v Telkom University

DAFTAR PUSTAKA

(1]

(2]

(3]

(4]

(5]

(6]

(7]

(8]

(9]

(10]

(11]

[12]

(13]

L. Bode, “Deepfaking Keanu: YouTube deepfakes, platform visual effects, and the complexity
of reception,” Convergence: The International Journal of Research into New Media
Technologies, vol. 27, no. 4, pp. 919-934, Aug. 2021, doi: 10.1177/13548565211030454.

N. A. Rossi et al., “Social Media Depictions of Cochlear Implants: An Instagram and TikTok
Analysis,” Otology & Neurotology, vol. 44, no. 1, pp. e13—e21, Jan. 2023, doi:
10.1097/MA0.0000000000003744.

S. Kjellberg and J. Haider, “Researchers’ online visibility: tensions of visibility, trust and
reputation,” Online Information Review, vol. 43, no. 3, pp. 426—439, Jun. 2019, doi:
10.1108/0IR-07-2017-0211.

Y. Ma, T. Li, J. Mao, Z. Ba, and G. Li, “Identifying widely disseminated scientific papers on
social media,” Inf Process Manag, vol. 59, no. 3, p. 102945, May 2022, doi:
10.1016/j.ipm.2022.102945.

L. R. Smith and J. Sanderson, “I’'m Going to Instagram It! An Analysis of Athlete Self-
Presentation on Instagram,” J Broadcast Electron Media, vol. 59, no. 2, pp. 342—-358, Apr.
2015, doi: 10.1080/08838151.2015.1029125.

M. Karmakar, S. K. Banshal, and V. K. Singh, “Does presence of social media pluginsin a
journal website result in higher social media attention of its research publications?,”
Scientometrics, vol. 124, no. 3, pp. 2103-2143, Sep. 2020, doi: 10.1007/s11192-020-03574-7.

L. Shmuylovich, A. Grada, and R. Daneshjou, “Social Media: A New Tool for Scientific
Engagement,” Journal of Investigative Dermatology, vol. 140, no. 10, pp. 1884—-1885, Oct.
2020, doi: 10.1016/].jid.2020.08.005.

M. Wang and J. Degol, “Staying Engaged: Knowledge and Research Needs in Student
Engagement,” Child Dev Perspect, vol. 8, no. 3, pp. 137-143, Sep. 2014, doi:
10.1111/cdep.12073.

G. Vincow, “The student-centered research university,” Innov High Educ, vol. 21, no. 3, pp.
165-178, Mar. 1997, doi: 10.1007/BF01243714.

S. Kjellberg and J. Haider, “Researchers’ online visibility: tensions of visibility, trust and
reputation,” Online Information Review, vol. 43, no. 3, pp. 426—439, Jun. 2019, doi:
10.1108/0IR-07-2017-0211.

S. Minteer, “Tips for Improving the Visibility of Research Publications,” ACS Measurement
Science Au, vol. 2, no. 3, pp. 197-198, Jun. 2022, doi: 10.1021/acsmeasuresciau.2c00029.

M. Karpinska-Krakowiak and A. Modlinski, “Popularity of Branded Content in Social Media,”
Journal of Computer Information Systems, vol. 60, no. 4, pp. 309-315, Jul. 2020, doi:
10.1080/08874417.2018.1483212.

N. Firdaus Haidar, “ANALISIS KONTEN VISUAL POST INSTAGRAM Riliv DALAM MEMBENTUK
CUSTOMER ENGAGEMENT,” Jurnal Barik, vol. 2, no. 2, pp. 121-134, 2021, [Online]. Available:
https://ejournal.unesa.ac.id/index.php/JDKV/

35



(14]

(15]

(16]

(17]

(18]

[19]

[20]

(21]

[22]

v Telkom University

A. Farhannail and R. Yuniarti, “PENGARUH KONTEN KREATIF DAN KUALITAS INFORMASI AKUN
TIKTOK @PESONAINDONESIA TERHADAP MINAT BERWISATA,” JRK (Jurnal Riset Komunikasi),
vol. 14, no. 2, p. 187, Dec. 2023, doi: 10.31506/jrk.v14i2.22885.

0. Ghani and B. Yuwono, “PERANCANGAN DESAIN KONTEN MEDIA SOSIAL UMKM MELLINT
PASTRIES SEBAGAI MEDIA PROMOSI Desain Komunikasi Visual, STSRD Visi Indonesia,” vol. 8,
no. 1, pp. 90-104, 2024, [Online]. Available: http://jurnalaksa.stsrdvisi.ac.id

S. Majhi, L. Sahu, and K. Behera, “Practices for enhancing research visibility, citations and
impact: review of literature,” Aslib Journal of Information Management, vol. 75, no. 6, pp.
1280-1305, Nov. 2023, doi: 10.1108/AJIM-11-2023-532.

M. A. Hanindharputri, A. A. Sagung, and |. Pradnyanita, “KONTEN VISUAL INSTAGRAM
SEBAGAI STRATEGI PEMASARAN UMKM BARU.” [Online]. Available:
https://www.Instagram.com/omosnackbali,

M. Rahman, . Nursyabilah, P. Astuti, Muh. I. Syam, S. Mukramin, and W. O. |. Kurnawati,
“Pemanfaatan Media Sosial Sebagai Media Pembelajaran,” Journal on Education, vol. 5, no. 3,
pp. 10646—10653, Feb. 2023, doi: 10.31004/joe.v5i3.1890.

A. Kusuma, D. Darma, and S. R. Sari, “Analisis Pemanfaatan Media Sosial Instagram sebagai
Media Promosi di Perpustakaan Universitas Bangka Belitung Berdasarkan Engagement Rate,
Impression dan Reach,” Lentera Pustaka: Jurnal Kajian llmu Perpustakaan, Informasi dan
Kearsipan, vol. 9, no. 2, pp. 105-116, Dec. 2023, doi: 10.14710/lenpust.v9i2.49483.

A. P. Gehred, “Canva,” Journal of the Medical Library Association, vol. 108, no. 2, Apr. 2020,
doi: 10.5195/jmla.2020.940.

P. F. Zulfa, A. E. Widodo, F. Fandhilah, and D. Abror, “Pelatihan membuat dan mengedit video
menggunakan aplikasi CapCut pada Pondok Pesantren Modern Dar Al-Faradis,” Community
Empowerment Journal, vol. 1, no. 3, pp. 110-121, Nov. 2023, doi: 10.61251/cej.v1i3.26.

A. S. Pramudita, “PENGARUH INSIGHT SOSIAL MEDIA INSTAGRAM TERHADAP PENJUALAN PT
INFIA NIAGA DIGITAL,” JURISMA : Jurnal Riset Bisnis & Manajemen, vol. 10, no. 1, pp. 1-14,
Jun. 2020, doi: 10.34010/jurisma.v10i1.2264.

36



