DAFTAR ISI

HALAMAN JUDWUL ..ottt ene s 1
HALAMAN PENGESAHAN ........cooiiiiitet ettt il
HALAMAN PERNYATAAN......oooiiiiteteteeteete ettt sae e svaeaeennens il
KATA PENGANTAR .......oooiieeeeeteeete ettt ettt aessaeaeenne s v
ABSTRAK ...ttt sttt ettt ettt eae vi
ABSTRACT ..ottt ettt ettt sbe st neeneas vii
DAFTAR ISI ..ottt ettt viii
DAFTAR TABEL........ooiiiiiieeeeee ettt ettt b e e ns xii
DAFTAR GAMBAR ...........ccooiiiieeeeeeee ettt Xiv
DAFTAR LAMPIRAN ..ottt ettt XVi
BAB I PENDAHULUAN .......cocoooiiiitetee ettt ettt 1
1.1 Gambaran Umum Objek Penelitian..........cccccveviieiieniiinieniieieeceee e, 1
1.1.1 Profil MOP BAULY ......cccuiieiiieiieeiiieiieeit ettt st 1
1.1.2 Media Sosial MOP B@AULY .......ccccueeviieiiieiiiiieeieeeie ettt 2
1.1.3 Produk dan Skala Usaha MOP Beauty ..........cccccoueviieniieniiiiniieniieieeeieeene 3

1.2 Latar BelaKang..........c.cooiiiiioiiieiieiecitee et 5
1.3 Rumusan Masalah ..........ccccooiiiiiiiiiiiic e 33
1.4 Tujuan Penelitian...........ccoocuieiiiiiiiiiieiieeicece et 34
1.5 Manfaat Penelitian...........ccccoevieiiiiiiieiiieiieeie e 35
1.7 Sistematika PenuliSan...........ccceeeuiiiiiiiiiieniieiii e 36
BAB II TINJAUAN PUSTAKA. ...t e 37
2.1 Landasan TEOTT ....c.ueeueeruieeiiesieeieesiieeieesite et eeiee e et e eaeetaeenbeeseesnseeseesaseenne 37
2.1.1 GFARA TREOTY ...ttt 37
2.1.2 PEMASATAN .....eeiiiieiiiieeiiee et e ettt e st e et e e e tteesbeeesnbeeesabeeesabeesnnseeens 38
2.1.3 Digital MArKeting ...........c.coccueeeueemiieiiieeieeieeeie ettt 39
2.1.4 Influencer MArKeting ...............ccoeeueeeieeeeeiiieeieeiiesie et iee e 40
2.1.5 PrOMIOST ..euvieeiiieiie ettt ettt ettt ettt et e et e et e eteesebeenbeassseenseennseenne 41
2.1.6 Be@uty INFIUCHICET ..........cccuoeeeeeaiieeieeieee ettt 42
2.1.7 TrUSTWOFTRINESS ...ttt ettt ettt seae e 44

viii



2 LB AT ACIIVEIESS ...oooeveeeeeeeieeeeeeeeeeee ettt teeeee e s e e e eetaaeereeseeeeeneans 47

2.1.9 BPANA EQUILY ...ttt 49
2.1.9 Perilaku KONSUMEN.....cc.coviiiiriiriiiiieieniieieee e 51
2.1.10 PUFCRASE INIENLION ...t 52
2.2 Penelitian TerdahulU..........ccccooieiiiiiniiiiiieiceeee e 54
2.3 Kerangka Pemikiran ..........cccoccueeviiiiiiiiiienie et 72
2.4 Hubungan Antar Variabel...........cccooiiiiiiiiiiiiiiiiieceeeceee e 75
2.4.1 Hubungan Trustworthiness Terhadap Attractiveness ................cccccueeunnn.. 75
2.4.2 Hubungan Trustworthiness Terhadap Brand Equity .............cccceeeuvennnnn.. 75
2.4.3 Hubungan Trusworthiness Terhadap Purchase Intention ......................... 77
2.4.4 Hubungan Attractiveness Terhadap Purchase Intention ........................... 77
2.4.5 Hubungan Brand Equity Terhadap Purchase Intention............................. 78
2.4.6 Hubungan Trustworthiness melalui Attractiveness terhadap PI................ 79
2.4.7 Hubungan Trustworthiness melalui Brand Equity terhadap PI................. 80
2.5 Hipotesis Penelitian ..........ccoevviieiiiiiiiiiiieie ettt 81
2.6 Ruang Lingkup Penelitian ..........cccoooveeiiieriiiiiienieeieeee e 82
2.6.1 Variabel Penelitian..........cccoeveriiiiiiiiiiinieiiieeeieeeeeeee e 82
2.6.2 Lokasi Objek Penelitian...........cccevveeviieriiiiiienieeiieeie e 82
2.6.3 Waktu dan Periode Penelitian...........ccccoeveviiiiiniininnieniencecnecceeee 83
BAB Il METODE PENELITIAN ......ccoooiiiiiieeeeee et 84
3.1Jenis Penelitian ......cccuevieriiiiiiiiiieieieeeest et 84
3.2 Operasional Variabel dan Skala Pengukuran ............cccocevviininiiniininninnnnns 85
3.2.1 Operasional Variabel ...........ccccooviiiiiiiiiiiieieieeece e 85
3.2.2 Skala PenguUKUIAN ........cccuieiiiiiiieiieciteite ettt 88
3.3 Tahapan Penelitian ...........cccocoiiiiieiiiiiiieiiecie e 89
3.4 Populasi dan Sampel..........c.cocieriiiiiiiiiieiieie e 90
34,1 POPUIASI....eieiiiiiieciie ettt e 90
342 SAMPEL et 91
3.5 Pengumpulan Data dan Sumber Data...........ccccccoeviieiiiiiiieiieiiceecee 95
3.5.1 Data PIIMET .....eouviiiiiiiiieieeiceee ettt st 95
3.5.2 Data SeKUNET........coouiiiiiiiiieierieeeeeeee e 96
3.6 Uji Validitas dan Reliabilitas..........cceovueioiieriiiiiienieeieeceeeeee e 96
3.6.1 Uji ValIAItaS ..eouvieiiieiieeieeiiecie ettt ettt e 96
3.6.2 Uji Reliabilitas ........cccuieiiieiiiiiiieiiecieeiee ettt 98

X



3.7 Teknik ANAliSIS DIALA ......ueeeeeeeeeeee e 100

3.7.1 Data Screening dan Data Cleaning ................ccceeeeevceeecuvenceeeceeeneeenenn. 100
3.7.2 Analisis DeSKIIPtif.......cccviiiiiiiiiiiieie et 102
3.7.3 Structural Equation Modeling (SEM) .........cccoovuieiiinieeciieieeieeieen, 104
3.7.4 Partial Least Square (PLS)........ccccooviiiiiiiiiiieieeeeee e 105
3.7.5 Model Pengukuran (Outer Model)...............cccovueeeieniieeciianieeieeiieeeenn, 106
3.7.6 Pengukuran Struktural Model (Inner Model) .............ccccoueeeeeceeeneennnnne. 107
3.7.7 Evaluation Threshold for Measurement Model.......................ccccueeue.... 110
3.7.8 Analisis Efek Mediasi........ccceeruirieriiniiiiiniieieeieneeieee e 110
3.7.9 Uji HIPOLESIS ..ovvieiiieiiieiieeieeeiie ettt ettt ettt eebe et e b e esaeenae e 110
BAB 1V HASIL PENELITIAN DAN PEMBAHASAN..........oooiiiiieeeee. 114
4.1 Karakteristik RESpONden ...........ccceecuieriieiiiiniiieiiecieeeeee e 114
4.1.1 Karakteristik Responden Berdasarkan Usia ..........ccccceevieviienienieeiennen. 114
4.1.2 Karakteristik Responden Berdasarkan Jenis Kelamin...........cc.ccoceoene. 115
4.1.3 Karakteristik Responden Berdasarkan Pekerjaan...........cccccoceeveviincenen. 116
4.1.4 Karateristik Responden berdasarkan Penghasilan..............ccccceceveninnen. 117
4.2 Hasil Data Screening dan Data Cleaning ................ccceecveeeeeceeeseenceeeneennes 118
4.2.1 DEEKST QUIIOT ...ttt 118
4.2.2 Uji Asumsi KIasiK......cccoeviieiiiiiiiiieieeeee e 120
4.3 Analisis DeSKITPtif.......cccuiiiiiiiiiiie e 124
4.3.1 Analisis Deskriptif Variabel Trustworthiness..............cccoeccveeveeceveneennnee. 125
4.3.2 Analisis Deskriptif Variabel Attractiveness.............coeeeveecveecveecevennennnne. 128
4.3.3 Analisis Deskriptif Variabel Brand Equity ...........ccccoeeeveeceeivenceraieannen. 131
4.3.4 Analisis Deskriptif Variabel Consumer Purchase Intention ................... 134
4.4 Hasil Penelitian..........cooeiviiiieriiriiiieieeiesee et 136
4.4.1 Hasil Pengukuran Model (Outer Model) ..............ccccoueeeeeceeivencnannanen. 136
4.4.2 Hasil Pengukuran Struktural Inner Model ................ccccoevceeeceencinannnen. 142
4.4.3 UJi HIPOLESIS .veenrieeitieiieeieesiie ettt ettt ettt site et seaeesaesnaeenbeannnas 146
4.5 Pembahasan Hasil Penelitian...........ccccoeceviineniinienenienieiecieceeeeeee 148
4.5.1 Pembahasan Karateristik Responden............cccccoeeveviienienciienieniieieeee, 148
4.5.2 Pembahasan Hasil Pengujian Hipotesis.........ccccoevieriieniienieenienieeieeee. 153
4.6 HIpOLESTS RESUIL ...ttt ettt e 160
BAB V KESIMPULAN DAN SARAN ...ttt 161
5.1 KESIMPUIAN......tiiiiiiiiiecie ettt et ebeeseaeeneae s 161



5.2 SATAN ...ttt et 163
5.2.1 ASPEK TEOTELIS ...eeuviieiiieiiieiieiie ettt ettt et 163
5.2.1 ASPEK PraktiS .....eeeuiieiiiiiieiieie et 164

DAFTAR PUSTAKA ..ottt 167
LAMPIRAN ..ottt ettt et st sb et st b e et satesbeenneas 179

Xi



