DAFTAR PUSTAKA

Adnyana, I. M. D. M. (2021). Metode penelitian pendekatan kuantitatif. CV. Media
Sains Indonesia.

Ailawadi, K. L., Pauwels, K., & Steenkamp, J.-B. E. M. (2008). Private-label use
and store loyalty. Journal of Marketing, 72(6), 19-30.

Afriantoni, & Ernawati. (2019). Analisis Perilaku, Kepuasan Dan Loyalitas
Konsumen Dalam Membeli Produk Kosmetik Merek Batrisyia Herbal
(Studi Kasus Pada Masyarakat Dusun Sido Dadi Desa Terentang Baru).
Jurnal Manajemen Terapan Dan Keuangan, 10(2), 1-12.

Alghifari, A. Y., & Rahayu, T. S. M. (2021). Pengaruh Diskon, Kualitas Website,
Persepsi Risiko dan Kepercayaan Terhadap Keputusan Pembelian Pada
Online Shop Shopee: Studi Pada Mahasiswa Universitas Muhammadiyah
Purwokerto. Jurnal Manajemen, 15(2).

Alvita, M. (2024). Pengaruh Private Label Price, Private Label Familiarity, Store
Image terhadap Purchase Intention dan Loyalty (Studi Empiris:
Hypermarket di DKI Jakarta). Journal of Economic Bussines and
Accounting, 7(5), 1298-1309.

Aini, L. K., & Soepatini, S. (2024). Pengaruh electronic word of mouth (eWOM)
terhadap niat pembelian produk Azarine di Shopee. Jurnal Ekonomika dan
Bisnis (JEBS). https://doi.org/10.47233/jebs.v4i5.1960

Andarini, E. J., & Alversia, Y. (2023). Examining Purchase Intention Of Private-
Label Brands: The Moderating Effect of Brand Category. Jurnal Aplikasi
Manajemen, 21(3), 842-862.

Andini, W., Fitriani, D., & Purba, L. K. N. (2023). Paradigma Penelitian Kuantitatif
Dalam Jurnal IImiah Metodologi Penelitian Kuantitatif. Tarbiyah: Jurnal
[Imu Pendidikan Dan Pengajaran, 1(1), 6-12.

Baizal, Z. A., Murti, Y. R., Adiwijaya. (2017). Evaluating functional requirements-
based compound critiquing on conversational recommender system.
In 2017 5th International Conference on Information and Communication
Technology (ICoIC7) (pp. 1-6). IEEE.

12¢



Bari, A., & Hidayat, R. (2022). Teori Hirarki Kebutuhan Maslow Terhadap
Keputusan Pembelian Merek Gadget. Jurnal Manajemen Dan Bisnis , 7(1),
8-14.

Berlyanta, M. F. (2023). Pengaruh Citra Merek, Keakraban Merek, dan Kualitas
Merek terhadap Minat Beli pada Private Label Branddengan Harga sebagai
Variabel Intervening: Studi KasusKonsumen Private Label Branddi
Cluwak, Pati. Indonesian Journal of Economics Business, Accounting and
Management, 2(2), 11-12.

Budiono, G. A., & Slamet, F. (2022). Pengaruh Ewom, Kesadaran Merek, Citra
Merek Terhadap Intensi Pembelian Konsumen Produk Perawatan Kulit Di
Jakarta. Jurnal Manajerial Dan Kewirausahaan , 4(4), 997-1007.

Briliana, Vita. 2008. “Pengaruh Involvement, Familiarity, Brand Loyalty Dan Price
Sensitivity Terhadap Consumer Evaluation Pada Pembelian Produk Susu
Bubuk.” Jurnal
Bisnis Dan Akuntansi 10 (2):

91-100.https://doi.org/10.34208/jba.v10i2.171.

Cai, X., Cebollada, J., & Cortinas, M. (2023). Impact of seller- and buyer-created
content on product sales in the electronic commerce platform: The role of
informativeness, readability, multimedia richness, and extreme valence.
Journal of Retailing and Consumer Services, 70, 1-15.

Cantika, K. G. D., & Suci, N. M. (2021). Pengujian Theory Of Planned Behavior
Dalam Memprediksi Niat Polisi Menggunakan Sistem Penilaian Kinerja
Online Pada Polsek Seririt Kabupaten Buleleng. Bisma: Jurnal Manajemen,
7(1), 39-47.

Christivany, & Iskamto, D. (2023). Impact Social Media Marketing and Brand
Loyalty on Purchase Decision for Brand Love KPOP Treasure Music
Albums. Jurnal llmiah Manajemen Fakultas Ekonomi, 9(2), 65-80.

Dayour, F., Park, S., & Kimbu, A. N. (2019). Backpackers’ perceived risks towards
smartphone usage and risk reduction strategies: A mixed methods study.
Tourism Management, 72, 52—68.

Effendi, U., & Rumnita, Y. (2020). Studi Prilaku Konsumen Dimasa Pandemi

12¢


https://doi.org/10.34208/jba.v10i2.171

Covid-19: Keputusan Pembelian Smartphone Berbasis Android Dalam
Perspektif Citra Merek Dan Kepuasan Konsumen. Jurnal Sosiohumaniora
Kodepena Information Center for Indonesian Social Sciences, 1(2), 76-89.

Engel, J. F., Blackwell, R. D., & Miniard, P. W. (1995). Consumer behavior (8th
ed.). Dryden Press.

Fikriani, A., Asror, I., & Murti, Y. R. (2019). Klasifikasi Kepribadian Berdasarkan
Data Twitter dengan Menggunakan Metode Support Vector
Machine. eProceedings of Engineering, 6(3).

Gauwtama, Kevin, and Vita Briliana. 2022. “Anteseden Willingness ToBuy: Studi
Empiris Pada Konsumen Produk Private Label Superindo Di Bekasi.”
Jurnal Muara lImu Ekonomi dan Bisnis 6: 362-71.
https://doi.org/10.24912/jmieb.v6i2.20335.

Ghozali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM
SPSS 26.
Semarang: Badan Penerbit Universitas Diponegoro.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (2nd Editio). Sage
Publications Inc.

Hair, J., Ringle, C., & Sarstedt, M. (2017). Partial Least Squares Structural
Equation Modeling.

Handayani. (2020). Metode Penelitian Kuantitatif dan Kualitatif . CV. Pustaka
IImu.

Hu, L. T., & Bentler, P. M. (1999). Cutoff Criteria for Fit Indexes in Covariance
Structure Analysis: Conventional Criteria versus New Alternatives.
Structural Equation Modeling, 6, 1-55.
http://dx.doi.org/10.1080/10705519909540118

Hussain, S., Song, X., & Niu, B. (2020). Consumers’ Motivational Involvement in
eWOM for Information Adoption: The Mediating Role of Organizational
Motives. Front Psychol.

lliah, L. R., & Aswad, M. (2022). Faktor-Faktor Yang Mempengaruhi Pembelian
Impulsif Secara Online Pada Masyarakat Kabupaten Kediri. : : Jurnal

12¢



Cendekia llmiah, 1(3), 209-224.
Indomaret. (2023). Tentang Kami. Diakses dari: https://indomaret.co.id

Iskamto, D. (2021). Investigation of Purchase Decisions Based on Product Features
offered. International Journal of Business and Social Science, 1(1).
Iskamto, D., & Gunawan, Ravi. I. (2023). Impulse Purchase Behaviour on The
Shopee Platform and The Role of Real-Time Commerce Marketing. Jurnal

Manajemen Bisnis, 10(2).

Jundrio, Harry, and Keni Keni. 2020. “Pengaruh Website Quality, Website
Reputation Dan Perceived Risk Terhadap Purchase Intention Pada
Perusahahaan E-Commerce.”

Jurnal Muara Ilmu Ekonomi Dan Bisnis 4 (2): 229-39.
https://doi.org/10.24912/jmieb.v4i2.7802.

Kalputri, S. F. (2021). The Influence of Motivation, Perception, Consumer Attitude
Towards Consumer Purchasing decisions Olive Fried Chicken in Glagahsari
Yogyakarta. Management Studies and Entrepreneurship Journal, 2(2), 92—
99.

Kharisma, R., & Hariyanti. (2020). Pengaruh Kepuasan Konsumen, Kepercayaan,
dan Kualitas Produk Terhadap Word Of Mouth Communication: Studi Pada
Produk Sepatu Vans di Surakarta. Jurnal of Business and Management,
7(2), 134-143.

Klik Indomaret. 2022. “Private Label.” Klikindomaret.Com (blog). 2022.
https://www.klikindomaret.com/produk-private-label.

Kontan.co.id. 2023. “Indomaret Terus Tambah Gerai Tahun Ini, Khususnya Di
Indonesia  Timur.” Kontan.Co.ld (blog). February 5, 2023.

https://industri.kontan.co.id/news/indomaret-terus-tambah-gerai-tahun-ini-

khususnya-di-indonesia-timur.\

Keller, K. L. (2016). Strategic brand management: Building, measuring, and
managing brand equity (4th ed.). Pearson Education.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0: Moving from

12,


https://indomaret.co.id/
https://doi.org/10.24912/jmieb.v4i2.7802
http://www.klikindomaret.com/produk-private-label
https://industri.kontan.co.id/news/indomaret-terus-tambah-gerai-tahun-ini-%20khususnya-di-indonesia-timur./
https://industri.kontan.co.id/news/indomaret-terus-tambah-gerai-tahun-ini-%20khususnya-di-indonesia-timur./

traditional to digital. Wiley.

Kumar, Sumit, Gyan Prakash, Bhumika Gupta, and Giuseppe Cappiello. 2023.
“How E-WOM Influences Consumers’ Purchase Intention towards Private
Label Brands on e-Commerce Platforms: Investigation through 1AM
(Information Adoption Model) and ELM (Elaboration Likelihood Model)
Models.” Technological Forecasting and Social Change 187 (February):
122199. https://doi.org/10.1016/j.techfore.2022.122199.

. 2023b. “How E-WOM Influences Consumers’ Purchase Intention towards

Private Label Brands on e-Commerce Platforms: Investigation through IAM
(Information Adoption Model) and ELM (Elaboration Likelihood Model)
Models.” Technological Forecasting and Social Change 187 (February):
122199. https://doi.org/10.1016/j.techfore.2022.122199.

Lamonge, Ns. A. S., Rakinaung, N. E., Heryana, N., Sukamto, K., Haryanto, A. N.,
Taufik, M. Z., Nanang, Mustakim, Fajrillah, & Achmad, V. S. (2023).
Metode Penelitian Kuantitatif: Perhitungan Manual dan SPSS.

Lolowang, I. R. A. (2019). Pengaruh Persepsi Dan Preferensi Konsumen Terhadap
Keputusan Pembelian Rumah Tipe Premium (Studi Pada Konsumen
Kawanua Emerald City Akrland Manado). Jurnal Riset Bisnis Dan
Manajemen, 7(1), 91-110.

Martini, E., & Wibisono, B. S. (2020). Korelasi Antara Persepsi Risiko Dan Minat
Beli Online Konsumen. Jurnal IImiah Pendidikan Ekonomi, 5(1), 8-14.

Mauludin, M. S., Saputra, A. D., Sari, A. Z., Munawaroh, I., & Regita, E. P. (2022).
Analisis Perilaku Konsumen Dalam Transaksi Di e-Commerce.
Proceedings of Islamic Economics, Business, and Philanthropy, 1(1), 108—
123.

Miati, 1. (2020). Pengaruh Citra Merek (Brand Image) Terhadap Keputusan
Pembelian Kerudung Deenay (Studi pada Konsumen Gea Fashion Banjar).
Jurnal Abiwara, 1(2), 71-83.

Mostafa, Rasha H.A., and Reham 1. Elseidi. 2018. “Factors Affecting Consumers’
Willingness to Buy Private Label Brands (PLBs): Applied Study on
Hypermarkets.” Spanish Journal of Marketing - ESIC 22 (3): 338-58.

12¢


https://doi.org/10.1016/j.techfore.2022.122199

https://doi.org/10.1108/SJIME-07-2018-0034.

Muchsinin, & Rahmawati, T. (2020). Teori Hipotesa dan Proposisi Penelitian.
SCHOLASTICA: Jurnal Pendidikan Dan Kebudayaan, 2(2), 188-203.

Muhamad, Nabilah. 2023. “Indomaret, Toko Retail dengan Gerai Terbanyak di
Indonesia pada 2022.” databoks.katadata.co.id (blog). July 24, 2023.
https://databoks.katadata.co.id/datapublish/2023/07/24/indomaret-toko-
retail-dengan-gerai-terbanyak-di-indonesia-pada-2022.

Musso, Fabio, Annarita Colamatteo, Laura Bravi, Maria Anna Pagnanelli, Federica
Murmura, and Marcello Sansone. 2022. “Analysis of Factors Affecting the
Purchase of Private Label Products by Different Age Consumers.” British
Food Journal 124 (13): 619-36. https://doi.org/10.1108/BFJ-03-2022-
0256.

Nurbaeti, I., Mulyati, S., & Sugiharto, B. (2019). The Effect Of Financial Literacy
And Accounting Literacy To Entrepreneurial Intention Using Theory Of
Planned Behavior Model In Stie Sutaatmadja Accounting Students. Jurnal
of Accounting for Sustainable Society , 1(1), 1-18.

Pahlevi, A. R., & Trianasari, N. (2023). Pengaruh Social Media Marketing
Terhadap Brand Awareness Dan Purchase Intention Konsumen Brand
Skincare Avoskin Di Kota Bandung. Jurnal Al-ljtimaiyyah, 9(2), 324-346.

Pandeinuwu, R. C., Lasut, J. J., & Zakarias, J. D. (2022). Pengaruh Sikap, Perilaku
Dan Motivasi Dalam Menonton Korean Pop Terhadap Gaya Hidup Remaja
Di Media Sosial Kota Manado. JURNAL ILMIAH SOCIETY, 2(3).

Priadana, H.M. Sidik, and Denok Sunarsi. 2021. METODE PENELITIAN
KUANTITATIF. Pascal Books.

Psr, Jaikishan. 2020. “A Study on Factors Influencing Customer Willingness to Buy
Private Label Brand(PLB) in Chennai (India).” Psychology and Education
Journal 57 (9): 4003-11. https://doi.org/10.17762/pae.v57i9.1617.

PT Indomarco  Prismatama. 2023.  “Sejarah &  Filosofi

Perusahaan.”

Indomaret.co.id (blog). September 5,
2023.

12¢


https://doi.org/10.1108/SJME-07-2018-0034

https://indomaret.co.id/home/index/sejarah-visi.

Putra, M. P. Z., Sojanah, J., & Santoso, B. (2023). Pengaruh Citra Merek Terhadap
Produk Private Label (Studi Pada Indomaret Setiabudhi). Jurnal Investasi,
9(4), 218-227.

Putri, E., & Lestari, U. D. (2024). The effect of e-service quality on e-loyalty
through e-satisfaction and e-trust which then resulted in eWOM (Case
study: Mixue products in Jabodetabek area using Go-Food application).
Journal of Economics, Finance and Management  Studies.
https://doi.org/10.47191/jefms/v7-i1-34

Putro, W. S. (2019). Analisis Pengaruh Persepsi Harga Terhadap Perilaku
Pembelian Produk Kebutuhan Sehari-Hari (Studi Pada Indo Grosir Jalan
Magelang). Journal Competency of Business , 3(3), 80-97

Rahadi, D. R. (2023). Pengantar Partial Least Squares Structural Equation
Modeling (PLS-SEM). Tasikmalaya: CV. Lentera llmu Madani.

Rahaman, M. A., Hassan, H., Al Asheq, A., & Islam, K. (2022). The interplay
between eWOM information and purchase intention on social media:
Through the lens of IAM and TAM theory. PLoS ONE, 17.
https://doi.org/10.1371/journal.pone.0272926

Rahmadani, D. A., & Roni, M. (2022). Pengaruh lklan dan Promosi Penjualan
terhadap Kesadaran Merek Lemari Es. Jurnal Pendidikan Dan
Kewirausahaan, 10(3), 922-936.

Rizky, M. L., Asror, 1., & Murti, Y. R. (2020). Sistem Rekomendasi Program Studi
untuk Siswa SMA  Sederajat Menggunakan Metode Hybrid
Recommendation dengan Content Based Filtering dan Collaborative
Filtering. eProceedings of Engineering, 7(1).

Rosyidah, M., & Fijra, R. (2021). Metode Penelitian. Deepublish.

Roy, G., Datta, B., Mukherjee, S., & Basu, R. (2020). Effect of eWOM stimuli and
eWOM response on perceived service quality and online recommendation.
Tourism Recreation Research, 46, 457-472.
https://doi.org/10.1080/02508281.2020.1809822

Sahir, S. H. (2021). Metodologi Penelitian . Jogjakarta: Penerbit KBM Indonesia.

13(


https://indomaret.co.id/home/index/sejarah-visi

Santikayasa, I. M. A., & Santika, I. W. (2019). Peran Citra Toko Dalam Memediasi
Pengaruh Kualitas Pelayanan Terhadap Niat Beli Ulang Konsumen. E-
Jurnal Manajemen, 8(2), 8104-8134.

Sanchez-Gonzélez, G., & Gonzalez-Fernandez, A. M. (2021). The influence of
quality on eWOM: A digital transformation in hotel management. Frontiers
in Psychology, 11. https://doi.org/10.3389/fpsyg.2020.612324

Sarma, P. K., Alam, M. J., & Begum, 1. A. (2022). Red meat handlers’ food safety
knowledge, attitudes, and practices in the Dhaka megacity of Bangladesh.
International Journal of Food Properties, 25(1), 1417-1431.

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer behavior (10th ed.). Pearson
Education.

Sgroi, Filippo, and Paolo Alberto Salamone. 2022. “Private Label Food Products:
Consumer Perception and Distribution Strategies.” Journal of Agriculture
and Food Research 8 (June): 100287.
https://doi.org/10.1016/j.jafr.2022.100287.

——— 2022b. “Private Label Food Products: Consumer Perception and
Distribution Strategies.” Journal of Agriculture and Food Research 8
(June): 100287. https://doi.org/10.1016/j.jafr.2022.100287.

Siahaan, R. F. B., Williny, & Ciamas, E. S. (2021). Markov Analysis: Strategi
Mempertahankan Brand Image Produk Unggulan Sumatera Utara. Jurnal
Ekonomi Bisnis, 5(1), 287-295.

Singal, Rezon Joses. 2021. “Berkas:Logo Indomaret.png Bahasa.” Wikipedia
(blog). April 12, 2021.
https://id.m.wikipedia.org/wiki/Berkas:Logo_Indomaret.png.

Sudaryana, B., & Agusiady, H. R. R. (2022). Metodologi Penelitian Kuantitatif.
Deepublish.

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.
Bandung: Alfabeta.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Sugiyono. (2022). Metode Penelitian Kuantitatif. Bandung: Alfabeta.

131


https://doi.org/10.1016/j.jafr.2022.100287
https://id.m.wikipedia.org/wiki/Berkas:Logo_Indomaret.png

Sundara, D. (2020). Pengaruh Citra Toko Dan Atmosfer Toko Terhadap Keputusan
Pembelian Konsumen Di Ramayana Departement Store - Depok.
Mediastima , 26(2), 182-202.

Solomon, M. R. (2020). Consumer behavior: Buying, having, and being (13th ed.).
Pearson Education.

Tambunan, T. S. (2020). Pengaruh Perilaku Konsumen terhadap Keputusan
Pemilihan Penggunaan KWH Meter Listrik Pascabayar dan Prabayar pada
PT PLN (Persero) Ranting Pancur Batu. Jurnal Nasional Manajemen
Pemasaran & SDM, 1(2), 66-83.

Trianasari, N., & Permadi, T. (2024). Analysis Of Product Recommendation
Models at Each Fixed Broadband Sales Location Using K-Means,
DBSCAN, Hierarchical Clustering, SVM, RF, and ANN. Journal of
Applied Data Sciences, 5(2), 636-652.
doi:https://doi.org/10.47738/jads.v5i2.210

Urnika, A., & Khasanah, I. (2023). Analisis Pengaruh Kepercayaan, Persepsi Risiko, Dan
E-Service Quality Terhadap Keputusan Pembelian Di Lazada Dengan Minat Beli
Sebagai Variabel Intervening. Diponegoro Journal of Management, 121, 1-11.

Wahyurini, S. C., & Trianasari, N. (2020). Analisis pengaruh label halal dan harga
terhadap keputusan pembelian  kosmetik  Wardah. Jurnal  Mitra
Manajemen, 4(1), 39-50.

Zulganef. 2018. “Arti Penelitian.” In Metode Penelitian Bisnis dan
Manajemen, 6.
Bandung: PT Refika Aditama.

Ditamei, S. (2022, Juli 27). Pengertian Kerangka Pemikiran: Cara Membuat
Beserta Contohnya. Retrieved from detik.com:
https://www.detik.com/jabar/berita/d-6202272/pengertian-kerangka-
pemikiran-cara-membuat-beserta
contohnya#:~:text=Kerangka%20pemikiran%20adalah%20dasar%20pemi
kiran,seseorang%20harus%20menyiapkan%20kerangka%20pemikiran.

Klik Indomaret. (2022). Private Label . Retrieved from klikindomaret.com:

https://www.klikindomaret.com/produk-private-label

13-


https://doi.org/10.47738/jads.v5i2.210
http://www.detik.com/jabar/berita/d-6202272/pengertian-kerangka-
http://www.klikindomaret.com/produk-private-label

Kontan.co.id. (2014, Desember 3). Kontribusi produk label sendiri masih minim.
Retrieved from Kontan.co.id: https://industri.kontan.co.id/news/kontribusi-
produk-label-sendiri-masih-minim

Kontan.co.id. (2023, Februari 5). Indomaret Terus Tambah Gerai Tahun Ini,
Khususnya di Indonesia Timur. Retrieved from Kontan.co.id:
https://industri.kontan.co.id/news/indomaret-terus-tambah-gerai-tahun-ini-
khususnya-di-indonesia-timur

Mostafa, R. H., & Elseidi, R. I. (2018). Factors affecting consumers’ willingness to
buy private label brands (PLBs) Applied study on hypermarkets. Spanish
Journal of Marketing, 348.

Muhamad, N. (2023, Juli 24). Indomaret, Toko Retail dengan Gerai Terbanyak di
Indonesia pada  2022. Retrieved from databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2023/07/24/indomaret-toko-
retail-dengan-gerai-terbanyak-di-indonesia-pada-2022

PT Indomarco Prismatama. (2023, September 5). Sejarah & Filosofi Perusahaan.
Retrieved from Indomaret.co.id:
https://indomaret.co.id/home/index/sejarah-visi

Singal, R. J. (2021, April 12). Berkas: Logo Indomaret.png. Retrieved from
Wikipedia : https://id.m.wikipedia.org/wiki/Berkas:Logo_Indomaret.png

NielsenlQ. (2021). Consumer insights for urban retail in Indonesia. Diakses dari

https://nielsenig.com

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A
means-end model and synthesis of evidence. Journal of Marketing, 52(3),
2-22.

13:


https://id.m.wikipedia.org/wiki/Berkas:Logo_Indomaret.png
https://nielseniq.com/

