DAFTAR TABEL

Tabel I. 1 Pendapatan Beserta Kenaikan atau Penurunan ...........cccceceveveveninencneneennenn 4
Tabel 1. 2 Perbandingan Pengelolaan Sosial Media..........ccccveeveviiieviinieceseceee e 4
Tabel 1. 3 Pembeli Rumah Cantig IKa ...........coceeuerieirinineseeeceee e 7
Tabel 1. 4 Perbandingan Harga KOMPELItOr .........coecveviiiieciiieeecce et 8
Tabel 1. 5 Perbandingan Sosial Media KOMPELITOr .........ccceveeieniiieiceceececeee e 9
Tabel 1. 6 AREINALIT SOIUSI ......ocveeiieiiececece et ba e 10
Tabel 11. 1 Alasan Pemilinan TEOM.......cvevviiueeieviceeciesecee e 23
Tabel 1. 1 Pengambilan Data ........cccccveviiiiieieiiieecieseeeee ettt 28
Tabel 1V. 1 Data Kondisi Saat ini Model Bisnis Rumah Cantig IKa..........c...ceevervirueennee. 35
Tabel 1V. 2 Jumlah Responden yang Dibutuhkan ...........ccccoeveviiieeieceececeeee e, 43
Tabel 1V. 3 Pertanyaan KUESIONET ..........ccueiuieieiiiiteeiesie et ettt re e steeae b sen e 44
Tabel 1V. 4 Rincian Pilihan Jawaban Pada Customer JODS .........cccecevvriereneeieneeeene, 45
Tabel 1V. 5 Rincian Pilihan Jawaban Pada Customer Gains............ccccovvvvevereeeesreceennn, 46
Tabel 1V. 6 Rincian Pilihan Jawaban Pada Customer Pains..........cccccovvreereresreeneseeeenn. 48
Tabel IV, 7 MArKEt FOICES......viiieiiecteecee ettt et ettt b e be e be e be e baesanas 52
Tabel 1V, 8 INAUSLIY FOICES .....oitieeeeiiceeeceee ettt st s b e s 53
Tabel TV, 9 KEY TIENUS ..ottt 54
Tabel 1V. 10 Macro-eCONOMIC FOICES .....viiuieieiiecieeieceeeete ettt 54
Tabel 1V. 11 Business Model ENVIFONMENT..........ceooeiieeeiieeeieceeee e e 55
Tabel 1V. 12 Skala BODOt Nil@i ....cc.eevveeiiieiiiciieieeeeeecee et 55
Tabel 1V. 13 Analisis SWOT Value PropoSition.........ccceeceeveeeerereeiesieceese e 56
Tabel 1V. 14 Penilaian SWOT Value Proposition.........cccceeveeereniecieneneeseseeeese e 57
Tabel 1V. 15 TOWS Value PropoSitioNS.........ccocereeciereeeenieeesieseesesteseesse e sseeeeseneneens 59
Tabel 1V. 16 Analisis SWOT C0oSt & REVENUE........cceoeeeeciieeeiecteeecte et 59
Tabel 1V. 17 Hasil Penilaian SWOT CO0St & REVENUE ........ccveviriiereieceeie e 61
Tabel 1V. 18 TOWS COSt & REVENUE ......ooveeeieieeteeiecteceecte ettt st 63
Tabel 1V. 19 Analisis SWOT INfrastrUCtUre .........c.eeevevieeieiieeececeee et 63
Tabel 1V. 20 Penilaian INFraStrUCTUNE ........ccvecievereerieceeeere e 65
Tabel 1V. 21 TOWS INFraStrUCIUIE .....coueeveiieeeieciecteeec ettt st s 66
Tabel 1V. 22 Analisis SWOT Customer INterface ........cecevveeeviniecierereere e 67
Tabel 1V. 23 Penilaian SWOT Customer INterface ........cccecvveeveieeieieceece e, 69
Tabel 1V. 24 TOWS Customer INtErface .......ccevvvveeceieeeeee et 71
Tabel 1V. 25 Strategi Usulan Berdasarkan Hasil SWOT ........cccccvvievenireeceneecee e 72
Tabel 1V. 26 PaiN REIEVEIS.....c..cieeeieeceeceeee ettt te e et sae sttt sra e e 74
Tabel 1V, 27 GaIN CrEALOIS......eiieeeiieeeterteeteste e ste e ereeste e e ee et esresseessesreesaessessnensenes 75
Tabel 1V. 28 Detail Penambahan Pada Bisnis Model Baru...........cccccovvvveveneeienieseennene 79
Tabel 1V. 29 Usulan RaNCANGAN ......cc.ooiiiiiieieeeetee et 82
Tabel V. 1 Verifikasi Hasil Rancangan Business Model Canvas Usulan.......................... 91
Tabel V. 2 Validasi Hasil Rancangan Bisnis Model Baru ...........ccccecevivveveceecieneceennene, 95
Tabel V. 3 Verifikasi Hasil Rancangan TiKTOK ........c.ccceecveririerinieeseeeee e 99
Tabel V. 4 Validasi Hasil Rancanan TiKTOK .........ccccecvevieieeneecie e s 100
Tabel V. 5 Analisis Hasil Rancangan TiKtoK ...........ccocveviiieceniciece e, 103
Tabel V. 6 Hasil Penilaian EVaAlUESI .........ccceeveeiiiiiieieeeeeseece e s 105
Tabel V. 7 Pemeringkatan Nilai...........cccovevieiiiiiicie ettt s 106



