
xiii 
 

DAFTAR GAMBAR 

Gambar 1. 1 Sejarah dan timeline perkembangan kendaraan Listrik (EV) ........................... 14 

Gambar 1. 2 Klasifikasi Kendaraan Listrik (EV) .................................................................. 15 

Gambar 1. 3 Negara dengan Tingkat kualitas udara terkotor ................................................ 17 

Gambar 1. 4 Kualitas udara kota Jakarta ............................................................................... 18 

Gambar 1. 5 Hasil Survey Minat Masyarakat Terhadap EV ................................................. 21 

Gambar 2. 1 Original Model TAM ........................................................................................ 31 

Gambar 2. 2 Kerangka Pemikiran Penelitian ......................................................................... 47 

Gambar 3. 1 Tahapan Penelitian ............................................................................................ 61 

Gambar 3. 2 Presentase Skor Analisis Deskriptif .................................................................. 70 

Gambar 4. 1 Diagram Jumlah Responden Berdasarkan Gender ............................................ 84 

Gambar 4. 2 Diagram Jumlah Responden Berdasarkan Umur .............................................. 85 

Gambar 4. 3 Diagram Jumlah Responden Berdasarkan Tingkat Pendidikan Terakhir ......... 86 

Gambar 4. 4 Diagram Jumlah Responden Berdasarkan Tingkat Pendidikan Terakhir ......... 88 

Gambar 4. 5 Diagram Jumlah Responden Berdasarkan Kendaraan Yang Dimiliki .............. 89 

Gambar 4. 6 Diagram Jumlah Responden Berdasarkan Kendaraan Yang Dimiliki .............. 90 

Gambar 4. 7 Analisis Deskriptf Personal Innovativeness ...................................................... 93 

Gambar 4. 8 Analisis Deskriptif Terhadap Relative Product Innovativeness ........................ 94 

Gambar 4. 9 Analisis Deskriptif Terhadap Relative Product Advantage .............................. 95 

Gambar 4. 10 Analisis Deskriptif Terhadap Relative Price Advantage ................................. 96 

Gambar 4. 11 Analisis Deskriptif Terhadap Relative Promotional Effort ............................. 97 

Gambar 4. 12 Analisis Deskriptif Terhadap Perceived Incentives ........................................ 98 

Gambar 4. 13 Analisis Deskriptif Terhadap Perceived Usefulness ....................................... 99 

Gambar 4. 14 Analisis Terhadap Purchase Intention Of Electric Vehicle ........................... 100 

Gambar 4. 15 Outer Model .................................................................................................. 101 

Gambar 4. 16 Outer Model setelah penghapusan 1 indikator .............................................. 102 

Gambar 4. 17 Outer model setelah penghapusan 3 variabel ................................................ 106


