
DAFTAR PUSTAKA 
 
 
Abdul Halim. (2020). PENGARUH PERTUMBUHAN USAHA MIKRO, KECIL DAN 

MENENGAH TERHADAP PERTUMBUHAN EKONOMIKABUPATEN MAMUJU. 

Jurnal Ilmiah Ekonomi Pembangunan, 1(2). 

Ahmad, Z., Ramadhani, C., Parangin Angin, C. D., & Fuskhah, E. (2020). PENGARUH 

PEMBERIAN KOMPOS TABLET DIPERKAYA MINERAL DAN Trichoderma sp. 

TERHADAP PRODUKTIVITAS DAN KANDUNGAN VITAMIN C BAWANG 

MERAH (Allium ascalonicum). Jurnal Teknologi Pertanian Andalas, 24(1), 37. 

https://doi.org/10.25077/jtpa.24.1.37-42.2020 

Aji, P. M., Nadhila, V., & Sanny, L. (2020). Effect of social media marketing on Instagram 

towards purchase intention: Evidence from Indonesia’s ready-to-drink tea industry. 

International Journal of Data and Network Science, 91–104. 

https://doi.org/10.5267/j.ijdns.2020.3.002 

Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. Human Behavior 

and Emerging Technologies, 2(4), 314–324. https://doi.org/10.1002/hbe2.195 

Alfira, A., Bharata, W., & Sanjaya, A. (2021). Media Sosial Marketing pada Instagram Shopee 

Indonesia dan Pengaruhnya terhadap Customer Engagement serta Brand Image. 

Indonesian Journal of Islamic Economics and Finance, 1(2), 95–104. 

https://doi.org/10.37680/ijief.v1i2.1079 

Andreani, F., Gunawan, L., & Haryono, S. (2021). SOCIAL MEDIA INFLUENCER, BRAND 

AWARENESS, AND PURCHASE DECISION AMONG GENERATION Z IN 

SURABAYA. Jurnal Manajemen Dan Kewirausahaan, 23(1), 18–26. 

https://doi.org/10.9744/jmk.23.1.18-26 

Annastasya Meisa Putri, & Iradianty, A. (2020). ANALISIS PERBANDINGAN KINERJA 

KEUANGAN PERBANKAN SYARIAH DENGAN PERBANKAN 

KONVENSIONAL 2015-2019. Jurnal Mitra Manajemen, 4(8), 1103–1117. 

https://doi.org/10.52160/ejmm.v4i8.438 

Ansori, M. (2020). Metode Penelitian Kuantitatif (2nd ed.). Airlangga University Press. 

Aris Ariyanto, F. W. H. W. I. I. M. M. F. A. N. A. S. S. dan W. S. G. R. D. (2021). STRATEGI 

PEMASARAN UMKM DI MASA PANDEMI. Insan Cendekia Mandiri. 

Baptista, S. M. J., & Dewi, A. S. (2021). The Influence of Financial Attitude, Financial Literacy, 
and Locus of Control on Financial Management Behavio. International Journal of Social 
Science and Business., 5(1), 93–98. 

 

 

 

https://doi.org/10.9744/jmk.23.1.18-26


Bernarto, I., Berlianto, M. P., Meilani, Y. C. P., Masman, R. R., & Suryawan, I. N. (2020). The 

Influence of Brand Awareness, Brand Image, and Brand Trust on Brand Loyalty. Jurnal 

Manajemen, 24(3), 412. https://doi.org/10.24912/jm.v24i3.676 

BİLGİN, Y. (2018). THE EFFECT OF SOCIAL MEDIA MARKETING ACTIVITIES ON 

BRAND AWARENESS, BRAND IMAGE AND BRAND LOYALTY. Business & 

Management Studies: An International Journal, 6(1). https://doi.org/10.15295/v6i1.229 
Cholifah; Choiriyah, S.E., M.Si., P. D. I. (2022). Pengaruh Literasi Keuangan Terhadap Kinerja 

Umkm dengan Inklusi Keuangan Sebagai Mediasi (Studi Pada Umkm di Kota Boyolali). 

72. http://eprints.ums.ac.id/102988/ 

FAHLEVI, A. R., FUAD, UTOMO, D., SEPTRIANA, I., ZAINUDDIN, Y., & NOORDIN, R. 

(2007). DAMPAK VOLATILITAS LINGKUNGAN TERHADAP HUBUNGAN 

ANTARA STRATEGI UNIT BISNIS, EVALUASI KINERJA BERBASIS 

INFORMASI AKUNTANSI DAN KESENJANGAN ANGGARAN . Simposium 

Nasional Akuntansi x, 1–26. 

Farzin, M., & Fattahi, M. (2018). eWOM through social networking sites and impact on purchase 

intention and brand image in Iran. Journal of Advances in Management Research, 15(2), 

161–183. https://doi.org/10.1108/JAMR-05-2017-0062 

FARIZAL HAMI, & SAMSUDIN. (2021). SEJARAH PERKEMBANGAN KABUPATEN 

GARUT. Al-Tsaqafa: Jurnal Ilmiah Peradaban Islam, 18(1), 28–41. 

Fauzia Bakhtiar, Rusdi R, & Andi Mulia. (2022). Pengaruh Literasi Keuangan Syariah, Terhadap 

Inklusi Keuangan Syariah Melalui Financial Technologi Syariah Sebagai Variabel 

Intervening . YUME : Journal of Management, 5(2), 588–603. 

Ghozali, I. (2021). Partial Least Squares: Konsep, Teknik dan Aplikasi Menggunakan Smart 

PLS 3.2.9 untuk Penelitian Emperis (3rd ed.). Universitas Diponegoro. 

Hair, J. F., Sarstedt, M., Ringle, C. M., & Mena, J. A. (2012). An assessment of the use of partial 

least squares structural equation modeling in marketing research. Journal of the Academy 

of Marketing Science, 40(3), 414–433. https://doi.org/10.1007/s11747-011-0261-6 

Hariyanti, N. T., & Wirapraja, A. (2018). PENGARUH INFLUENCER MARKETING 

SEBAGAI STRATEGI PEMASARAN DIGITAL ERA MODEREN (SEBUAH STUDI 

LITERATUR). Jurnal Eksekutif, 15, 133–146. 

Hartanto, R. (2019). Brand and Personal Branding. Denokan Pustaka. 

Hertanto, E. (2017). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi 

Komunikasi dan Informasi. Jurnal Metodologi Penelitian. 

 

 

http://eprints.ums.ac.id/102988/
https://doi.org/10.1108/JAMR-05-2017-0062


 

Heskiano, Y. T., & Hilmy, M. R. (2020). Social Media Marketing Relations, Brand Awareness 

to Brand Loyalty Through the Brand Image. Journal of Multidisciplinary Academic, 4(4). 

Hijir, P. S. (2022). PENGARUH LITERASI KEUANGAN TERHADAP PERILAKU 

KEUANGAN DENGAN FINANCIAL TECHNOLOGY (FINTECH) SEBAGAI 

VARIABEL INTERVENING PADA UKM DI KOTA JAMBI. Jurnal Manajemen 

Terapan Dan Keuangan, 11(01), 147–156. https://doi.org/10.22437/jmk.v11i01.17273 

Ibrahim, B., Aljarah, A., & Sawaftah, D. (2021). Linking Social Media Marketing Activities to 

Revisit Intention through Brand Trust and Brand Loyalty on the Coffee Shop Facebook 

Pages: Exploring Sequential Mediation Mechanism. Sustainability, 13(4), 2277. 

https://doi.org/10.3390/su13042277 

Ichsan, M., Jumhur, H. M., & Dharmoputra, S. (2018). Pengaruh Consumer Online Rating And 

Review Terhadap Minat Beli Konsumen Pada Marketplace Tokopedia Di Wilayah Dki 

Jakarta. E-Proceedings of Management, 5(2). 

Indrawati. (2015). Metode Penelitian Manajemen dan Bisnis Konvergensi Teknologi 

Komunikasi dan Informasi. Aditama. 

Jabarprov.go.id. (2024, May 3). TPAKD Kabupaten Garut Gandeng OJK Inisiasi Program 

Inklusi Keuangan di Desa Wisata. Jabarprov. https://jabarprov.go.id/berita/tpakd- 

kabupaten-garut-gandeng-ojk-inisiasi-program-inklusi-keuangan-di-desa-wisata-13359 

Kabar Garut. (2024, July 19). fintech. Kabargarut.Pikiran-Rakyat.Com. 

https://kabargarut.pikiran-rakyat.com/tag/fintech 

Kartajaya, H. (2010). Konsep Pemasaran. Erlangga. 

Khadim, R. A., Hanan, M. A., Arshad, A., Saleem, N., & Khadim, N. A. (2018). Revisiting 

Antecedents of Brand Loyalty: Impact of Perceived Social Media Communication with 

Brand Trust and Brand Equity as Mediators. Academy of Strategic Management Journal, 

17(1). 

Kopalle, P. K., Kumar, V., & Subramaniam, M. (2020). How legacy firms can embrace the 

digital ecosystem via digital customer orientation. Journal of the Academy of Marketing 

Science, 48(1), 114–131. https://doi.org/10.1007/s11747-019-00694-2 

Kwan Soo Shin, S., Amenuvor, F. E., Basilisco, R., & Owusu-Antwi, K. (2019). Brand Trust 

and Brand Loyalty: A Moderation and Mediation Perspective. Current Journal of 

Applied Science and Technology, 1–17. https://doi.org/10.9734/cjast/2019/v38i430376 

 

 

 

 

https://doi.org/10.9734/cjast/2019/v38i430376


 

Lontchi, C. B., Yang, B., & Shuaib, K. M. (2023). Effect of Financial Technology on SMEs 

Performance in Cameroon amid COVID-19 Recovery: The Mediating Effect of Financial 

Literacy. Sustainability, 15(3), 2171. https://doi.org/10.3390/su15032171 

M. Junaidi. (2023, July 15). UMKM Hebat, Perekonomian Nasional Meningkat. 

Djpb.Kemenkeu.Go.Id. https://djpb.kemenkeu.go.id/portal/id/berita/lainnya/opini/4133- 

umkm-hebat,-perekonomian-nasional- 

meningkat.html#:~:text=UMKM%20merupakan%20salah%20satu%20pilar,senilai%20 

8.573%2C89%20triliun%20rupiah. 

Marini, M., Yusmaniarti, Y., Faradilla, I., & Setiorini, H. (2024). Measuring The Financial 

Performance Of Msmes From The Perspective Of Financial Literacy, Financial Inclusion 

And Financial Technology. EKOMBIS REVIEW: Jurnal Ilmiah Ekonomi Dan Bisnis, 

12(1). https://doi.org/10.37676/ekombis.v12i1.5323 
Mothersbaugh, D., Hawkins, D., Klesier, S. B., & Best, R. (2020). Consumer Behavior: Building 

Marketing Strategy (14th ed.). McGraw Hill. 

Ojk.go.id. (2024, July 12). Financial Technology. Otoritas Jasa Keuangan (OJK). 

https://ojk.go.id/id/kanal/iknb/financial-technology/default.aspx 

Prakoso, G., & Sugiharti, E. (2020). PENGARUH KEPERCAYAAN, KEAMANAN DAN 

PERSEPSI HARGA TERHADAP KEPUASAN KONSUMEN (Studi Kasus pada 

Pengguna E-commerce di Wilayah Jakarta Pusat). Sekolah Tinggi Ilmu Ekonomi 

Indonesia, 1–16. 

Prasad, S., Gupta, S. C., Tyagi, A. K., & Aggarwal, B. B. (2014). Curcumin, a component of 

golden spice: From bedside to bench and back. Biotechnology Advances, 32(6), 1053– 

1064. https://doi.org/10.1016/j.biotechadv.2014.04.004 

Priansa, D. (2017). Komunikasi Pemasaran Terpadu Pada Era Media Sosial. CV. Pustaka Setia. 

Putra Nainggolan, E. (2023). Balance: Jurnal Akuntansi dan Manajemen Peran Mediasi Inklusi 

Keuangan pada Literasi Keuangan dan Kinerja UMKM di Kabupaten Deli Serdang. 

Balance: Jurnal Akuntansi Dan Manajemen, 2(1). 

Putri, S. S., & Sungkono, S. (2023). ANALISIS KINERJA KEUANGAN PADA USAHA 

KECIL MIKRO MENENGAH (UMKM) DI KABUPATEN KARAWANG. JURNAL 

ECONOMINA, 2(7), 1557–1563. https://doi.org/10.55681/economina.v2i7.627  

Rpx.co.id. (2023, April 6). Perbedaan UKM dan UMKM yang wajib kamu ketahui. 

https://www.rpx.co.id/blog/perbedaan-ukm-dan-umkm-yang-wajib-kamu-ketahui-id  

 

 

 

 

http://www.rpx.co.id/blog/perbedaan-ukm-dan-umkm-yang-wajib-kamu-ketahui-id


 

Sabana, B.M. (2014). Enterpreneur Financial Literacy, Financial Access, Transaction Costs and 

Performance of Micro Enterprises In Nairobi City Country, Kenya.Thesis 

Safrianti, S., Puspita, V., Shinta, S. D., & Afriyeni, A. (2022). Tingkat financial technology 

terhadap peningkatan kinerja UMKM dengan variabel intervening inklusi keuangan pada 

pelaku UMKM Kota Bengkulu. MBR (Management and Business Review), 6(2), 212– 

227. https://doi.org/10.21067/mbr.v6i2.7538 

Safrianti, S., & Puspita, V. (2021). Peran Manajemen Keuangan Umkm Di Kota Bengkulu 

Sebagai Strategi Pada Masa New Normal Covid-19. Creative Research Management 

Journal, 4(1), 61. https://doi.org/10.32663/crmj.v4i1.1923 

Sanistasya, P. A., Rahardjo, K.,& Iqbal, M. (2019). Pengaruh Literasi Keuangan dan Inklusi 

Keuangan Terhadap Kinerja Usaha Kecil di Kalimantan Timur The Effect of Financial 

Literacy and Financial Inclusion on Small Enterprises Performance in East Kalimantan. 

14,48–59. 

Sanny, L., Arina, A. N., Maulidya, R. T., & Pertiwi, R. P. (2020). Purchase intention on 

Indonesia male’s skin care by social media marketing effect towards brand image and 

brand trust. Management Science Letters, 2139–2146. 

https://doi.org/10.5267/j.msl.2020.3.023 

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill Building Approach 

(7th ed.). Wiley. 

Sikapiuangmu.ojk.go.id. (2024). Front End. Sikapi Uangmu. 

Sholihin, Mahfud, and Dwi Ratmono. 2013. Analisis SEM-PLS Dengan WarpPLS 3.0. 

Yogyakarta: Penerbit Andi. 

Sujarweni, W. (2022). Metodologi Penelitian. PT. Pustaka Baru. 

Taan, H., Radji, D. L., Rasjid, H., & Indriyani. (2021). Social Media Marketing Untuk 

Meningkatkan Brand Image. SEIKO: Journal of Management & Business, 4(1), 315– 

330. 

Tan, E., & Syahwildan, M. (2022). Financial Technology dan Kinerja Berkelanjutan Usaha 

Mikro Kecil : Mediasi Literasi Keuangan dan Inklusi Keuangan. Jurnal Ilmiah 

Manajemen Dan Bisnis, 23(1), 1–22. 

Tuffour, J.K., Amoako, A.A., & Amartey, E.O. (2020). Assessing the Effect of Financial 

Literacy Among Managerson the Performance of Small Scale Enterprises.Global 

Business Review. https://doi.org/10.1177/0972150919899753 

 

 

 

https://doi.org/10.1177/0972150919899753


 

Vega Isdarini, Isti Fadah, & Intan Nurul Awwaliyah. (2022). The Role of Financial Literacy to 

Mediate the Impact of Financial Access and Financial Performance toward Financial 

Management of MSMEs in Jember Regency. Asian Journal of Social Science and 

Management Technology. 

Wicaksono, M. P. A., & Seminari, N. K. (2016). PENGARUH IKLAN DAN WORD OF 

MOUTH TERHADAP BRAND AWARENESS TRAVELOKA . E-Jurnal Manajemen 

Unud, 5(8), 5098–5127. 

Widodo, T. (2008). Metode Penelitian Kuantitatif. UNS Press. 

Wikipedia. (2024). Kabupaten Garut. https://id.wikipedia.org/wiki/Kabupaten_Garut 

Yadav, M., & Rahman, Z. (2017). Measuring consumer perception of social media marketing 

activities in e-commerce industry: Scale development &amp; validation. Telematics and 

Informatics, 34(7), 1294–1307. https://doi.org/10.1016/j.tele.2017.06.001 

Ye,J., & Kulathunga, K. (2019). How Does Financial Literacy Promote Sustainability in SMEs 

? A Developing Country Perspective. 1–21 
Zehir, C., Şahin, A., Kitapçı, H., & Özşahin, M. (2011). The Effects of Brand Communication 

and Service Quality In Building Brand Loyalty Through Brand Trust; The Empirical 

Research On Global Brands. Procedia - Social and Behavioral Sciences, 24, 1218–1231. 

https://doi.org/10.1016/j.sbspro.2011.09.142 

https://id.wikipedia.org/wiki/Kabupaten_Garut

