi Peneliti Selanjutnya...........cccceeevireiiiieiiieiiiieeiee e 35

DAFTAR PUSTAKA ...ttt 36

X



