
   

 

102 
 

 

DAFTAR PUSTAKA 

  

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS) - Alternatif 

Structural Equation Modeling (SEM) dalam Penelitian Bisnis. ANDI. 

About Us. mahakaX. (2023, May 30). https://www.mahakax.com/about-us/  

Al-Saedi, K., Al-Emran, M., Ramayah, T., & Abusham, E. (2020). Developing a 

general extended UTAUT model for M-payment Adoption. Technology In 

Society. 

Amorita, A. (2022). Implementasi Komunikasi Pemasaran Rebranding Aplikasi 

Noice [Skripsi]. Universitas Atma Jaya. 

Andrews, J. C., & Shimp, T. A. (2018). Integrated Marketing Communication in 

Advertising and promotion. Cengage Learning.  

Andriansyah, I., & Maharani, A. (2021). Optimalisasi Instagram Sebagai Media 

Marekting. CV. Cendekia Press.  

Anggraeni, E., Normasyhuri, K., & Kurniawan, M. (2024). Continuity intention 

segment mobile payments: Review the immediate effects of performance 

expectancy and effort expectancy. KnE Social Sciences. 

https://doi.org/10.18502/kss.v9i16.16266  

Auditya, A., & Hidayat, Z. (2021). Netflix in Indonesia: Influential Factors on 

Customer Engagement among Millennials’ Subscribers. Journal of 

Distribution Science, 89-103. 

Assauri, S. (2018). Manajemen Pemasaran (Dasar, Konsep & Strategi). PT Raja 

Grafindo Persada.  

Baack, K. E., & Clow, D. (2018). Integrated advertising, promotion & marketing 

communications (8th ed.). Pearson.  

Castanha, J., Pillai, S. K., & Indrawati. (2020). What influences consumer behavior 

toward information and Communication Technology Applications: A 

systematic literature review of UTAUT2 model. Advances in Intelligent 

Systems and Computing, 317–327. https://doi.org/10.1007/978-981-15-8289-

9_30 

https://doi.org/10.1007/978-981-15-8289-9_30
https://doi.org/10.1007/978-981-15-8289-9_30


   

 

103 
 

 

Databooks. (2022). Ada Berapa Pengguna Internet dan Media Sosial di Seluruh 

Dunia?Databooks.https://databoks.katadata.co.id/infografik/2022/12/08/ada

-berapa-penggunainternet-dan-media-sosial-di-seluruh-dunia  

DataIndonesia.id. (2023b). Pengguna Media Sosial di Indonesia Sebanyak 167 Juta 

pada 2023. DataIndonesia.Id. 

https://dataindonesia.id/internet/detail/pengguna-media-sosial-di 

indonesiasebanyak-167-juta-pada-2023  

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through 

Instagram influencers: the impact of number of followers and product 

divergence on brand attitude. International Journal of Advertising, 36(5), 

798– 828. https://doi.org/10.1080/02650487.2017.1348035  

Felbert, A. Von, & Breuer, C. (2020). How the type of sports-related endorser 

influences consumers’ purchase intentions. International Journal of Sports  

Marketing and Sponsorship, 22(3), 588–607. https://doi.org/10.1108/IJSMS01-

2020-0009  

Ghozali, I., & Kusumadewi, K. A. (2023). Partial Least Square Smart PLS 4.0. 

Yoga Pratama.  

Ghozali, I., & Latan, H. (2015). Partial Least Squares : Konsep, Teknik dan 

Aplikasi Menggunakan Program SmartPLS 3.0. Badan Penerbit Undip.  

Hadi, S. W., & Alfarobi, I. (2023). Analisis Faktor-Faktor Yang Mempengaruhi 

Penggunaan Aplikasi Tiktok Dengan Metode Utaut 2. Journal of Information 

System, Applied, Management, Accounting and Research., 103-111. 

Hamid, R. S., & Anwar, S. M. (2019). Structural Equation Modelling (SEM) 

Berbasis Varian. PT Inkubator Penulis Indonesia.  

Hamid, R. S., Anwar, S. M., Salju, Rahmawati, Hastuti, & Lumoindong, Y. (2019). 

Using the triple helix model to determine the creativity a capabilities of 

innovative environment. IOP Conference Series: Earth and Environmental 

Science, 343(1), 012144. https://doi.org/10.1088/17551315/343/1/012144  

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. Journal 

of the Academy of Marketing Science, 43(1), 115–135. 

https://doi.org/10.1007/s11747-014-0403-8  



   

 

104 
 

 

Hidayah, R. T., & Akmal, M. F. D. (2023). The Influence Of Social Media 

Marketing Activities On The Purchase Intention Of Samsung Z Flip  

Smartphones. Jurnal Ilmiah MEA (Manajemen, Ekonomi,  DanAkuntansi), 

7(2).  

Hidayat, M. T., Aini, Q., & Fetrina, E. (2020). Penerimaan Pengguna E-Wallet 

Menggunakan UTAUT 2 (Studi Kasus) (User Acceptance of E-Wallet Using 

UTAUT 2 – A Case Study). Jurnal Nasional Teknik Elektro dan Teknologi 

Informasi, 239-247. 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis. PT Refika Aditama.  

Indrawati, & Amalia, F. (2019). The used of modified Utaut 2 model to analyze the 

continuance intention of travel mobile application. 2019 7th International 

Conference on Information and Communication Technology (ICoICT), 1–6. 

https://doi.org/10.1109/icoict.2019.8835196 

Indrawati, & Putri, D. A. (2018). Analyzing Factors Influencing Continuance 

Intention of E-Payment Adoption Using Modified UTAUT 2 Model. In 2018 

6th International Conference on Information and Communication 

Technology (ICoICT) (pp. 167-173). Bandung, Indonesia: IEEE. 

https://doi.org/10.1109/ICoICT.2018.8528748  

Irwansyah Rezeki, S. R., Dharmawan, D., Saksono, L., Ekasari, S., & Abdurohim. 

(2023). Analysis of the influence of digital information quality, technology 

performance expectancy, technology effort expectancy, Price Value and 

social influence on intention to use coffee shop mobile application. Jurnal 

Informasi Dan Teknologi, 171–176. https://doi.org/10.60083/jidt.v5i4.434  

Kante, M., Chepken, C., & Oboko, R. (2018). Partial Least Square Structural 

Equation Modelling’ use in Information Systems: An Updated Guideline of 

Practices in Exploratory Settings. Kabarak Journal of Research & Innovation, 

6(1).  

Kim, J., Kang, J., Shin, S., & Myaeng, S.-H. (2021). Can You Distinguish Truthful 

from Fake Reviews? User Analysis and Assistance Tool for Fake Review 

Detection. Proceedings of the First Workshop on Bridging Human–Computer 

Interaction and Natural Language Processing, 53–59.  

https://doi.org/10.1109/icoict.2019.8835196


   

 

105 
 

 

Kotler, P., Keller, K. L., & Chernev, A. (2021). Marketing management (16th ed.). 

Pearson Education.  

Mothersbaugh, D. L., Hawkins, D. I. H., & Kleiser, S. B. (2020). Consumer 

Behavior: Building Marketing Strategy (15th ed.). Mc Graw Hill Education.  

Permatasari, A., Mapuasari, S. A., Yuliana, E., & Janah, M. (2019). Analisa Peran 

Customer Online Review dalam Membangun Kepercayaan dan  Minat Beli 

Konsumen pada Produk Perjalanan Wisata Indonesia. Jurnal Manajemen 

Indonesia, 19(3), 230. https://doi.org/10.25124/jmi.v19i3.2411  

Purwianti, L., & Ricarto, T. (2018). Analisa Faktor-Faktor Yang Mempengaruhi 

Purchase Intention Pada Pengguna Smartphone Di Batam. Jurnal Manajemen 

Maranatha, 18(1), 41–56. http://journal.maranatha.edu/jmm  

Rehman, S. ul, Gulzar, R., & Aslam, W. (2022). Developing the Integrated 

Marketing Communication (IMC) through Social Media (SM): The Modern 

Marketing Communication Approach. SAGE Open, 12(2). 

https://doi.org/10.1177/21582440221099936  

Santosa, P. I. (2018). Metode Penelitian Kuantitatif : Pengembangan Hipotesis dan 

Pengujiannya Menggunakan SmartPLS. Andi.  

Saufi, M., Rofi'i, A., & Firdaus, D. R. (2023). The Analysis of User Intention to 

Subscribe Netflix Using UTAUT Framework. Journal of Information System, 

Technology and Engineering, 16-20. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (7th ed.). Wiley. 

www.wileypluslearningspace.com  

Sihombing, P. R., & Arsani, A. M. (2022). Aplikasi SmartPLS Untuk Statistisi 

Pemula. PT Dewangga Energi Internasional.  

Simamora, B. (2011). Memenangkan Pasar dengan Pemasaran Efektif dan 

Profitabel. Gramedia Pustaka Utama.  

Statista. (2023). Indonesia: influencer impact on buyer behavior 2023. 

Statista.Com.  

Sugiyono, Prof. Dr. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D 

(4th ed.). Alfabeta.  

Sujarweni, V. W. (2019). Metodologi Penelitiann Bisnis & Ekonomi. Pustaka Baru 

Press.  



   

 

106 
 

 

Suryani, & Hendryadi. (2015). Metode riset kuantitatif : teori dan aplikasi pada 

penelitian bidang manajemen dan ekonomi Islam. Kencana.  

Tam, C., Santos, D., & Oliveira, T. (2020). Exploring the influential factors of 

continuance intention to use mobile Apps: Extending the expectation 

confirmation model. Information Systems Frontiers, 22(1), 243–257. 

https://doi.org/10.1007/s10796-018-9864-5  

Team, A. (2023). BMF CP45: The Complex Impacts of Performance Expectancy 

and Effort Expectancy on Moroccan Nursing Students’ ICT Using Intention. 

https://doi.org/10.31219/osf.io/aqsgb  

Tentang Noice. NOICE. (2022, October 7). https://www.noice.id/tentang-noice/  

Tjiptono, F., & Chandra, G. (2019). Service, Quality dan Customer Satisfaction 

(5th ed.). Andi .  

Tonce, D. D. (2023, November 21). Bikin podcast di noice milik mahaka radio 

(Mari), Begini Caranya. Bisnis.com. 

https://market.bisnis.com/read/20231121/192/1716478/bikin-podcast-di-

noice-milik-mahaka-radio-mari-begini-caranya  

Utomo, P., Kurniasari, F., & Purnamaningsih, P. (2021). The effects of performance 

expectancy, effort expectancy, facilitating condition, and habit on behavior 

intention in using Mobile Healthcare Application. International Journal of 

Community Service &amp; Engagement, 2(4), 183–197. 

https://doi.org/10.47747/ijcse.v2i4.529  

Vázquez-Martínez, U. J., Morales-Mediano, J., & Leal-Rodríguez, A. L. (2021). 

The impact of the COVID19 crisis on consumer purchasing motivation and 

behavior. European Research on Management and Business Economics, 

27(3). https://doi.org/10.1016/j.iedeen.2021.100166  

Yaacob, A., Gan, J. L., & Yusuf, S. (2021). The Role Of Online Consumer Review, 

Social Media Advertisement And Influencer Endorsement On Purchase  

Intention Of Fashion Apparel During Covid-19. Journal of Content, Community 

 and  Communication,  14(7),  17–33.  

https://doi.org/10.31620/JCCC.12.21/03  



   

 

107 
 

 

Yusiana, R., Widodo, A., Maolana Hidayat, A., & Kusuma Oktaviani, P. (2020). 

GREEN BRAND EFFECTS ON GREEN PURCHASE INTENTION (LIFE 

RESTAURANT NEVER ENDED). 1(5). https://doi.org/10.31933/DIJMS  

Zheng, L. (2021). The classification of online consumer reviews: A systematic 

literature review and integrative framework. Journal of Business Research, 

135, 226–251. https://doi.org/10.1016/J.JBUSRES.2021.06.038  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 


